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Two-way emergency communication systems for elevators
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ASANSOR SEKTORU 2021 DIS TICARET PERFORMANSI
FOREIGN TRADE PERFORMANCE OF ELEVATOR INDUSTRY IN 2021
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AYAGINI TAMAMLADI — ELEVATOR TEACHERS YAPILACAK — ELEVATOR INSPECTIONS WILL BE
COMPLETED THE THIRD PHASE OF THE TRAINING CARRIED OUT 'RISK-BASED'

m  ULUSLARARASI ASANSOR ISTANBUL FUARI 17’INCI m TASFED, ASGARI BAKIM FiYATI ICIN KOLLARI SIVADI
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ISTANBUL FAIR OPENED ITS DOORS FOR THE 17TH TIME MAINTENANCE PRICE
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PROFESSIONALSOLUTIONS

Thanks to our experience in this sector, we continue to
produce elevator cabins and equipment that add
value to your modern structures.

. For more
information
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our catalogue
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1,00 m/sn - 2,5 m/sn
320 kg - 3000 kg
Yuksek tork

Ozgiin tasarim

DISLISIZ MOTOR

Hafif govde
SKF rulman
Mayr fren

Cevre Dostu



BASYAZI EDITORIAL

TURKIYE ASANSOR SEKTORU 7 IKLIM DORT BUCAKTA VARLIGINI GUCLENDIRIYOR
TURKISH ELEVATOR INDUSTRY STRENGTHENS ITS PRESENCE

IN 7 CLIMATES AND FOUR CORNERS

Degerli meslektaglarim; sektor paydaglarim...

ildiginiz Uzere evrensel tasarnimlari ve tekno-

lojiye yon veren Ar-Ge calismalariyla diinyada

gliven olusturan Tirkiye asansor sektord, 2020

yilinda yaklasik 3 milyar dolar ciro kaydetti. Yak-
lagik 35 bin kisiyi istihdam eden sektérimiiz, yalnizca 7
cografi bélgede 81 ilde degil; dinyanin her noktasina
Urin ve hizmetleriyle kalitesini sunmayi basardi.

Zorlu rekabet kosullarina ragmen pazarda énemli bir
paya sahip olan sektdriimiz, dinyayi etkisi altina alan
koronavirls salginina ve kurlardaki dalgalanmaya rag-
men, pazardaki etkinligini artirmayi basardi. Cin'den
Turkiye'ye yonelen sanayi hacmini firsata ceviren Ul-
kemiz, kiiresel hizmet veren blylk asansor firmalariyla
rekabet arenasinda bir araya gelmeye basladi. Asan-
sor Urtinlerinin imalat ve montajinda sektére sagladig
gliven ve kaliteli hizmet anlayisiyla dinya genelinde
marka bilinirligini saglamig firmalarmiz bu basarilari-
nin strdurdlebilir hale gelmesiicin dzveri ile calismala-
rina devam emekteler.

insaat sektoriindeki daralma karsisinda ihracat agini
gelistirme yoluna giden sektérimiz, her yeni gliinde
genleserek blylimeyi basardi. Avrupa’da halen 100
yillik eski asansérlerin kullaniliyor olmasi, revizyona
duyulan ihtiyaci dogurmus durumdadir. Bu noktada,
yine eski asansorlerin revizyon iglerinin dnemli bir kis-
mi Turk asansoér sektord eliyle yapilmaktadir.

Sanayimize duydugumuz giivenin arkasinda isini seve-
rek yapan, bu meslege génil vermis sektér paydasla-
rimizin katkisi yadsinamaz.

Degerli sektor paydaglarim,

Malumunuz oldugu lizere istanbul'da 3 ay aray-
la iki blytk ve dnemli asansér fuari gerceklestiril-
di. Koronaviris salginin etkilerinin azaldigi bir do-
nemde yapilan bu fuarlara, yerli ve yabanci firmalar
yogun ilgi gosterdi. Sektdrimizin ticaret hac-
mine énemli bir ivme katan fuarlara yone-
lik ziyaretci ilgisi de kayda deger dl¢lide
Snemliydi. Asansér sektorimiz ve llke
ekonomimiz agisindan buyik &nem
taglyan bu faaliyetler, sektérimize
yonelik beklentileri de artirdi.

Sektdr paydaglarimizin, ulusal ve
uluslararasi dizeyde duzenlenen
fuarlara bundan sonra da katilimla-
rinin artarak devam edeceginden
kuskum yok.

Bu dustlincelerle hepinizi saygi ve
iyi dileklerimle selamliyorum..

Dear colleagues, my industry partners...

s you know, the Turkish elevator industry, which has estab-

lished trust in the world with its universal designs and R&D

studies that shape technology, recorded a turnover of ap-

proximately 3 billion dollars in 2020. Our sector, which em-
ploys approximately 35 thousand people, is not only in 81 provinces
in 7 geographical regions, has succeeded in presenting its quality
with its products and services to every corner of the world.

Our industry, which has a significant share in the market despite the
tough competition conditions, has managed to increase its efficien-
cy in the market despite the coronavirus pandemic that affected
the world and the fluctuations in the exchange rates. Our country,
which has turned the industrial volume from China to Turkey into
an opportunity, has started to come together with the big eleva-
tor companies providing global service in the arena of competition.
Our companies, which have achieved brand awareness around the
world with the trust they provide to the sector in the manufacture
and assembly of elevator products and their understanding of qual-
ity service, continue to work devotedly to make these achievements
sustainable.

Our sector, which went to develop its export network in the face of
the contraction in the construction sector, managed to expand and
grow with each new day. The fact that 100-year old elevators are still
being used in Europe has led to the need for revision. At this point,
a significant part of the revision works of the old elevators is carried
out by the Turkish elevator industry.

Behind the trust we have in our industry, the contribution of our in-
dustry stakeholders, who love their job and set their heart on this
profession, cannot be denied.

.. Dear industry stakeholders,
=

As you know, two big and important elevator fairs were
held in Istanbul 3 months apart. Domestic and foreign
companies demonstrated great interest in these fairs,
which were held at a time when the effects of the coro-
navirus pandemic decreased. The visitor interest to-
wards the fairs, which provided a significant ac-
celeration to the trade volume of our industry,
was also significant. These activities, which
are of great importance for our elevator in-
dustry and our country’s economy, have also
increased the expectations for our indus-
try.

| have no doubt that the participation
of our industry stakeholders in national
and international fairs will continue to in-
crease.

With these thoughts, | greet you all with
respect and good wishes.

Yusuf Atik

Turkiye Asansor Sanayicileri Federasyonu Yénetim Kurulu Bagkani
The Chairman of Turkish Elevator Industrialists’ Federation Yusuf Atik
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PRESENTATION

Degerli okurlar,

Dear Readers,

sansor dinyasinin nabzini ve sek-
torin faaliyetlerini ele aldigimiz
yeni sayimizla yine birlikteyiz.

e are together again with our new
issue where we discuss the pulse of
the elevator world and the activities

Sektoriimiiziin en dnemli tanitim of the sector.

organizasyonlarindan fuarlar bildiginiz tze-
re, koronavirls salgini nedeni ile uzunca bir
stre ertelenmisti. Gerek vaka sayilarindaki
dlsus gerekse agilama oraninin her gecgen
glin artisa gegcmesi, bu tarz organizasyon-
larin yapilmasinin da éniind agti.

As you know, the fairs, one of the most important
promotional organizations of our industry, were
postponed for a long time due to the coronavi-
rus pandemic. Both the decrease in the number
of cases and the increase in the vaccination rate
day by day paved the way for performance of such
Turkiye'nin, disa acilan penceresi, kiltir ve  organizations.
sanatin baskenti istanbul'da, li¢ ay arayla
iki dnemli asansor fuari gergeklestirildi. Her
iki fuara da katihm ve yogdun ilgi sektori-
miz agisindan hangi seviyeye ulastigimizi
da dzetler nitelikteydi.

Two important elevator fairs were held three
months apart in Istanbul, Turkey’s window open-
ing to the outside and the capital of culture and
art. Participation and intense interest in both fairs
summarized the level we have reached in terms of
our industry.

Yaprak Aktas
Genel Yayin Yonetmeni
Editor-in-Chief
haberasansoru@gmail.com

Bu sayimizda, Uluslararasi Asansor istanbul
Fuariyla ilgili cok genis ve kapsamliicerikler
bulacaksiniz. Sektorde 6ne cikan firmalar-
dan derledigimiz haberleri ve roportajlar
da Haber Asanséri’nde ilgiyle okuyacagi-
nizdan eminiz.

In this issue, you will find extensive and compre-
hensive content about the International Asansor
Istanbul Fair. We are sure that you will read with in-
terest the news and interviews we have compiled
from prominent companies in the sector on Haber

Mart-Nisan sayimizda, Turkiye Asansdr Sa-  Asanséri.

nayicileri Federasyonu’nun egitim ¢aligma-
larina parantez actik. Milli Egitim Bakanlig
ile imzalanan protokol kapsaminda asansér
sistemleri dalinda egitim veren 6gretmen-
ler, montaj teknikleri Gzerine aldiklari Gglin-
cl egitim programinin ardindan sertifikala-
rint aldi.

In our March-April issue, we opened parentheses
to the training activities of the Turkish Elevator In-
dustrialists’ Federation. Within the scope of the
protocol signed with the Ministry of National Ed-
ucation, the teachers who provide training in the
branch of elevator systems received their certifi-
cates after the third training program on assem-

TASFED'in glindeminde yer alan diger bly techniques.

konu ise asansér bakim fiyatlarindaki tutar-
sizlk oldu. Alinan kararla, asgari bakim fiyat
tarifesi hazirlanarak sektor temsilcilerine
“tavsiye” niteliginde dagitimi saglanacak.

Another issue on TASFED's agenda was the incon-
sistency in elevator maintenance prices. With the
decision taken, a minimum maintenance price tar-
iff will be prepared and distributed to the sector

Dergimizde, maliyet analizleriyle ilgili representatives as "advisory”.

dnemli bir sdylesi de var. Bursa Asansor Sa-
nayicileri Dernegi Uyesi Rifat Ozgiir hazir-
ladiklari maliyet analizi tablosunu siz sektér
temsilcileri ile paylasti. Haberde yer verdi-
Jimiz excel tablosu Uzerinden maliyetleri-
ni analiz etmek isteyenler info@asfed.org.
tr adresine mail atarak dosyayi temin ede-
bilecekler.

There is also an important conversation about
cost analysis in our magazine. Member of Bursa
Elevator Industrialists’ Association, Rifat Ozgiir
shared the cost analysis table they prepared with
you, the sector representatives. Those who want
to analyse their costs through the Excel table we
have included in the news will be able to obtain

Mali Perspektif késemizde asansér sektoril- the file by sending an e-mail to info@asfed.org.tr.

nn 2021 yil dis ticaret performansi hakkin-
da 6nemli bilgiler veren Mehmet Oner'e,
Avukatiniz Cevapliyor kdsesinde “Esya ta-
simaciliginda esyanin zayi olmasi” basghdiy-
la hukuksal streclere iliskin faydali bilgiler
veren Avukat Erdem Serdar Vurgun'a ve
insan Kaynaklari kdsesinde gelecegin yet-
kinliklerini temel alan yaklasimiyla okuyu-
cularina yeni bir pencere aralayan Rasime

We would like to express our gratitude to Mehmet
Oner, who provided important information about
the foreign trade performance of the elevator sec-
tor in 2021 in our Financial Perspective column, to
Lawyer Erdem Serdar Vurgun, who provided use-
ful information on legal processes under the title
“Loss of goods in the transportation of goods”
in the "Your Lawyer Answering” column, and to
Rasime Sazak, who opened a new window to her

Sazak’a stkranlarimizi sunuyoruz.

mek umuduyla,
Keyifli okumalar diliyorum...

Oniimizdeki sayilarimizda yeniden goriis-

readers with her approach focused on future com-
petencies in the Human Resources column.

Hoping to see you again in our next issues,

| wish you pleasant reading...
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TASFED, ASGARi BAKIM FiYATI iCIN KOLLARI
SIVADI » TASFED ROLLED UP SLEEVES FOR
THE MINIMUM MAINTENANCE PRICE

ASANSOR OGRETMENLERI, EGITiMIN UCUNCU
AYAGINI TAMAMLADI » ASANSOR TEACHERS
COMPLETED THE THIRD PHASE OF THE
TRAINING

ULUSLARARASI ASANSOR iSTANBUL
FUARI 17'iNCi KEZ KAPILARINI ACTI »
INTERNATIONAL ASANSOR ISTANBUL FAIR
OPENED ITS DOORS FOR THE 17TH TIME

ASANSOR DENETIMLERI ‘RiSK TEMELLI’
OLARAK YAPILACAK ¢ ELEVATOR
INSPECTIONS WILL BE CARRIED OUT
‘RISK-BASED’

MEHMET ONER » ASANSOR SEKTORU 2021 DIS
TICARET PERFORMANSI ¢ FOREIGN TRADE
PERFORMANCE OF ELEVATOR

INDUSTRY IN 2021

BRM ELEKTRONiIK'TEN BULUT TABANLI
UPS TEKNOLOJIiSi « CLOUD BASED UPS
TECHNOLOGY FROM BRM ELECTRONICS

TEORIi MUHENDISLIK HEDEFi ASTI; AVRUPA'YA
IHRAC YUZDE 60’IN UZERINE CIKTI ¢ TEORI

ENGINEERING EXCEEDED ITS GOAL; EXPORT
TO EUROPE INCREASED OVER 60 PERCENT

INTEGRA ASANSOR HEDEF TAZELEDI: SIRKET
YONETIMi, “10°'UNCU YILDA EN COK TERCIH
EDILEN iLK 3 TEDARIK FIRMASINDAN BiR/’
OLMAK iCiN KOLLARI SIVADI « INTEGRA
ELEVATORS REFRESHES THE TARGET:
COMPANY MANAGEMENT TURNED UP TO

BE ‘ONE OF THE TOP 3 MOST PREFERRED
SUPPLIERS IN THE 10TH YEAR’

ARKELiN YENi KUMANDA SiSTEMi ARKEL
ARMAXX'ABUYUK iLGi ¢ GREAT INTEREST IN
ARKEL ARMAXX, ARKEL'S NEW

CONTROL SYSTEM

BUTKON’DAN SEKTORDE SES GETIRECEK
YENi URUN: 5 MM KALINLIGINDAKi PENTA
SERI URETIM ICIN HAZIR « A NEW PRODUCT
BY BUTKON TO RESOUND IN THE INDUSTRY:
5 MM THICK PENTA IS READY FOR MASS
PRODUCTION

ANASDER’DEN ‘EKONOMIK’ iISYAN: ‘GIDERLER,
GELIRLERIMIZDEN DAHA FAZLA ¢ AN ECONOMIC
RIOT BY ANASDER: ‘EXPENDITURES ARE MORE
THAN OUR INCOME’




] BURSAD’DAN FIRMALARA
“MALIYET TABLOSU” DESTEGI ¢ COST STATEMENT
SUPPORT FROM BURSAD TO COMPANIES

KIRIKER METAL ASANSOR’DEN 5 MILYON TL'LiK YATIRIM;
HEDEF YUZDE 30 CiRO ARTISI ¢

5 MILLION TL INVESTMENT FROM KIRIKER METAL
ELEVATORS; TARGET 30 PERCENT TURNOVER INCREASE

MP YENER OVUNC ASANSOR SERMAYE ARTIRIYOR ¢ MP
YENER OVUNC ELEVATORS INCREASES CAPITAL

KUCUK GROUP’TAN ORNEK BASARI; URETIM KAPASITESI
YUDE 40 CiRO YUZDE 90 ARTTI « EXAMPLE SUCCESS FROM
THE KUCUK GROUP; PRODUCTION CAPACITY INCREASED
40 PERCENT AND TURNOVER 90 PERCENT

o _ E&Q LIFT'TEN, “ROBOTIK URETIM"”
ICIN ONEMLI ADIM « IMPORTANT STEP FROM E&Q LIFT
FOR “ROBOTIC PRODUCTION”

VITAL ASANSOR'UN ELEKTRIKLi HOMELIFT'i 6 AY SONRA
PIYASADA « VITAL ELEVATORS' ELECTRIC HOMELIFT IS ON
THE MARKET IN 6 MONTHS

ONAYLANMIS KURULUSLARDA YENI iS BIiRLiGiI YAKLASIMI
e NEW APPROACH TO COOPERATION WITH
CERTIFIED ORGANIZATIONS

AV. ERDEM SERDAR VURGUN « ESYA TASIMACILIGINDA
ESYANIN ZAYi OLMASI «

LWY. ERDEM SERDAR VURGUN e LOSS OF GOODS IN
TRANSPORTATION OF GOODS

EFELIFT’E YESIL DONUSUM KATKISI; CATI UZERi GES'LE
390 BiN KW’'LIK ELEKTRIK SATISI GERCEKLESTI »
GREEN TRANSFORMATION CONTRIBUTION TO EFELIFT;
ELECTRICITY SALES OF 390 THOUSAND KW WERE
REALIZED THROUGH THE ROOF-TOP SPP

CELIK ASANSOR’DE HEDEF DUNYA FIRMASI OLMAK
e THE GOAL IS TO BE A GLOBAL
COMPANY AT CELIK ELEVATORS

SIL-3 SERTIFIKASINA SAHIP KUMANDA SiSTEMi ARTIK
TURKIYE'DE » CONTROL SYSTEM WITH SIL-3
CERTIFICATE IS NOW IN TURKEY

BAHCELIEVLERDE ASANSORLER EMIN ELLERDE ¢
ELEVATORS ARE IN SAFE HANDS IN BAHCELIEVLER

PROMMASH-TEST TURKIYE GENEL MUDURU BILAL
BOZKURT: ‘TURKIYE, DUNYANIN EN BUYUK HUB’I
OLABILIR’ ¢ BILAL BOZKURT, GENERAL MANAGER
OF PROMMASH-TEST TURKEY: ‘TURKEY CAN BE THE
WORLD’S BIGGEST HUB’

RASIME SAZAK ¢« GELECEGIN YETKINLiKLiKLERI
COMPETENCIES OF THE FUTURE
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TASFED, ASGARI BAKIM FIYATI IGIN KOLLARI SIVADI
TASFED ROLLED UP SLEEVES FOR THE MINIMUM MAINTENANCE PRICE

2022 yilinin ilk toplantisi i¢in bir araya
gelen Tiirkiye Asansér Sanayicileri
Federasyonu (TASFED) yeni yilin yol
haritasini belirledi. Asansoér sektoriiniin
sik sik glindeme getirdigi bakim
fiyatlarindaki tutarsizlik lizerine harekete
gecen TASFED, asgari bakim tarifesi
hazirlamak i¢in karar aldi. Hazirlanacak
olan asgari bakim fiyat tarifesi, TASFED
liyesi dernekler vasitasiyla sektor
paydaglarina “tavsiye” niteliginde
dagitilacak.

HABER MERKEZi — 2022 yilinin ilk toplantisi icin
bir araya gelen Turkiye Asansér Sanayicileri Fede-
rasyonu (TASFED) yeni yilin yol haritasini belirledi.
Asansor sektorinin sik sik gindeme getirdigi ba-
kim fiyatlarindaki tutarsizlik Gzerine harekete gecen
TASFED, asgari bakim tarifesi hazirlamak icin karar
aldi. Hazirlanacak olan asgari bakim fiyat tarifesi,
TASFED Uyesi dernekler vasitasiyla sektor paydas-
larina “tavsiye” niteliginde dagitilacak.
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The Turkish Elevator Industrialists’
Federation (TASFED), which came together
for the first meeting of 2022, determined
the road map of the new-year. Taking
action on the inconsistency in maintenance
prices, which is frequently brought up by
the elevator industry, TASFED decided to
prepare a minimum maintenance schedule.
The minimum maintenance price tariff to
be prepared will be distributed to industry
stakeholders as “advice” through TASFED
member associations.

NEWS CENTER — The Turkish Elevator Industri-
alists’ Federation (TASFED), which came together
for the first meeting of 2022, determined the road
map of the new-year. Taking action on the incon-
sistency in maintenance prices, which is frequently
brought up by the elevator industry, TASFED decid-
ed to prepare a minimum maintenance schedule.
The minimum maintenance price tariff to be pre-
pared will be distributed to industry stakeholders
as "advice"” through TASFED member associations.
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YUSUF ATIK: 2023 GENEL SECIMLER SONRASI SANAYi
BAKANLIGININ MUDAHALESINI BEKLIYORUZ"

Sik sik Sanayi ve Teknoloji Bakanligina gittigini vurgulayan
TASFED Yénetim Kurulu Bagkani Yusuf Atik, yaptigi gérigsme-
lerde asgari bakim fiyati belirlenmesi yéninde talebini iletti-
Jinin altini ¢izdi. Atik, tavsiye niteliginde bir bakim fiyat tarife-
si hazirlayarak sektdrln bilgisine sunacaklarini agikladi. Resmi
bir yaptinm olmadikga fiyat politikasinda tutarli rakamlara erig-
menin glg olacaginin altini gizen Atik, 2023 yili Haziran ayin-
da yapilmasi planlanan Tirkiye genel segimleri ve cumhurbag-
kanhgi seciminden sonra Sanayi ve Teknoloji Bakanhgi'nin bu
konuda adim atacagini éngérdiguni sdyledi.

YUSUF ATiK: “WE ARE WAITING FOR THE
INTERVENTION OF THE MINISTRY OF INDUSTRY AFTER
2023 GENERAL ELECTIONS”

Emphasizing that he often goes for a visit to the Ministry of
Industry and Technology, TASFED Chairman Yusuf Atik under-
lined that he conveyed his request to determine a minimum
maintenance price during his meetings. Atik has announced
that they will prepare an advisory maintenance price schedule
and submit it to the information of the industry. Underlining
that it will be difficult to reach consistent figures in price poli-
cy unless there is an official sanction, Atik said that he predicts
that the Ministry of Industry and Technology will take steps in
this regard after the Turkish general elections and the presi-
dential elections, which are planned to be held in June 2023.
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ZAFER KARABAY: "FEDERASYON CATISI
ALTINDA YAPILACAK FIYAT CALISMASI DAHA
ETKiLI OLACAKTIR”

TASFED Yonetim Kurulu Uyesi Zafer Karabay, tye-
si oldugu Anadolu Asansércller Derneginde her
yil tavsiye niteliginde bir fiyat tarifesi hazirladiklari-
ni séyledi; “Genellikle kamu tarafi bu calismayr géz
ardi etmiyor. Diger derneklerin de benzer calisma-
lar icinde olduklarini tahmin ediyorum. Elbette bu-
nun TASFED'in catisi altinda yapilmasi daha mantik-
I ve etkili olacaktir” ifadelerini kulland.

ZAFER KARABAY: “THE PRICE STUDY TO
BE CARRIED OUT UNDER THE ROOF OF
FEDERATION SHALL BE MORE EFFECTIVE”

TASFED Board Member Zafer Karabay said that
they prepare an advisory price list every year in
the Anatolian Elevator Association, of which he is
a member; “Usually the public side does not ig-
nore this work. | guess that other associations are
in progress of similar studies. Of course, it would be
more logical and effective to do this under the roof
of TASFED."”
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TASFED VEKIiLi AVUKAT ERDEM SER-
DAR VURGUN: “"KULLANICILAR EKSIK
HIZMET ALACAKLARINI ANLAYABILIR"

Tavsiye niteliginde bakim fiyatinin yayin-
lanmasinda hukuki bir sakincanin olmadi-
Gini belirten TASFED Vekili Avukat Erdem
Serdar Vurgun, “Yonetmelige tamamen
uygun bir bakim icin gerekli maliyetler her
firma icin ayni olacaktir. Belki zaman ice-
risinde bakim yapilan asansér kullanicila-
r1, belirli bir maliyetin altinda eksik hizmet
alacaklarini bilecektir. ileriki dénemde Sa-
nayi ve Teknoloji Bakanligi'nin da bu isin
dizenlenmesinin oni acilabilir” diye ko-
nustu.

“ALT YAPI VE OLCULEBILIRLIK
SAYESINDE HAKSIZ REKABETI
ONLEYEBILIRiZ”

TASFED Bagkan Yardimcisi Mustafa Ugar
bakim prosediriinde alt yapi hazirhiginin
ve Olcllebilirligin saglanmasi gerektigine
vurgu yaptr. Ugar, “Bakim hizmetlerinin ka-
litesini her firmada esitleyebiliriz. Yapilan-
masini tamamlamig firmalarla yeni kurul-
mus firmalar arasinda dlcimi yapmamiz
gerek. Bakim checklist plani ¢ikarabilirsek
herkesin ayni bakimi yapmasini saglariz.
Boylelikle, haksiz rekabeti 6nleriz” dedi.
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ATTORNEY OF TASFED LAWYER ERDEM
SERDAR VURGUN: “USERS CAN UNDER-
STAND THAT THEY WILL RECEIVE MISSING
SERVICE”

Stating that there is no legal problem in pub-
lishing the advisory maintenance price, TASFED
Deputy Attorney Erdem Serdar Vurgun said, “The
costs required for a maintenance that fully com-
plies with the regulation will be the same for each
company. Maybe elevator users who have been
serviced over time will know that they will receive
incomplete service below a certain cost. In the fu-
ture, the Ministry of Industry and Technology may
pave the way for this work to be regulated”.

“THIS INFRASTRUCTURE AND
MEASURABILITY CAN AVOID UNFAIR
COMPETITION”

TASFED Vice President Mustafa Ucar empha-
sized that infrastructure preparation and mea-
surability should be ensured in the maintenance
procedure. Ucar said, "We can equalize the qual-
ity of maintenance services in every company. We
need to measure between companies that have
completed their restructuring and newly estab-
lished companies. If we can create a maintenance
checklist plan, we will ensure that everyone does
the same maintenance. In this way, we prevent
unfair competition”.
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ASANSOR OGRETMENLERI,
EGITIMIN UGUNCU AYAGINI TAMAMLADI

Pe==m== ASFED AKADEMI e

——y

ASAMSOR SISTEMLERI DAL

ELEVATOR TEACHERS COMPLETED THE
THIRD PHASE OF THE TRAINING

Tiirkiye Asansér Sanayicileri Federasyonu
(TASFED) ile Milli Egitim Bakanhgi arasinda
imzalanan protokol kapsaminda, asansor
sistemleri dalinda egitim veren 6gretmenler,
dort ay aradan sonra ligiincii kez Eskigehir'de
bir araya geldi. Asansér montaj teknikleri
iizerine egitim alan 6gretmenlere sertifikalari
verildi.

HABER ASANSORU (ESKIiSEHIR) — TASFED ile
Milli Egitim Bakanhgi arasinda imzalanan protokol
kapsaminda, asansor sistemleri dalinda egitim ve-
ren 6gretmenler, dort ay aradan sonra Uglinci kez
Eskisehir'de bir araya geldi. Asansér montaj teknik-
leri Gzerine egitim alan &gretmenlere sertifikalar
verildi.

Eskisehir Tepebagi Devlet Malzeme Ofisi Mesleki ve
Teknik Anadolu Lisesi biinyesinde faaliyetlerine de-
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Within the scope of the protocol signed
between the Turkish Elevator Industrialists’
Federation (TASFED) and the Ministry of
National Education, teachers who provide
training in elevator systems came together
for the third time in Eskigehir after a four-
month break. Certificates were handed out
to the teachers who received training on
elevator assembly techniques.

HABER ASANSORU (ESKISEHIR) — TASFED Ele-
vator Academy, which continues its activities within
the scope of Eskisehir Tepebasi State Supply Office
Vocational and Technical Anatolian High School,
hosted the second of the training program of ele-
vator instructors between 21 and 25 February 2022.
17 trainers from four pilot schools in Ankara, Eskige-
hir, Gaziantep and Kayseri received training on me-
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vam eden TASFED Asansor Akademisi, 21-25 Subat
2022 tarihleri arasinda asansér egitmenlerinin egitimi
programinin ikincisine ev sahipligi yapti. Ankara, Eski-
sehir, Gaziantep ve Kayseri'deki dért pilot okuldan 17
egitimci, mekanik aksam arizalari Gzerine egitim aldi.
Bes giin slren egitimcinin egitimi programi TASFED
Yénetim Kurulu Uyesi ibrahim Ozcakir tarafindan verildi.

TASFED BASKANI ATiK: “KUMANDA
PANOSUNA AGIRLIK VERECEGIZ”

TASFED Yénetim Kurulu Bagkani Yusuf Atik, “Asansor
sektori surekli kendini yenileyen ve gelisen bir sektor.
Dinya nifusu bugln 8 milyar buldu. Asansér haya-
timizin vazgecilmez bir unsuru héline geldi. Bizler de
bunun icin genclerimizi verimli bir egitim programi ile
yetistirerek Tirkiye'nin asansdr sanayisindeki glcini
ve potansiyelini tim dinyaya duyuracagiz” diye ko-
nustu. Bir sonraki editim programina iliskin de bilgi
veren Atik, Mayis ayinda dlzenlenecek egitim prog-
raminda kumanda panosundaki yeniliklere daha ¢cok
agirlik verilecegini anlatti.

NERMIN BOYACIOGLU: EGITIMLER TUM
HIZIYLA DEVAM EDECEK

TASFED Egitim Komitesi Uyesi Nermin Boyacioglu,
"Ogretmenlere verilen egitim oldukga verimli gecti.
Bu egitimler ileriki dénemde de tim hiziyla devam
edecek” diye konustu.

EKREM BOYACIOGLU: SEKTORE
BUYUK HIiZMET

ESASDER Yénetim Kurulu Bagkani Ekrem Boyacioglu,
“Milli Egitim Bakanligi'nin TASFED ile organize ettigi
bu egditim gercekten de bu sektore biylk hizmet ge-
tirecek. Bizler de bu egitime katki sunmus olmaktan
dolayi cok mutluyuz” ifadelerini kulland.

YALCIN: PROGRAM AMACINA ULASTI

Eskisehir Tepebasi Devlet Malzeme Ofisi Mesleki ve
Teknik Anadolu Lisesi Mudurd Kadir Yalgin, egitimcile-
rin egitimi programinin amacina ulastiginin altini giz-
di. Yalgin, “Mayis'da dlzenlenecek son egitimle bir-
likte program misyonunu tamamlamis olacak” diye
konustu.

PALA: 2023 ICIN MEB iLE
GORUSMELERE BASLAYACAGIZ

Sertifika téreni dncesi egditimcilere seslenen TASFED
MudirG Gilay Pala, Mayis ayinda diizenlenecek egi-
tim icin hazirliklarin strdigine isaret etti. Pala, 2023
yili egitim programi icin Milli Egitim Bakanhgi ile go-
rismelere baglayacagiz” dedi.

Haber Asansirii - Mari - Nisan / March - April 2022

chanical component failures. The trainer’s training
program, which lasted for five days, was lectured by
TASFED Board Member ibrahim Ozcakir.

TASFED PRESIDENT ATIK: “WE LIE
HEAVY THE CONTROL PANEL”

TASFED Chairman of the Board Yusuf Atik said,
"The elevator industry is a sector that constantly
renews itself and develops. The world population
has reached 8 billion today. Elevator has become
an indispensable element of our lives. For this, we
will raise our young people with an efficient train-
ing program and announce the power and poten-
tial of Turkey in the elevator industry to the whole
world.” Providing information about the next train-
ing program, Atik said that the training program to
be held in May will focus more on innovations in the
control panel.

NERMIN BOYACIOGLU: TRAININGS
WILL CONTINUE AT FULL SPEED

TASFED Education Committee Member Nermin
Boyacioglu said, "The training given to the teach-
ers was very productive. These trainings will contin-
ue at full speed in the future as well.”

EKREM BOYACIOGLU: GREAT SERVICE
TO THE INDUSTRY

ESASDER Chairman of the Board Ekrem Boyaciog-
lu said, “This training organized by the Ministry of
National Education with TASFED will really provide
great service to this sector. We are very happy to
have contributed to this training,” he said.

YALCIN: THE PROGRAM HAS REACHED
ITS PURPOSE

Director of Eskisehir Tepebasgi State Supply Office
Vocational and Technical Anatolian High School,
Kadir Yalgin underlined that the training of edu-
cators program achieved its purpose. Yalcin said,
“With the last training to be held in May, the pro-
gram will have completed its mission.”

PALA: WE WILL START MEETINGS
WITH MNE FOR 2023

Addressing the trainers before the certificate cer-
emony, TASFED Manager Gilay Pala pointed out
that the preparations for the training to be held in
May are continuing. We will start negotiations with
the Ministry of National Education for the 2023 ed-
ucation program,” Pala said.
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ULUSLARARASI ASANSOR ISTANBUL FUARI 17’INCI KEZ KAPILARINI AGTI
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Uluslararasi Asansor istanbul Fuari, Tilyap Beylikdi-
zU Fuar ve Kongre Merkezi'nde 17'inci kez sektor
temsilcilerini agirladi.

Tarsus Turkey tarafindan, AYSAD'in (Asansér ve Yi-
riyen Merdiven Sanayicileri Dernegi) destegiyle
gerceklesen fuar ¢cok sayida yerli ve yabanc ziyaret-
¢inin akinina ugrad.

HASAN BUYUKDEDE
SANAYI BAKAN YARDIMCISI: 2021’DE
300 MILYON DOLAR IHRACAT YAPILDI
Sanayi ve Teknoloji Bakan Yardimcisi Hasan Buyk-

dede fuarin acilis térenine cevrim ici baglandi. Bu-
ylkdede, "Asansor sektdrimiz 2020 yilinda 250

Haber Asansirii - Mari - Nisan / March - April 2022

INTERNATIONAL ASANSOR ISTANBUL FAIR OPENED ITS DOORS FOR THE17TH TIME

International Elevator Istanbul Fair hosted industry
representatives for the 17th time at TUYAP Beylik-
dizl Fair and Congress Centre.

Organized by Tarsus Turkey with the support of
AYSAD (Association of Elevator and Escalator In-
dustrialists), the fair was flooded by many local and
foreign visitors.

DEPUTY MINISTER OF INDUSTRY: 300
MILLION DOLLARS WORTH OF GOODS
WERE EXPORTED IN 2021

Hasan BlylUkdede, Deputy Minister of Industry and
Technology, was connected to the opening cere-
mony of the fair online. Blylkdede said, "Our el-
evator industry realized 250 million dollars of ex-
ports, 116 million dollars of imports in 2020, 300
million dollars of exports and 158 million dollars of
imports in 2021. | would like to congratulate our el-
evator industry, which is one of our sectors with a
foreign trade surplus,” Biyikdede said, and under-
lined that 2,772 elevator assembly and component
manufacturing companies are registered in the in-
dustry registry system.

Buyukdede continued his words as follows:

“Labor costs, raw material prices and logistics costs
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milyon dolar ihracat, 116 milyon dolar ithalat, 2021
yilinda ise 300 milyon dolar ihracat ve 158 milyon
dolar ithalat gergeklestirmistir. Cok acik bir sekilde,
dis ticaret fazlasi veren sektorlerimizden olan asan-
sor sektérimizi buradan huzurlarinizda tebrik et-
mek istiyorum” diye konusan Blylkdede, 2 bin 772
asansor montaj ve aksam imalat firmasinin sanayi si-
cil sistemine kayith oldugunun altini cizdi.

Blylkdede, sozlerini soyle strdirdi:

“Tum dinyada iscilik maliyetleri, ham madde fiyat-
lar, lojistik maliyetleri ylkseliyor, dolayisiyla bun-
larin nihai Grin fiyatlarina yansimasi kacinilmazdir.
Ulke olarak elimizdeki en iyi kozun, isletmelerimizin
dinamik ve ¢evik bir sekilde hareket etme kabiliye-
tine sahip olmalari oldugunu disindyorum. Tedarik
zincirindekiler basta olmak Gzere her tirliG mal ve
hizmet arzinda yaganan kirilmalari egale edebilecek
durumdayiz. Bu firsati kagirmayalim.”

ROBERTO ZAPPA
ZAPPA: BASARI ICIN ONEMLI iKi
FAKTOR!

Avrupa Asansor Birligi Yonetim Kurulu Bagkani Ro-
berto Zappa da agilis térenine ¢evrim ici olarak kati-
lim saglayan isimlerden oldu. Zappa, konugmasinda
Asansor Istanbul Fuari’'nin her zaman diinyanin en
etkili uluslararasi fuarlardan biri oldugunu vurguladi
ve bu yil 50'nci yilini dolduran AYSAD'1 tebrik etti.
Ticari fuarlarin fikir alig verigleri ve sektordeki yeni-
liklerin takibi agisindan énemli firsatlar sundugunun
altini ¢izen Zappa, inovasyon ve aragtirma faaliyet-
lerinin diinya pazarlarindaki basari icin en énemli iki
faktor olduguna da isaret etti.

KUTLU KARAVELIOGLU
KARAVELIOGLU: URETIM KABILIYETI
iKi KATINA YAKIN ARTTI

Tiirkiye Ihracatcilar Meclisi Bagkanvekili Kutlu Kara-
velioglu, Turkiye'de makine sektériintin 450 milyar
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are increasing all over the world, so it is inevitable
that these will be reflected in the final product pric-
es. | think the best trump card we have as a country
is the ability of our businesses to act in a dynamic
and agile manner. We are in a position to compen-
sate for the disruptions in the supply of all kinds of
goods and services, especially those in the supply
chain. Let's not miss this opportunity.”

ZAPPA: TWO IMPORTANT FACTORS
FOR SUCCESS!

Roberto Zappa, Chairman of the Board of Direc-
tors of the European Lift Association, was one of
the people who attended the opening ceremony
online. In his speech, Zappa emphasized that the
Elevator Istanbul Fair has always been one of the
most influential international fairs in the world and
congratulated AYSAD, which has completed its 50
anniversary this year. Underlining that trade fairs of-
fer important opportunities for exchange of ideas
and following innovations in the sector, Zappa also
pointed out that innovation and research activities
are the two most important factors for success in
world markets.

KARAVELIOGLU: PRODUCTION
CAPABILITY INCREASED NEARLY
DOUBLE

Kutlu Karavelioglu, Deputy Chairman of the Turkish
Exporters Assembly, pointed out that the machin-
ery industry in Turkey has the opportunity to export
450 billion dollars, and said that for a long time, 11
percent of Turkey's gross national product was al-
located to machinery installation investments. Em-
phasizing that machinery installation investments
have increased with the pandemic period, Karave-
lioglu announced that Turkey’s production capa-
bility has increased by 48.6 percent in the last two
years.
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dolarlik ihracati olma imkanina sahip olduguna dik-
kat cekti, Turkiye'nin uzun zamandir gayrisafi milli
hasilasinin ytzde 11'ini makine tesisat yatinmlarina
ayirdigini sdyledi. Makine tesisat yatinmlarinin pan-
demi dénemiyle birlikte arttigina vurgu yapan Kara-
velioglu, Turkiye'nin Gretim kabiliyetinin son iki se-
nedir ylizde 48,6 oranda artis kaydettigini aciklad.

ADNAN DALGAKIRAN
DALGAKIRAN: DUNYA PAZARINDAKI
PAY KIYAS EDILMELI

Turkiye Makine Federasyonu Yénetim Kurulu Bagka-
ni Adnan Dalgakiran, konugsmasina “Degisim kaina-
tin kanunudur. Diinyadaki gelismelere baktigimizda
biz, bu degdisimin neresinde yer aliyoruz?” sézleriyle
bagladi. Beg sene dncesi ile buginiin cirosunun ki-
yaslanmasinin yapildigina dikkat ceken Dalgakiran,
“Bes sene 6nce dinya pazarindan ne kadar pay ali-
yordum? Simdi ne kadar pay aliyorum? Dogru olan
bu degerlendirmedir” diye konustu.

Tarsus

SEFA TARGIT
TARGIT: “AYSAD ILKELERI
DOGRULTUSUNDA CALISMALARIMIZI
SURDURUYORUZ”

Fuarin acilis téreninde katimcilara seslenen AYSAD
Yonetim Kurulu Bagkani Sefa Targit, “"Gegmis yil-
larda ¢ok degerli uzman konusmacilar davet eder,
basta emniyet ve is glvenligi olmak lzere sektdri
yakindan ilgilendiren konularda bilgi alis verisi ya-
pardik” dedi. Bu yil da fuar kapsaminda ¢ok énem-
li konferanslar ve paneller planlanmadi. Bunun bir
nedeni pandemiden kalan kapali alanda bir araya
gelmeme aliskanhgr olmakla beraber, asil gayemiz
ani bir degisiklikle dikkatleri bilgi kaynaklarina ¢ek-
mekti.

Son yillarda is kazasi nedeni ile meydana gelen can
kayiplarini hatirlatan Targit, “Yaptigimiz bilirkisi ca-
lismalariyla dnlenebilir oldugunu gérdigimiz ka-
zalarda hayatini kaybeden calisanlarmizi saygiyla
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DALGAKIRAN: SHARE IN THE WORLD
MARKET MUST BE COMPARED

Adnan Dalgakiran, Chairman of the Board of Direc-
tors of the Turkish Machinery Federation, started his
speech by noting, "Change is the law of the universe.
When we look at the developments in the world, where
do we take place in this change? Drawing attention to
the comparison of today’s turnover with five years ago,
Dalgakiran said, “How much share was | getting from
the world market five years ago? How much do | get
now? This is the correct assessment,” he said.

TARGIT: “WE CONTINUE OUR WORK IN
ACCORDANCE WITH AYSAD PRINCIPLES”

Addressing the participants at the opening ceremony
of the fair, AYSAD Chairman of the Board Sefa Targit
said, “In the past years, we used to invite very valu-
able expert speakers and exchange information on is-
sues that were closely related to the sector, especial-
ly safety and occupational safety.” This year, too, very
important conferences and panels were not planned
within the scope of the fair. One reason for this was
the habit of not coming together in the closed area
left over from the pandemic, but our main goal was
to draw attention to information sources with a sud-
den change.

Reminding the loss of life due to occupational acci-
dents in recent years, Targit said, ”I would like to re-
spectfully commemorate our employees who lost
their lives in accidents that we saw were preventable
through our expert studies. This year, AYSAD again
has publications on information and security, which we
will present to those who visit our stand. We continue
our work in line with the principles of AYSAD and the
purposes stated in its regulations.

In his speech, where General Manager of Tarsus Turkey,
Zekeriya Aytemur pointed out that the elevator industry
had had an export surplus in Turkey since 2017 and he
emphasized that “We are starting to work from today to
do a more successful job in bringing together the man-
ufacturers and exporters in Turkey with importers from
all over the world”.



anmak isterim. Bu yil AYSAD'in yine bilgiye ve giivenlige yo-
nelik yaymlar var, standimizi ziyaret edenlere sunacagiz. AY-
SAD ilkeleri ve tizigiinde yazan amaglar dogrultusunda, ¢a-
lismalarimizi strdtriiyoruz” ifadelerini kullandi.

Tarsus Turkiye Genel Miudurl Zekeriya Aytemur, asansor
sektorinin 2017 yilindan itibaren Tirkiye'de ihracat fazla-
si verdigine isaret ettigi konugsmasinda, “Oniimiizdeki yil da
Turkiye'deki Uretici ve ihracatgilar dinyanin her yerinden it-
halatgilarla bulusturma konusunda daha basarili bir is yapmak
lzere buglinden itibaren ¢aligmaya basglyoruz” vurgusu yapti.
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ASANSOR DENETIMLERI ‘RISK TEMELLI OLARAK YAPILAGAK

ELEVATOR INSPECTIONS WILL BE CARRIED OUT
RISK-BASED

Sanayi ve Teknoloji Bakanliginin
hazirladigi Asansér Piyasa Gozetimi ve
Denetimi Yonetmeligi, Resmi Gazete’de
yayimlanarak yiiriirliige girdi. Yapilan
degigiklikle, asansérlerde denetim
siirecine iligkin yenilikler getirilirken,
tespit edilen uygunsuziuklar risk temelli
bir yaklagimla ele alinacak.

HABER ASANSORU (ANKARA) — Sanayi ve Tek-
noloji Bakanh@inin hazirladigr Asansér Piyasa Go-
zetimi ve Denetimi Yonetmeligi, Resmi Gazete'de
yayimlanarak yurirlige girdi. Yapilan degisiklikle,
asansorlerde denetim slrecine iligkin yenilikler geti-
rilirken, tespit edilen uygunsuzluklar risk temelli bir
yaklasimla ele alinacak.

Yonetmelik, Urtin Guvenligi ve Teknik Dizenleme-
ler Kanunu ile uyumlu hale getirildi. Denetim sUre-
cine iliskin degisikliklerle tespit edilen uygunsuz-
luklara yonelik risk temelli bir yaklasima gegildi.
Bunlardan en 6nemlisi, asansérlerde tespit edilen
uygunsuzluklara ilgili “teknik dtzenlemeye aykiri-
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The Regulations for Elevator Market
Surveillance and Inspection, prepared by
the Ministry of Industry and Technology,
entered into force after being published in
the Official Gazette. With the amendment
made, innovations regarding the inspection
process in elevators will be introduced, and
the nonconformities detected will be handled
with a risk-based approach.

HABER ASANSORU (ANKARA) — The Regula-
tions for Elevator Market Surveillance and Inspec-
tion, prepared by the Ministry of Industry and Tech-
nology, entered into force after being published in
the Official Gazette. With the amendment made,
innovations regarding the inspection process in el-
evators will be introduced, and the detected non-
conformities will be handled with a risk-based ap-
proach.

The regulations were brought into line with the
Law on Technical Regulations and Product Safety.
A risk-based approach has been adopted for non-
conformities identified through changes in the in-



h- W tepeasansor.com. i

F\/\/X
\/\/\/

TEPE

— ASANSOR —

gf?ﬁ_:—m'a ’D&;Md« VuLaFr...

2 Arifige Mah. YaibiSok. Arifbeyg Apl. 1375 ESKISEHIR

Fabrika: Organize Sanayi Bolgesi 33 Cad. No: 12 ESKISEHIR

QX2I3AB N - F 02222041 T8 - £ tepeasanso@hotmail.oom D22 461205 « FoDRR 2361 1T - Eoinfof@tepeasansai.comitt

AVA
\/\/

VA

e olphoacreatye’




38

IIk” ve “gUvensizlik” ifadeleri kaldirildi. Bunun
yerine, gelistirilen risk metodolojisi ile tespit
edilen uygunsuzluklara iligkin risk seviyeleri
belirlenerek dusuk risk, orta risk ve ciddi risk
kavramlari gelistirildi. Boylece, asansorlere
risk odakli bir denetim yaklasimi getirildi.

PERiYODIiK KONTROL
MEKANIZMASI

Dizenlemeyle asansor sisteminin givenligi-
nin temini amaciyla piyasa gbzetimi ve dene-
timi faaliyeti kapsamina girmeyen asansorle-
rin periyodik kontrol mekanizmasiyla kontrol
altinda tutulmasi da saglaniyor.

Piyasa Gozetimi ve Denetimi Yonetmeligi
kapsaminda asansor givenlik aksamina ilis-
kin yuratilen denetim sonucu idari yaptinm
karari alinmasi durumunda, risk seviyesi goz
ontinde bulundurularak dizeltici énlemlerin
ivedilikle alinmasina yonelik dizenleme ya-
pildi. Uriin Giivenligi ve Teknik Diizenlemeler
Kanunu ile uyumlu olarak denetim esnasinda
tespit edilen sekli uygunsuzluklara iligkin su-
re¢ dizenlendi.

YUKSEK RISKLI ASANSORLERE
YAPTIRIM

Risk seviyesi yiksek asansorleri piyasaya arz
edenlere cesitli yaptinmlar uygulanacak. Y6-
netmelik kapsaminda yer almayan asansorle-
rin glvenligi periyodik kontrolle saglanacak.
Boylelikle tim asansérlerin givenligine ilis-
kin stirec Bakanlik tarafindan kontrol altinda
tutulmus olacak.

BINA YONETICISINE YAPTIRIM

Asansorin kullandirlmamasina iligkin bildi-
rimde bulunulmasina ragmen, asansoéri kul-
landiran bina ydneticisi ise idari para cezasi
ile karsi karsiya kalacak.
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spection process. The most important of these is that the
statements such as “contrariety to technical regulations”
and “insecurity” regarding the non-compliances detect-
ed in the elevators have been removed. Instead, low risk,
medium risk and serious risk concepts were developed
by means of determining the risk levels in relation to the
non-compliances detected with the developed risk meth-
odology. Thus, a risk-oriented inspection approach was in-
troduced to elevators.

PERIODIC INSPECTION MECHANISM

With the regulation, it is also ensured that elevators that
are not included in the scope of market surveillance and
inspection activities are kept under control with a periodic
inspection mechanism in order to ensure the safety of the
elevator systems.

Within the scope of the Regulations for Market Surveil-
lance and Inspection, in the event that an administrative
sanction decision is taken as a result of the inspection car-
ried out on the elevator safety components, a regulation
was made to take corrective measures immediately, taking
into account the risk level. In accordance with the Law on
Technical Regulations and Product Safety, the process re-
garding the non-compliances detected during the inspec-
tion was regulated.

SANCTIONS ON HIGH RISK ELEVATORS

Various sanctions will be applied to those who supply el-
evators with high risk levels to the market. The safety of
elevators that are not covered by the regulations will be
ensured through periodic inspections. Thus, the process
regarding the safety of all elevators will be kept under con-
trol by the Ministry.

SANCTION TO THE BUILDING MANAGER

Despite the notification about not allowing the elevator to
be used, the building manager who uses the elevator will
face an administrative fine.
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PERFORMANSI

FOREIGN TRADE PERFORMANGE OF ELEVATOR

INDUSTRY IN 2021

MenmeT ONER

Maliye Bakanhgi Eski Bas Hesap Uzmani

Former Chief Tax Inspector of the Ministry of Finance
Yeminli Mali Miisavir / Sworm-in GPA
moner@monerymm.com

2019-2021 arasindaki iki ythin
ihracat artig oram Tiirkiye’nin tiim
thracat icin % 25 iken, asansor
sektoriiniin 2019-2021 arasindaki
iki yil icin thracat artig ovani %
29°dur. Bu basarmn kutlanmas: ve
basarida emegi gecen herkesin ayr
ayn tebrik edilmesi gerekiyor.

While the export increase rate for the
two years between 2019 and 2021

is 25% for all exports of Turkey, the
export increase rate of the elevator
industry for the two years between
2019 and 2021 is 29%. This success
should be celebrated and everyone
who contributed to the success should
be congratulated individually.
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021 yili, hayatimizi olum-
25uz etkilemeye halen de-

vam eden, korona virUs ile
muicadelenin sirdigu yil olarak
zihnimizde kalacak. 2020 yili ile
kargilagtirdigimizda hem Ulke-
miz hem de diinya acisindan nis-
peten daha iyi bir yil oldugunu
soylemek mimkin. 2020 yilinda
diinya ekonomisi % 3,5 oraninda
kigulurken, 2021 yilinda % 5,5
oraninda biiyiime kaydetti. Ul-
kemiz ise 2020 yilinda diinyanin
geri kalanindan pozitif ayrigarak
% 1,8 oraninda blylme perfor-
mansi gosterdi. 2021 yilinda da
devam den biylime performan-
si sonucu Turkiye 2021 yilini %
11 blyime orani ile kapattr.

Yazimizda asansor sektorinin
2021 yili dis ticaret performansi-
ni degerlendirmeye calisacagiz.

he year 2021 will remain in
Tour minds as the year of the

fight against the coronavi-
rus, which still continues to neg-
atively affect our lives. When we
compare it with 2020, it is possible
to say that it was a relatively bet-
ter year for both our country and
the world. While the world econo-
my shrank by 3.5% in 2020, it grew
by 5.5% in 2021. Our country, on
the other hand, showed a growth
performance of 1.8% in 2020, pos-
itively distinguishing itself from
the rest of the world. As a result of
its continued growth performance
in 2021, Turkey closed the year
2021 with a growth rate of 11%.

In our article, we will try to evalu-
ate the foreign trade performance
of the elevator industry in 2021.



Asansor Sektorii 2021 Yl Thracat, ithalat Verileri / Elevator Industry Export and Import Data for 2021

ihracat / Export ithalat / Import
(Dolar) (Dolar)
842810 Asansiérler ve skip!i yik kaldiricilari / Elevators and 148.990.298 120.254.907
load lifters with skid
Asansorler, skipli asansorler veya yiriyen merdi-
843131 | venlericin aksam ve parcalar / Parts and pieces for 151.879.881 33.346.245
Elevators and load lifters with skid or escalators
Toplam / Total 300.870.179 153.601.152

Kaynak / Source: TUIK

Asansor ihracat ve ithalatinda kullanilan 842810 ve
843131 GTIP numaralarina gére dagilimini yukarida
verdigimiz lzere, sektér 2021 yilini 300.870.179 do-
lar ihracat ve 153.601.152 dolar ithalat rakamlariyla
kapatmistir. Yazimizin ilerleyen bdlimlerinde degi-
necegdimiz Uzere sektér 2021 yilinda basarih bir dig
ticaret performansi géstermistir.

ihracat ve ithalat rakamlarina baktigimizda, ihraca-
timizin yari yariya 842810 koduyla komple asansor
ve 843131 koduyla asansér aksam ve pargasindan
olustugunu gdriiyoruz. ithalat cephesinde ise du-
rum farkli. ithalatin % 78'i 842810 koduyla komp-
le asansor olarak yapilirken, % 22'lik kismi 843131
koduyla asansor aksam pacasi olarak gergeklesiyor.
Bu tabloyu soyle anlamak mimkin: Tirkiye disuk
kar seviyesindeki aksam parca ile yiksek karlilikta-
ki komple asansoér ihracatini esit tutarda yaparken,
% 78 oraninda komple asansor ithal ederek bize bu
Urlnleri satanlara daha cok para kazandirmaktadir.
ihracat kilo fiyatlarimizin ithalat kilo fiyatlarinin ner-
deyse yarisi seviyesinde olmasi da ayni noktaya isa-
ret etmektedir.

Bu noktada sunu sdylemek gerekiyor: Turkiye asan-
sOr ve asansor aksam parcasinda Uretim kabiliyeti
olarak rlistiin ispat etmistir; artik otomotivde, teks-
tilde yasanan hatalardan ders alarak asansor ak-
sam parcasindan ziyade global markalar olustura-
rak komple asansor satigsina yogunlagmak gerekiyor.
Bunun bize ne kazandiracagini ihracat kilo fiyatlari-
miz ile ithalat kilo fiyatlarimiza bakarak basitce gére-
biliriz: Asansor aksam parcasi satmak yerine komple
asansor sistemi satmamiz durumunda satis fiyatlari-
mizi dolar bazinda % 50 artirmamiz mimkin. Hele
bir de sattigimiz komple asansérlerin bakimini ya-
pabilecek servis agini yurt disginda da kurabilirsek
OTIiS'in dolar bazinda % 23 karlilik oranini zorlamak
bile mimkin olabilir.

As we have given above, according to the Tariff
Numbers 842810 and 843131 used in elevator ex-
ports and imports, the sector closed the year 2021
with exports of 300,870,179 dollars and imports of
153,601,152 dollars. As we will mention in the fol-
lowing parts of our article, the sector has demon-
strated a successful foreign trade performance in
2021.

When we look at the export and import figures,
we see that half of our exports consist of eleva-
tors with the code 842810 and elevator parts and
parts with the code 843131. On the import side,
this is different. While 78% of the imports are made
as complete elevators with the code 842810, 22%
of them are made as elevator parts with the code
843131. It is possible to understand this picture as
follows: While Turkey exports low-profit parts and
high-profit complete elevators in equal amounts,
it imports 78% complete elevators, making those
who sell these products to us more money. The fact
that our export price per kilo is almost half of the
import price per kilo points to the same issue.

At this point, it should be said: Turkey has proven its
maturity as a production capability in elevator and
elevator parts; now, it is necessary to focus on com-
plete elevator sales by creating global brands rath-
er than elevator component parts by taking lessons
from the mistakes in automotive and textile. We
can easily see what good this will do for us by look-
ing at our export price per kilo and our import price
per kilo: If we sell the complete elevator system in-
stead of elevator parts, it is possible to increase
our sales prices by 50% on a dollar basis. Especial-
ly if we can establish a service network abroad that
can maintain the complete elevators we sell, it may
even be possible to force the 23% profitability rate
of OTIS on a dollar basis.
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2021 YILI TURKIYE'NIN TOPLAM
IHRACATI 2020 YILINA GORE % 33 ARTTI

2021 yilinda tim dinya genelinde biyime orani %
5,5 olarak gerceklesirken, Glkemiz % 11 oraninda bu-
yUme orani ile diinyanin geri kalanindan daha yiksek
bir performans sergiledi. Bu bagarida 225 milyar dola-
ra ulasan ihracatin payi olduk¢a buytk.

Tarkiye'nin ~ toplam ihracatt 2020  yilinda
169.650.994.160 dolar iken 2021 yilinda % 33 oraninda
artarak 225.264.314.222 dolar olarak gerceklesti.

TOTAL EXPORT OF TURKEY FOR THE
YEAR 2021 HAS INCREASED BY 33%

While the global growth rate was 5.5% in 2021, our
country outperformed the rest of the world with a
growth rate of 11%. The share of exports reaching
225 billion dollars in this success is quite large.

While Turkey’s total exports were 169,650,994,160
dollars in 2020, it increased by 33% in 2021 and
reached 225,264,314,222 dollars.

Tiirkiye’nin Yillik ihracat Tutarlari (Milyar Dolar) / Annual Export Figures of Turkey (Billion Dollars)

Kaynak / Source: TUIK

Tiirkiye"nin ihracat Tutar: - Dolar ihracatin Bir Onceki Yila Gére Artis Yiizdesi
Export Figures of Turkey (USD) Increase In Exp:rl::vlir; :serY::r:-t Compared To

2015 150.982.113.766

2016 149.246.999.263 -1

2017 164.494.619.316 10

2018 177.168.756.288 8

2019 180.832.721.702 2

2020 169.650.994.160 -6

2021 225.264.314.222 33

Kaynak / Source: TUIK
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2021 YILINDA ASANSOR SEKTORU
THRACATI 2020 YILINA
GORE % 20 ARTTI

2021 yilinda asansor sektord ihracatini 2020 yilina
gbre % 20 oraninda artirmistir. 2021 yili Tarkiye'nin
toplam ihracat artig orani olan % 33'Un altinda olan
bu orani, asansér sektérindn Tirkiye'nin toplam ih-
racatinin % 6 azaldigi sikintil bir yil olan 2020 yilinda
da % 7 oraninda artirdigini da dikkate alarak deger-
lendirmek gerekir.

2019-2021 arasindaki iki yilin ihracat artis orani Tur-
kiye'nin tim ihracati igin % 25 iken, asansor sekto-
rinln 2019-2021 arasindaki iki yil icin ihracat artig
orani % 29'dur. Bu basarinin kutlanmasi ve basari-
da emegi gecen herkesin ayri ayr tebrik edilmesi
gerekiyor.

Firmalar ve ekonomi agisindan iki ileri bir geri git-

TOTAL EXPORT OF ELEVATOR SECTOR
FOR THE YEAR 2021 HAS
INCREASED BY 20%

In 2021, the elevator industry increased its exports
by 20% compared to 2020. This rate, which was be-
low 33%, which is Turkey's total export growth rate
in 2021, should also be evaluated by taking into ac-
count that the elevator industry increased 7% in
2020, which was a troublesome year in which Tur-
key's total exports decreased by 6%.

While the export increase rate for the two years be-
tween 2019 and 2021 is 25% for all exports of Tur-
key, the export increase rate of the elevator indus-
try for the two years between 2019 and 2021 is 29%.
This success should be celebrated and everyone
who contributed to the success should be congrat-
ulated individually.

Asansér Sektorii Yillik ihracat ithalat Tutarlari Dolar / Annual Export Import Figures of Elevator Sector (USD)

Asansér Sektorii ihracat Tutan (Dolar) ihracatin Bir Onceki Yila Gére Artis Yiizdesi
Export Figures of Elevator Sector (USD) Increase In EXP:r':vli';::rY‘; e;t Compared To
2015 125.761.883
2016 131.570.461 5
2017 159.818.990 21
2018 186.031.724 16
2019 233.144.481 25
2020 249.987.980 7
2021 300.870.179 20

Kaynak / Source: TUIK
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mektense hep bir adim ileriye gitmek basari gos-
tergesidir. Blyime dénemlerinden sonra gelen ki-
cllme dénemleri, firmalarin kapanmasi, calisanlarin
issiz kalmasi gibi pahali maliyetleri beraberinde ge-
tirmektedir. Geligmis ekonomilerin temel hedefle-
rinden biri de slrdurilebilir ve strekli bayime ile
ekonomideki daralmanin topluma ve sirketlere ma-
liyetini en aza indirmektir.

ASANSOR IHRACATI iTHALATINI
GECMIS VE SEKTOR DIS TICARET
FAZLASI VERIR DURUMA GELMISTIR

Asansor sektori yillik ihracat ithalat tutarlan grafigi
ve devamindaki veri tablosunda gorilecegi Uzere,
2018 yilinda asansor ve asansor aksam parca ihraca-
trithalatini gegmistir.

2019, 2020 ve 2021 yillarinda ihracat tutari ithalatin
iki katindan fazla hale geldi. Bu durum hem Glkemiz,
hem sektdr acisindan énemli ve gurur verici. ithalat
rakamlari 2016 yilindan itibaren, insaat sektérinde-
ki durgunluk sebebiyle, hizla duserken, ihracat ra-
kamlari son yedi yildir kesintisiz artmakta. Asansor
sektori yurtici pazardaki daralmayi ihracat ile agma-
ya caligiyor ve bunu bagsarmis da goriniyor.

2015 yilinda 119 milyon dolarlik sektérel dis ticaret
acigi veren, yani sektorel ithalati ihracatindan fazla
olan asansoér sektdrd, son dort yildir sektorel dis ti-
caret fazlasi vermektedir. 2021 yilinda bu fazlalik 147
milyon dolara ¢ikmistir. Bu da takdir edilmesi gere-
ken ayri bir basaridir. Asansor sektori net doviz ka-
zandiran bir sektordir ve kazandirdigi doviz tutarini
her yil artirarak yoluna devam etmektedir.

ihracat, yurt ici satisla karsilastirildiginda zor bir para
kazanma yolu. Uzun zaman gerektiriyor, yeni pazar-
lari ve kiltdrleri 6grenmeyi zorunlu kiliyor. Hele bag-

In terms of companies and the economy, it is a sign
of success to always go one step forward rather
than going back and forth. Shrinking periods after
growth periods bring along expensive costs such
as the closure of companies and unemployment of
employees. One of the main goals of developed
economies is to minimize the cost of economic
contraction to society and companies through sus-
tainable and continuous growth.

EXPORTS OF ELEVATORS PASSED THE
IMPORTS AND THE SECTOR HAS A
SURPLUS IN FOREIGN TRADE

As can be seen in the graph of the annual export-im-
port amounts of the elevator industry and the follow-
ing data table, the export of elevator and elevator
components exceeded the imports in 2018.

In 2019, 2020 and 2021, the amount of exports has
more than doubled the amount of imports. This sit-
uation is important and proud for both our coun-
try and the sector. While import figures have been
falling rapidly since 2016 due to the stagnation in
the construction sector, export figures have been
increasing uninterruptedly for the last seven years.
The elevator industry is trying to overcome the con-
traction in the domestic market with exports, and it
seems to have succeeded.

The elevator industry, which had a sectoral foreign
trade deficit of 119 million dollars in 2015, that is,
its sectoral imports exceeded its exports, has been
giving a sectoral foreign trade surplus for the last
four years. In 2021, this surplus increased to 147
million dollars. This is another achievement that
should be appreciated. The elevator industry is a
sector that earns net foreign currency, and it contin-
ues on its way by increasing the amount of foreign

Asansér Sektorii ihracati Asansér Sektorii ithalati Dis Ticaret Dengesi (Do-
(Dolar) (Dolar) lar)
Export of Elevator Sector Import of Elevator Sector Foreign Trade Balance
(USD) (USD) (USD)
2015 125.761.883 245.608.568 -119.846.685
2016 131.570.461 288.912.192 -157.341.731
2017 159.818.990 224.667.741 -64.848.751
2018 186.031.724 164.847.342 21.184.382
2019 233.144.481 98.641.656 134.502.825
2020 249.987.980 112.446.992 137.540.988
2021 300.870.179 153.601.152 147.269.027
Kaynak: TUIK
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langici ¢ok daha sikintili. Globallesip adeta global
bir kéye dénen diinya ekonomisinde dis pazarlara
acilmak hem i¢ pazarin 100 kati blytklikte muaz-
zam bir pazar blyikligine hitap etmek anlamina
geliyor; hem de diinya pazarinin ¢etin rekabet sart-
larinda kalite ve fiyat ile yer edinmeye cabalamak,
yurt i¢ci pazarimiza girecek yabanci firmalara karsi da
dlnya standartlarinda hazir olmamizi sagliyor. Bir
taraftan dinya pazarina saldirmak icin daha kalite-
li, daha gliclu olurken; diger taraftan yeni kazandi-
gimiz yetenek ve giigle i¢ pazarimizi korumak daha
kolay hale geliyor. Asansor sektorl ihracat yoluyla
blylimek, ihracat yoluyla kalitesini artirmak ve ihra-
cat yoluyla artirdid kalitesi ile i¢ pazarda diinya devi
rakiplerine kargi rekabet gliciinG artirmak stratejisini
anlamig ve basariyla uyguluyor gériniyor.

IHRACATIMIZIN KiLO BASINA
FIYATINI ARTIRMAMIZ GEREKIiYOR

ihracat rakamlar degerlendirilirken, toplam ihracat
rakaminin yaninda kullanilan degerlendirme kriter-
lerinden biri de kilo bagina ihracat fiyatidir. Eger kilo
basina ihracat fiyatiniz azalarak ihracat yapabiliyor-
saniz, aslinda sadece fiyat kirarak, fiyat avantaj ile
ihracat yapiyorsunuz demektir. Bdyle bir yol ilerle-
yen yillarda ucuza mal satmak icin ¢cok calismak an-
lamina geliyor.

ihracat ve ithalat kilo fiyatlarimiza baktigimizda en-

currency it earns every year.

Exporting is a tough money making way compared
to selling domestically. It takes a long time and
makes it necessary to learn new markets and cul-
tures. The beginning is much more difficult. In the
world economy, which has become global and al-
most turned into a global village, opening up to
foreign markets means addressing an enormous
market size 100 times the domestic market; as well
as striving to gain a place with quality and price in
the harsh competitive conditions of the world mar-
ket, it enables us to be ready at world standards
against foreign companies that will enter our do-
mestic market. On the one hand, while being bet-
ter quality and stronger to attack the world market;
on the other hand, it becomes easier to protect
our domestic market with our newly acquired tal-
ent and power. The elevator industry seems to
have understood and successfully implemented
the strategy of growing through exports, increasing
its quality through exports, and increasing its com-
petitiveness against world giant competitors in the
domestic market with the quality it has increased
through exports.

WE NEED TO INCREASE THE PRICE
PER KILO OF OUR EXPORT

While evaluating the export figures, one of the

ihracat ve ithalat Kg Basina Dolar Fiyat / Dollar Price per kilo of Import and Export

KG Basina Fiyat -(Dolar)
Price per Kilo (USD)
ihracat / Export 3,35 3,46 3,10 2,98 2,68 2,53 2,55
ithalat / Import 4,56 4,59 4,19 3,88 3,51 3,82 4,39
Kaynak / Source: TUIK

2015 2016 2017 2018 2019 2020 2021
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teresan bir durumla karsi karsgiyayiz.

Kilo bagina ihracat fiyatimiz distyor ve ithalatin kilo
basina fiyatindan daha dustk. Ancak 2020 yili ha-
ri¢ kilo basina ithalat fiyatlan da digme egiliminde.
2021 yilinda hem ithalat kilo basina fiyatlari dnemli
Slctde artarken, hem de ihracat kilo fiyatlarimiz bir
miktar artmig gérinlyor.

ithalat kilo basina fiyatlardaki 2021 yilindaki artis ko-
rona sebebiyle tedarik ve Uretim zincirindeki bozul-
maya bagli gérinlyor. Asansor sektdrinln en fazla
ithalat yaptigi Cin’de 2021 yilinda korona sebebiyle
Uretimdeki aksama ve nakliye problemleri buna se-
bep olmus gibi. Ihracat kilo fiyatindaki siirekli hale
gelen distislin 2021 yilinda kiglk bir artisa dénme-
si Cin'in eksikligi bir miktar basariya cevirdigimizin
isareti.

Her zaman aklimizda tutmaliyiz ki, ithal edilen asan-
sOr ve asansor aksam parcalari diinya markalarinin
Granleri oldugu icin, ihracat kilo fiyatimizin ithalat
kilo fiyatindan diisiik olmasi gayet normal. ihracat
kilo fiyatimizi, zamanla kalite algisi ve marka olustu-
rarak artirma imkani ve potansiyelimiz var.

Orta ve uzun vadede kilo basina ihracat fiyatimizi
ylkseltmemiz sart. Bunun yolu da ihrag ettigimiz
asansor ve asansor aksamalarinin kalitesini, tekno-
lojisini yukseltmek ve global bir marka olarak satig
yapmaktan geciyor.

Yazimizin 6nceki bdlimlerinde belirttigimiz Gze-
re, Turkiye dustk kar seviyesindeki aksam parca ile
yuksek karliliktaki komple asansor ihracatini esit tu-
tarda yaparken, % 78 oraninda komple asansor it-
hal ederek bize bu Uriinleri satanlara daha ¢ok para
kazandirmaktadir. ihracat kilo fiyatlarimizin ithalat
kilo fiyatlarinin nerdeyse yarisi seviyesinde olmasi
da ayni noktaya isaret etmektedir.

Bu noktada sunu séylemek gerekiyor: Turkiye asan-
sor ve asansor aksam pargasinda Uretim kabiliye-
ti olarak rlstinl ispat etmistir; artik otomotivde,
tekstilde yasanan hatalardan ders alarak asansor
aksam parcasindan ziyade global markalar olus-
turarak komple asansér satisina yogunlasmak ge-
rekiyor. Bunun bize ne kazandiracagini ihracat kilo
fiyatlarimiz ile ithalat kilo fiyatlarimiza bakarak ba-
sitce gorebiliriz: Asansor aksam pargasi satmak ye-
rine komple asansor sistemi satmamiz durumunda

evaluation criteria used in addition to the total ex-
port figure is the export price per kilo. If you can ex-
port with a decrease in your export price per kilo,
it means that you are exporting only by lowering
the price and with a price advantage. Such a path
means working hard to sell goods cheaply in the
coming years.

When we look at our export and import weight
prices, we are faced with an interesting situation.

Our export price per kilo is falling and is lower than
the import price per kilo. However, import prices
per kilo, excluding 2020, are also in a downward
trend. In 2021, while the prices per kilo of imports
have increased significantly, our export price per ki-
los seem to have increased slightly.

The increase in import prices per kilo in 2021 seems
to be due to the deterioration in the supply and
production chain due to the coronavirus. In Chi-
na, where the elevator industry imports the most,
in 2021 due to coronavirus, production disruption
and transportation problems seem to have caused
this. The fact that the steady decline in the export
price per kilo turned into a small increase in 2021
is a sign that we have turned China'’s shortcomings
into some success.

We should always keep in mind that since the im-
ported elevator and elevator parts are products of
world brands, it is quite normal for our export price
per kilo to be lower than the import price per kilo.
We have the opportunity and potential to increase
our export weight price by creating a quality per-
ception and brand over time.

In the medium and long term, we need to increase
our export price per kilo. The way to this is to in-
crease the quality and technology of the elevators
and elevator parts we export and to sell them as a
global brand.

As we mentioned in the previous parts of our ar-
ticle, while Turkey exports low-profit parts and
high-profit complete elevators in equal amounts, it
imports 78% complete elevators, making us more
money for those who sell these products. The fact
that our export price per kilo are almost half of the
import price per kilo points to the same point.

At this point, it should be said: Turkey has proven
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satig fiyatlarimizi dolar bazinda % 50 artirma-
miz mimkin. Hele bir de sattigimiz komple
asansorlerin bakimini yapabilecek servis agini
yurtdisinda da kurabilirsek OTiS'in dolar ba-
zinda % 23 karlilik oranini zorlamak bile mim-
kin olabilir.

THRACAT TEK CIKIS YOLUMUZ

Ihracatimizin % 75'ini 20 (ilkeye yapiyoruz. ih-
racat yaptigimiz toplam Ulke sayisi 134.

Ne kadar ¢ok Ulkeye ihracat yapabilirsek ve
llkelere yaptigimiz ihracat bir iki tlkeye yo-
Junlagsmaz ise dis ticarette o kadar az risk
altindayiz demektir. Bunu basarabilirsek bir
veya iki Ulke piyasasinda yasanacak olumsuz-
luklar toplam satislarimizi en az etkileyecektir.

Diger yandan, toplam ithalatimizin % 65'ini
Cin'den yapiyoruz. 2021 yilinda baslayan ve
halen devam eden Cin piyasasinda korona vi-
ristinden kaynakli yasanan tedarik sikintisini,
yerli Ureticiler olarak hem Glkemiz, hem de ih-
racat yaptigimiz diger Ulkeler icin ¢dzmemiz
ve pazar payimizi artirmamiz midmkin. 2020
ve 2021 yilindaki ihracat artigimizin bir kismi
bu firsati iyi degerlendirmemizden kaynak-
laniyor. Yakaladigimiz bu avantaji kaybetme-
memiz gerekiyor.

En ¢ok ihracat yaptigimiz 20 llkeye baktigi-
mizda, bu Ulkelerin komsu ve yakin gevre Ul-
kelerden olustugunu gorlyoruz. Sanki ucaga
atlayip biraz daha uzak mesafedeki tlkelerin
pazarlarini da gdzden gecirmemiz gerekiyor
gibi.

Ihracatta yakaladigimiz bu ivmeyi sektdr ola-
rak kaybetmemeliyiz. Yurtici piyasa tekrar ha-
reketlense bile ihracat sirketimizin temel 6n-
celiklerinden olmali. Hatta “Bu sirketin 3 yillik
hedefi satiglarinin en az yarsinin ihracat ol-
masidir” yazarak satis, pazarlama ve ilgili tim
birimlerinin duvarlarina asmaliyiz ki kimse
hedefimizi unutmasin. ihracat, satis bedeli-
nin pesin veya pesine yakin olmasi sebebiy-
le, yurt ici piyasada vadeli ceklerle ugragmak-
tan ve batan sirketler sebebiyle alacaklarimizi
tahsil edememe riskinden bizi uzak tutacaktir.

Son s6z olarak tekstil ihracatgilarinin disti-
Ju hataya dismemeliyiz. Tekstil ihracatgilar,
sektorin hareketli oldugu giinlerde, ihracat
fiyatinda birbirleri ile girdikleri rekabet sonu-
cu ihrag fiyatlarini inanilmaz digurddler. So-
nug: Cogu iflas etti veya karin tokluguna ihra-
cat yapmak zorunda kald.
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its maturity as a production capability in elevator and ele-
vator parts; now, it is necessary to focus on complete ele-
vator sales by creating global brands rather than elevator
component parts by taking lessons from the mistakes in
automotive and textile. We can easily see what this will do
for us by looking at our export price per kilos and our im-
port price per kilo: If we sell the complete elevator system
instead of elevator parts, it is possible to increase our sales
prices by 50% on a dollar basis. Especially if we can estab-
lish a service network abroad that can maintain the com-
plete elevators we sell, it may even be possible to overpass
the 23% profitability rate of OTIS on a dollar basis.

EXPORT IS OUR ONLY WAY OUT

We make 75% of our exports to 20 countries. The total
number of countries we export to is 134.

The more countries we can export to and our exports to
countries do not concentrate on one or two countries, the
less risk we are in foreign trade. If we can achieve this, the
negativities to be experienced in the markets of one or
two countries will affect our total sales the least.

On the other hand, we make 65% of our total imports from
China. As domestic manufacturers, it is possible for us to
solve the supply shortage caused by the corona virus in
the Chinese market, which started in 2021 and still con-
tinues, and increase our market share, both for our coun-
try and for other countries to which we export. Part of our
export growth in 2020 and 2021 is due to our good use of
this opportunity. We must not lose this advantage we have
gained.

When we look at the 20 countries to which we export the
most, we see that these countries are made up of neigh-
bouring and nearby countries. It's as if we need to hop on
a plane and review the markets of countries a little further
away.

As a sector, we should not lose this momentum we have
achieved in exports. Even if the domestic market gets ac-
tive again, export should be one of our company’s main
priorities. In fact, we should put it on the walls of sales,
marketing and all related units by writing, “This compa-
ny's 3-year goal is to export at least half of its sales” so
that no one forgets our goal. Exporting will keep us away
from dealing with post-dated checks in the domestic mar-
ket and the risk of not being able to collect our receivables
due to bankruptcy, due to the fact that the sales price is in
cash or close to it.

As a final word, we should not make the mistake of tex-
tile exporters. Textile exporters, in the days when the sec-
tor was active, decreased their export prices as a result of
the competition they entered in export prices. The result:
Many went bankrupt or were forced to export for peanuts.
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BRM ELEKTRONIK'TEN BULUT TABANLI UPS TEKNOLOJISI
CLOUD BASED UPS TECHNOLOGY FROM BRM ELECTRONICS

Uriin portféyline bir yenisini daha
ekleyen BRM Elektronik, 5 akiilii UPS
sistemini satiga ¢ikarmaya hazirlaniyor.

HABER ASANSORU (iSTANBUL) — Uriin port-
féyline bir yenisini daha ekleyen BRM Elektronik,
5 akdli UPS sistemini satisa ¢cikarmaya hazirlaniyor.

BRM Elektronik, seri Gretimine baglamaya hazirlan-
digi bulut tabanli UPS sistemini Asansor Istanbul
Fuari'nda tanitti. UPS sisteminin detaylarini BRM
Elektronik Genel Midura Nurullah Pireci anlatti.

YERLI TEKNOLOJi YAPILANDIRILIYOR

Yaklagik bir yil siren Ar-Ge caligmasi yaptiklarinin al-
tini gizen Pireci, sahada gorilen eksikliklerin tespit
edilerek son teknolojiyle uyumlu UPS sistemi gelis-
tirdiklerini sdyledi. Pireci, yeni bulut tabanh UPS sis-
temi ile kurulu asansorler de bulunan UPS'lerin anlik
sorunlarinin tespit edilebilecegini ve arizalara kisa
strede mudahale imkani saglandigini acikladi.

Sahadaki sikéyetlerin temel alinarak kurtarma sis-
teminin gelistirildigini belirten Pireci, “Burada en
onemli sey UPS'lerin akilerinin bitmesi ve cihazlarin
calismamasiydi. Biz de tamamen cihazin konumunu
ve yapilandirmasini buna gére yaptik” dedi.

TASARIMI VE AR-GE’Si BRM’YE AIT

UPS’lerin yizde 90'inin ithal olduguna ve asansor
ozelinde Uretilmeyen Urlnler olduguna isaret eden
Pireci sunlar séyledi:
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Adding a new product to its product
portfolio, BRM Electronics is preparing to put
a 5-battery UPS system up for sale.

HABER ASANSORU (ISTANBUL) — Adding a new
product to its product portfolio, BRM Electronics is pre-
paring to put a 5-battery UPS system up for sale.

BRM Electronics introduced its cloud-based UPS system,
of which it is preparing to start mass production, at the
Asansor Istanbul Fair. Nurullah Pireci, General Manager of
BRM Electronics, explained the details of the UPS system.

DOMESTIC TECHNOLOGY IS BEING
CONFIGURED

Underlining that they carried out R&D work that lasted for
about a year, Pireci said that by identifying the deficiencies
in the field, they developed a UPS system compatible with
the latest technology. Pireci explained that with the new
cloud-based UPS system, instant problems of the UPSs in
the elevators installed can be detected and it provides the
opportunity to intervene in a short time.

Stating that the rescue system was developed based on
the complaints in the field, Pireci said, “The most import-
ant thing here was that the batteries of the UPSs were go-
ing flat and the devices were not working. We have po-
sitioned and configured the device just as accordingly.”

DESIGN AND R&D OWNED BY BRM

Pointing out that 90 percent of UPSs are imported and
that they are not produced specifically for the elevators,
Pireci said:



“Tasarimi ve Ar-Ge'si tamamen BRM'ye ait olan kur-
tarma sistemimiz, asansor ozelinde gelistirildi. Sek-
térinan ihtiyaclarini karsilayacak ve Grinlerin saha-
daki performansini dlcebilecek bir sistem organize
ettik. Ustelik UPS kurtarma sistemini yerli Giriin hali-
ne getirdik.”

BRM CLOUD ve BRM ABOT izerinden asansorde
ve kurtaran sistemlerinde meydana gelebilecek ak-
sakliklarin tespitinin mimkin oldugunu belirten Pi-
reci, “Uriinimiize ¢ok gliveniyoruz ve glizel yerlere
gelecegine inaniyoruz” dedi.

HEDEF, SATISLARI
3 KATINA CIKARMAK

Pireci, bulut tabanli UPS sistemi-
nin 2022 yili icerisinde 6 bin,
2023 yilinda ise 20 bin ve
Uzeri satis rakamlarina
ulagmasini hedefledikle-
rini sdyledi. Pireci, “Sa-
tislarimizin ilk yil agir-
Lkl olarak yurt icinde
olmasini  planliyoruz.
Ancak  6nlmuzdeki

yil 3 katina ¢ikmasini
hedefledigimiz satig
rakaminin  yariya ya-
kinini yurt disina yap-
may! dngorlyoruz. Boy-
lece, piyasadaki pazar
payimizi yizde 25'ler mer-
tebesine ¢ikarmis olacagiz”
diye konustu.

BRM’DEN YURT DISI SUBE
HAZIRLIGI

Turkiye genelinde satis agi olusturduklarini sdyle-
yen Pireci, gectigimiz aylarda Izmir'de temsilcilik
acma hazirliklarinin bagladigini ve 2022 yili ilk yarisi-
nin icinde Istanbul hazirliklarin yapildigini acikladi.

“Gelistirdigimiz Grinler ve yazilimlar ile ‘Asansorci-
lerin beyni olmayi hedefliyoruz'” diye konusan Pire-
ci, 2023 yilinda yurt disinda da subeler agmayi plan-
ladiklarini séyledi.

IHRACATTA ATAK BEKLENIiYOR

BRM drinlerinin dolayli yoldan pek ¢ok tlkeye ihrag
edildigini kaydeden Pireci, 2022 yili ihracat hedefle-
rini agiklad. Pireci, sunlar soyledi:

“Su anda Almanya, ingiltere, Litvanya ve Tunus ol-
mak Uzere dort Ulkeye direkt ihracatimiz var. Do-
layli ihracatimizla Pakistan’dan Sili'ye kadar diinya-

"Our rescue system, whose design and R&D is com-
pletely carried out by BRM, was developed specif-
ically for the elevator. We have organized a system
that will meet the needs of the sector and measure
the performance of the products in the field. More-
over, we have made the UPS recovery system a do-
mestic product.”

Stating that it is possible to detect the malfunctions
that may occur in the elevator and rescue systems
over BRM CLOUD and BRM ABOT, Pireci said,
"We trust our product very much and we believe it
will obtain a footing in good places.”

TARGET IS TO TRIPLE SALES

Pireci said that they aim for the cloud-based
UPS system to reach sales figures of 6
thousand in 2022 and 20 thousand
and above in 2023. Pireci said,
“"We plan our sales to be mainly
domestic in the first year. How-
ever, we anticipate making
nearly half of the sales figure,
which we aim to triple next
year, abroad. Thus, we will
have increased our market
share in the market to the
level of 25 percent.”

PREPARATION FOR
OVERSEAS BRANCHES
BY BRM

Stating that they have created a sales
network throughout Turkey, Pireci an-

nounced that preparations for opening a rep-
resentative office in izmir have started in the past
months and preparations for Istanbul have also
been made in the first half of 2022.

Pireci said, "We aim to be the ‘brains of eleva-
tor-makers’ with the products and software we
have developed,” and said that they plan to open
branches abroad in 2023.

ATTACK IS EXPECTED IN EXPORT

Noting that BRM products are indirectly exported
to many countries, Pireci announced their export
targets for 2022. Pireci said:

"Currently, we have direct exports to four coun-
tries, namely Germany, England, Lithuania and Tu-
nisia. With our indirect exports, our products reach
many parts of the world from Pakistan to Chile. As
BRM, it is one of our priorities to increase the num-
ber of countries we directly export to in 2022. This
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nin pek cok yerine Griinlerimiz ulagiyor. BRM olarak,
2022 yilinda direkt ihracat yaptigimiz llke sayisini
cogaltmak 6nceliklerimizden birisi. Bu yil yaklasik
20 Ulkeye direkt ihracat yapmayi hedefliyoruz.”

“RAKIPLERIMIiZ BiZDEN iYi DEGIL,
ESIT SARTLARDAYIZ”

Uriin gelistirmelerinde kiiresel marka olmayi hedef-
lediklerinin altini ¢izen Pireci, dinyada BRM marka-
sinin hizla yayginlasmasini hedeflediklerini soyledi.
Pireci, "Dunyadaki rakiplerimizin sagladigi yazilim ve

7 INC’DEN 21iNC’E KADAR
TFT EKRANLAR HAZIR

BRM Elektronik Genel Midiirti Nurullah
Pireci, kabin i¢i butoniyerlerde kullanilan
TFT ekran modellerinde sona gelindigini
duyurdu; 7 in¢ ve 15 ing¢ TFT ekranlar
i¢in tarth verdi. 10 in¢ TFT ekran mode-
linin Mart ayinda satisa sunuldugunu ha-
tirlatan Pireci, 7 in¢ ve 15 in¢ TFT ekran
modellerinin seri iretime bagladigini, Ma-
yis aymnda ise satiga sunulacagin soyledi.
“Sahada bulunan TFT ekranlarmimn BRM
CLOUD ve BRM ABOT tizerinden yine
kontrol edilebilir olmas: bizim i¢in oldukca
6nemli. Aym zamanda urtinde kigisellestir-
me imkanm sunuyoruz. Kullanicilar resim,
miizik, reklam, duyuru ve anons gibi bilgi-
leri uzaktan degistirebilecek, kisisellestirme
yapabilecek. Bizim i¢in 6nemli olan tirinu-
miztin kaliteli olmasi ve ihtiyaclara cevap
verebilmesiydi. Bunu da basardigimizi soy-
lemeliyim” diye konustu.
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year, we aim to export directly to approximately 20
countries.”

“OUR COMPETITORS ARE NOT BETTER
THAN US, WE ARE ON EQUAL TERMS”

Underlining that they aim to be a global brand in
their product development, Pireci said that they
aim for the BRM brand to become widespread in
the world. Pireci said, "We can offer all the advan-
tages in terms of software and hardware provided
by our competitors in the world. We are able to of-

TFT DISPLAYS FROM 7 INCH

TO 21INCH ARE READY

Nurullah Pireci, General Manager of BRM Elec-
tronics, announced that the TFT screen models
used in in-cab push buttons have come to an end;
he indicated the date for 7-inch and 15-inch TFT
screens. Reminding that the 10-inch TFT screen
model was put on sale in March, Pireci said that
the mass production of 7-inch and 15-inch TFT
screen models has already started and will be
available for sale in May. “It is extremely import-
ant for us that the TFT screens in the market can
still be controlled via BRM CLOUD and BRM
ABOT. At the same time, we offer the possibility
of personalisation in the product. Users will be
able to remotely change and customise informa-
tion such as pictures, music, advertisements, pub-
lications and announcements. The important
thing for us was that our product was of good
quality and that it could meet the needs. I must
say that we have succeeded in that,” he said.



donanim noktasinda tim avantajlari sunabiliyoruz.
Ayrica BRM ABOT sistemi ile daha fazlasini sunabili-
yoruz. Rakiplerimizle aramizda hicbir fark yok; bizden
ilerde degiller, esit sartlardayiz” diye konustu.

“HEDEF; TAM KONTROL”

Pireci, “Hefef; tam kontrol” misyonu ile hareket et-
tiklerinin altini ¢izdi. “Calistigimiz firmalarin isleri-
ni kolaylastiracak, onlari ileri goturecek, asansoérle-
ri online olarak takip edebilecek ve acil durumlarda
asansorde kalan insanlarin glvenli sekilde ¢ikmasi-
ni saglayacak sistemleri organize etmeyi ve kurma-
yi hedefledik. Bu yolda emin adimlarla ilerliyoruz”
dedi.

BRM’NIN STRATEJIK GELISIM SURECI

Pireci, kuruldugu 2018 yilindan bu yana yukselis
trendini hi¢ kaybetmeyen BRM Elektronik’in gelisim
seriiveni hakkinda konustu. ilk hedeflerinin ihtiyaci
karsilamak oldugunun altini gizen Pireci, kiresel hiz-
met saglayan rakiplerin siki takibe alindigini séyle-
di. “Rakiplerimizin neleri eksik yaptidi, Grline bagka
nelerin katilmasi gerektigi analizlerini yaparak plan-
lamalarimizi sekillendirdik. Bizim bir dnceki versiyon
cihazlarimizda bile donanimsal olarak bir ¢cok sey
hazir, sadece yaziimsal gelistirmeleri tzerine ekle-
yerek tim ihtiyaca cevap verecek sistem héline ge-
tiriyoruz” ifadelerini kulland..

“KURESEL OYUNCU OLACAGIZ”

Pireci, gelecek bes yillik hedeflerini acikladi. Once-
likli hedeflerinden birisinin BRM Elektronik'in kire-
sel piyasada oyuncu olmasinin énceliklerinden birisi
oldugunu belirten Pireci, sozlerini soyle strdirdu:

“Uretim kapasitemizle ve yaptigimiz Ar-Ge calisma-
lari ile BRM'yi haberlesme sistemlerinde ve yapma-
ya devam edecegdimiz diger Urlnlerimizle diinyada
marka héline getirmeyi hedefliyoruz. Bunu da yap-
tigimiz yaziimlarla destekleyecegdiz. Oniimiizdeki
bes yil icerisinde BRM, marka degerini ve givenirli-
ligini dlinya piyasasina kanitlamis olacak.”

fer even more with the BRM ABOT system. There
is no difference between us and our competitors;
they are not ahead of us, we are on equal terms.”

“TARGET: FULL CONTROL”

Pireci underlined that, “they act with the mission of
“Target: full control”. “We aimed to organize and
install systems that will facilitate the work of the
companies we do business with, take them forward,
monitor the elevators online, and ensure that the
people trapped in the elevators being safely res-
cued in case of an emergency. We are taking firm
steps forward on this path,” he said.

BRM’S STRATEGIC DEVELOPMENT
PROCESS

Pireci talked about the development adventure of
BRM Electronics, which has never lost its upward
trend since its establishment in 2018. Underlin-
ing that their first goal is to meet the need, Pireci
said that competitors providing global service are
closely followed. “We shaped our plans by analys-
ing what our competitors are missing and what else
needs to be added to the product. Even in our pre-
vious version devices, many features are ready in
terms of hardware, we just add software develop-
ments on top of it, making it a system that will meet
all needs.”

“WE WILL BE A GLOBAL PLAYER”

Pireci announced their goals for the next five years.
Pireci stated that one of their primary goals is to be-
come a player in the global market for BRM Elec-
tronics and continued his words as follows:

“We aim to make BRM a global brand with our pro-
duction capacity and our R&D studies, in commu-
nication systems and with other products we will
continue to make. We will support this with the
software we develop. In the next five years, BRM
will prove its brand value and reliability to the world
market.”
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TEORI MUHENDISLIK HEDEFI ASTI;
AVRUPA'YA IHRAG YUZDE 60’IN UZERINE GIKTI

e, (O

o R

e d i

TEORI MUHENDISLIK EXCEEDED ITS GOAL;
EXPORT TO EUROPE INGREASED OVER 60 PERGENT

Teori Miihendislik Asansér, 2021 yilinda Teori Miihendislik Asansér broke the export
Avrupa’ya ihracat rekoru kirdi. Yiizde 60 record to Europe in 2021. Teori Miihendislik,
olan ihracat hedefinin lizerine ¢gikmayi which succeeded in exceeding its export
bagaran Teori Miihendislik kapasite target of 60 percent, also put the capacity
artirnmini da glindemine aldi. Teori increase on its agenda. General Manager
Miihendislik Asansor Genel Miidiirii of Teori Miihendislik Asansor, ibrahim
ibrahim Yilmaz, hastane ve agir tonajh Yilmaz said that they focused on hospital
asansor sistemlerine yogunlagtiklarini and heavy tonnage elevator systems and
séylerken, gelen talebe gore kapasite underlined that they could increase their
artirimina gidebileceklerinin altini gizdi. capacity based on the demand.

HABER ASANSORU (iSTANBUL) — Teori Miihen- HABER ASANSORU (ISTANBUL) — Teori Miihendislik
dislik Asansor, 2021 yilinda Avrupa'ya ihracat reko- Asansor broke the export record to Europe in 2021. Te-
ru kirdi. Yizde 60 olan ihracat hedefinin Gzerine ¢ik- ori Mithendislik, which succeeded in exceeding its ex-
may! basaran Teori Mihendislik kapasite artinmini port target of 60 percent, also put the capacity increase
da glindemine aldi. Teori Mihendislik Asansér Ge- on its agenda. General Manager of Teori Mihendislik
nel Midurd lbrahim Yilmaz, hastane ve adir tonaj- Asansor, Ibrahim Yilmaz said that they focused on hos-
li asansor sistemlerine yogunlastiklarini séylerken, pital and heavy tonnage elevator systems and under-
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gelen talebe gore kapasite artinmina gidebilecek-
lerinin altini gizdi.

2005 yilinda kabin ve kabin ici katlanir kapi Gretimiy-
le sektére giren Teori Mihendislik Asansor sektor-
deki yerini emin adimlarla glg¢lendiriyor. Genel Mi-
diir lorahim Yilmaz, Avrupa'daki faliyetlerine iliskin
2021 yilinda hedeflenen ylzde 60 ihracat hedefinin
lUzerine ¢iktiklarini duyurdu.

HEDEF SURDURULEBILIR BASARI

2021 yilinda yakaladigimiz ciroyu biz 2022'de ze-
rine koymadan ayni strdirllebilir noktada devam
ettirmek istiyoruz” diye konusan Yilmaz, 2022'nin ilk
iki ayindaki Gretimin beklentilerin Gzerinde seyretti-
gine ve gecgen yilin ayni dénemine gore daha yogun
calistiklarina dikkat cekti.

HEDEF PAZAR AVRUPA

Avrupa'nin hedef pazar olarak éncelikleri arasin-
da yer aldigini vurgulayan Yilmaz, Dubai, Katar ve
Cezayir'den de 6nemli bir talebin olustuguna isa-
ret etti. Yuzde 60 ihracat, ylzde 40 i¢ pazar bandi-
na hassasiyetle egildiklerini sdyleyen Yilmaz, “Su an
kapasite oranimiz ylzde 85 dolaylarinda. Gelen ta-
lebe gore kapasite artinmina gidebiliriz” dedi.

AVRUPA’DA 8 TONA KADAR
YUK ASANSORU

Son dénemlerde hastane ve agir tonajli yik asan-
sorlerine  yogdunlastiklarinin = altini ¢izen Yilmaz,
"Ozel isler konusunda elimiz oldukca giigli. Yapi-
lamayanin degil, yapilanin daha iyisinin yapilmasi
noktasinda kendimize ézgiivenimiz fazla. Ozel yiik
asansorleri gibi 6zel sistemleri ¢cok rahat yapabili-
yoruz. Ozellikle Avrupa'da birkag iilkede 8 tona ka-
dar ylk asansérleri yaptik. Bu anlamda terzi gibi ¢a-
lisiyoruz” diye konustu. Ozel tasarimli kabinlere de
talebin arttigina vurgu yapan Yilmaz, 2022 yilinda
amaglarinin dretim adedini artirmak degil, 6zel pro-
jelerdeki karliligr giclendirmek oldugunu séyledi.

KAPASITE ARTIRIMI GUNDEMDE

ilk ihracatini 2011 yilinda kramer kapi ile yaptiklarini
hatirlatan Yilmaz, kapi ve kabin imalatinin yaninda
Ozel karkaslar, 6zel saseler Uzerine de Uretim yap-
tiklarinin altini ¢izdi. Otomatik kapi Uretiminde sa-
tiglarin arttigina dikkat ¢eken Yilmaz, otomatik kapi
Uretiminde kapasite artirmi planladiklarini agikladi.
Yilmaz, sunlari sdyledi:

“Kabin Uretiminde ylzde 85, kapi Uretiminde ise
yuzde 50 oranda kapasitemiz var. Bu rakamlar ar-
tirmayi planlyoruz. Paket asansér satigimizda disari-
dan aldigimiz otomatik kapi Grinlerimiz de var. On-

lined that they could increase their capacity based
on the demand.

Teori Muhendislik Asansér, which entered the sec-
tor in 2005 with the production of cabins and cabin
interior folding doors, is strengthening its position
in the sector with firm steps. General Manager ibra-
him Yilmaz announced that they exceeded the tar-
geted 60% export goal in 2021 regarding their ac-
tivities in Europe.

GOAL IS SUSTAINABLE SUCCESS

Saying, "We want to maintain the turnover we
achieved in 2021 at the same sustainable point
without putting it on top of it in 2022,” Yilmaz point-
ed out that the production in the first two months
of 2022 was above expectations and they worked
harder than in the same period of the previous year.

TARGET MARKET IS EUROPE

Emphasizing that Europe is among their priorities
as a target market, Yilmaz pointed out that there is
also an important demand from Dubai, Qatar and
Algeria. Stating that they are sensitively inclined to-
wards the 60 percent export and 40 percent domes-
tic market levels, Yilmaz said, “Our capacity ratio is
around 85 percent at the moment. We can increase
the capacity based on the demand,” he said.

UP TO 8 TONS LOAD LIFTS IN EUROPE

Emphasizing that they have recently focused on
hospital and heavy tonnage load lifts, Yilmaz said,
“We have a very strong hand in special works. We
have a lot of self-confidence at the point of doing
better than what has been done, not what cannot
be done. We can make special systems such as spe-
cial load lifts very easily. We have built load lifts up
to 8 tons in several countries, especially in Europe.
In this sense, we work like tailors.” Emphasizing
that the demand for specially designed cabins is in-
creasing, Yilmaz said that their aim in 2022 is not to
increase the number of production, but to strength-
en the profitability in special projects.

CAPACITY INCREASE IS ON
THE AGENDA

Reminding that they made their first export with
Cramer doors in 2011, Yilmaz underlined that be-
sides the production of doors and cabins, they also
manufacture on special carcasses and special chas-
sis. Drawing attention to the increase in sales in au-
tomatic door production, Yilmaz announced that
they are planning to increase capacity in automatic
door production. Yilmaz also said:

o/
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lart kendi Tdoor markamizla
paketin icerisine koymayi
hedefliyoruz.”

IHRACATTA iLK
SIRADA FRANSA
VAR

Teori Muhendislik  Asan-

sér'in en yogun ihracati

Fransa'ya yaptigini sdyleyen

Yilmaz, Fransa'yl sirasiyla Yuna-

nistan, Avusturya, Katar, Irak ve Ce-

zayir'in takip ettigini anlatti. Bahreyn ve
Sudan’in paket asansoér satisi ile ihracat agina
yeni katildiklarini belirten Yilmaz, “Filistin’deki
miisterimiz, Israil’de is yapmaya basladi. Ora-
daki islerin paketlerini bizden almaya devam
ediyor. Ihracat oranimizi stabil tutmayr hedef-
liyoruz, bunu yaparken i¢ piyasay varligimizi
strdirmek istiyoruz” dedi.

UKRAYNA iLE YOGUN TEMAS

Yaklasik bes yildir Ukrayna ile yogun temas ha-
linde olduklarini ifade eden Yilmaz, Rusya-Uk-
rayna savasl nedeni ile bolgedeki faaliyetle-
rine ara verdiklerini acikladi. Yilmaz, “Mevcut
savas hali, ileriye yonelik calismalarimizin biraz
onuind kesti. Orada ciddi baglantilarimiz var-
di. Teori olarak, Ukrayna pazarina girmek igin
girigsimlerimiz vardi. Savasin neticesine gore
oradaki durumumuzu kalici héle getirecegiz”

dedi.

Ukrayna'da daha ¢ok ingaat firmalanyla irti-
batta olduklarinin altini ¢izen Yilmaz, “Onlar
asansor malzemelerini kendileri aliyor, mon-
taj isini yine oradaki asansdrclye yaptiriyorlar.
iki ihaleye cikiyorlar. Giiven anlaminda giizel
kazanimlarimiz oldu. Eger savasgla ilgili olumlu
gelismeler olursa Ukrayna’da olusturdugumuz
gl¢lu alt yapimiz Gzerinden hizli bir yol alabi-
lecek seviyeye gelebiliriz” ifadelerini kulland.

REKLAM VE FUAR
ORGANIZASYONLARI iLE
VARLIGIMIZI GUCLENDIRIYORUZ

Kolay, hizli ve ulagilabilir olmaya énemle yak-
lagtiklarini anlatan Yilmaz; “Reklam ve fuar or-
ganizasyonlari ile varigimizi glglendirmeye
ézen gosteriyoruz. Uriinlerimizi tanitmak igin
isin sov tarafinda hi¢ olmadik. Blytk bir paza-
rimiz var. Bu pazarda marka bilinirligini artir-
mak, Grlnlerin sunumunu yapmak ¢ok dnemli
bir adim” diye konustu.
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“We have a capacity of 85 percent
in cabinet production and 50 per-
cent in door production. We plan
to increase these figures. We also
have automatic door products
that we purchase from outside in
our package elevator sales. We
aim to put them in the package

with our own ‘“Tdoor’ brand.”

FRANCE IS FIRST IN
EXPORT

Yilmaz said that the most intense export of Teori
Muihendislik Asansér is made to France, followed by
Greece, Austria, Qatar, Iragq and Algeria, respectively.
Stating that Bahrain and Sudan have just joined the
export network with the sale of package elevators,
Yilmaz said, “Our customer in Palestine started to do
business in Israel. He continues to take the packages
of the works there from us. We aim to keep our ex-
port rate stable, while we do this, we want to main-
tain our presence in the domestic market.”

INTENSIVE CONTACT WITH UKRAINE

Stating that they have been in intense contact with
Ukraine for about five years, Yilmaz said that they
suspended their activities in the region due to the
Russia-Ukraine war. Yilmaz said, “The current state of
war has somewhat hindered our future work. We had
serious connections there. As Teori, we had attempts
to step into the Ukranian market. “Depending on the
outcome of the war, we will make our position there
permanent,” he said.

Emphasizing that they are mostly in contact with con-
struction companies in Ukraine, Yilmaz said, “They
buy the elevator materials themselves and have the
elevator-guy do the assembly work there. They are
going for two tenders. We have had good gains in
terms of trust. If there are positive developments re-
garding the war, we can come to a level where we
can take a quick step through our strong infrastruc-
ture in Ukraine,” he said.

WE STRENGTHEN OUR EXISTENCE
THROUGH ADVERTISING AND FAIR
ORGANIZATIONS

Explaining that they approached rapidly being easy,
fast and accessible, Yilmaz said; “We take care to
strengthen our presence with advertising and fair or-
ganizations. We've never been on the show side of
things to promote our products. We have a big mar-
ket. Increasing brand awareness in this market and
presenting the products is a very important step”.
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INTEGRA ASANSOR HEDEF TAZELEDI
SIRKET YONETIMI, “1°UNCU YILDA EN GOK TERGIH EDILEN ILK 3
TEDARIK FIRMASINDAN BIRI OLMAK IGIN KOLLARI SIVADI

INTEGRA ELEVATORS REFRESHES THE TARGET
COMPANY MANAGEMENT TURNED UP TO BE "ONE OF THE TOP 3 MOST

PREFERRED SUPPLIERS IN THE 10TH YEAR

Sektorde sekizinci yilini dolduran
INTEGRA Asansdr hedef tazeledi.
Onuncu yil vizyonu i¢in galigmalarina
hiz veren INTEGRA Asansér’de hedef,
en c¢ok tercih edilen ilk li¢ tedarik
firmasindan biri olmak. INTEGRA
Asansor Genel Miidiirii Mustafa Ugar
‘marka olma’ vurgusu yaparken,
“410"uncu yil vizyonunda bizim hedefimiz,
tedarik ettigimiz tiim Uriinlerin

iiriin glivenilirligini sunmug olmak,
siirdiiriilebilir halde siirekli galismasini
saglamak ve satig sonrasi servisinde
tercih edilen firma olmak” dedi.

HABER ASANSORU (ISTANBUL) — Sektérde se-
kizinci yilini dolduran INTEGRA Asansor hedef taze-

ledi. Onuncu yil vizyonu icin calismalarina hiz veren
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Completing its eighth year in the sector,
INTEGRA Elevators refreshed its target.
Accelerating its work for its tenth year
vision, INTEGRA Elevators’ goal is to be
one of the top three most preferred
supply companies. Mustafa Ugar,
General Manager of INTEGRA Elevators,
emphasized “becoming a brand” and
said, “Our goal in the 10th year vision is
to provide product reliability for all the
products we supply, to ensure that they
work continuously in a sustainable way,
and to be the preferred company in after-
sales service”.

HABER ASANSORU (ISTANBUL) — Completing
its eighth year in the sector, INTEGRA Elevators re-
freshed its target. Accelerating its work for its tenth
year vision, INTEGRA Elevators’ goal is to be one



INTEGRA Asansér, asansér kumanda
panosu, butoniyeri ve bununla birlikte
elektrik seti olugturan fotosel asiri yiik
acil durum telefonu gibi ekipmanlari
bir araya getirir; sizin i¢in hazirlar, bu
sistemlerin saglkh ¢aligabilecegi 6n
hazirhigini yapar ve size teslim eder.
Teslim aldiktan sonra olugabilecek
herhangi bir servis ihtiyacina da
cevap verir.

INTEGRA Elevator brings together
juipment such as the elevator control
panels, the push buttons and the
ohotocells, overloads and emergency
telephone that creates the electrical
set; it prepares it for you, makes

the preliminary preparations for
these systems to work properly

and delivers them to you. It also
responds to any service need that
may occur after receiving it.

INTEGRA Asansér'de hedef, en cok tercih edi-
len ilk Gc tedarik firmasindan biri olmak. INTEGRA
Asansor Genel Miudiri Mustafa Ugar ‘'marka olma’
vurgusu yaparken, “10'uncu yil vizyonunda bizim
hedefimiz, tedarik ettigimiz tim Grlnlerin Griin gi-
venilirligini sunmus olmak, strdirdlebilir halde si-
rekli caligmasini saglamak ve satig sonrasi servisinde
tercih edilen firma olmak” dedi.

Asansor kumanda panosu, butoniyer, fotosel, kab-
lo, celik halat ve elektronik komponent gibi ekip-
manlarin tedarikgisi olan INTEGRA Asansér'iin
Genel Mudurli Mustafa Ucar, Haber Asansori’ne
onemli agiklamalarda bulundu.

BU BIR BAYRAK YARISI

Sektdrdeki hizmet rekabeti icin “bayrak yarigi” ben-
zetmesi yapan Ugar, sirket olarak 10'uncu yil hedef-
lerine odaklandiklarini anlatti.

Alman otomotiv ve motor markasi Mercedes-Benz'i
ornek gosteren Ucar, hizmeti markalastirmanin si-
reklilige bagl oldugunu vurguladi, INTEGRA Asan-
sor'l de bir Grin grubunun markasi olma seviyesine
tagima hedeflerinin altini ¢izdi.

Ugar sunlari séyled;;

“Bizim bire bir kendi tasarimini ve kendi Ar-Ge'si-
ni yaptigimiz bir Griinimiiz yok. INTEGRA Asansér,
hizmet Uretiyor ve Urin gruplarini bir araya getirip
calisir hale getiriyor. Iste burada bizde de bir en-
tegratér markasi ortaya cikiyor. Verdigimiz hizmet,
iriinlerin dniine gegiyor. Miisterilerimize INTEG-
RA'nin iyi bir sistem oldugunu kanithyoruz.”

ORTA VADEDE HEDEF
COZUM ORTAGI OLMAK
Ucar, sirketlerinin orta vadeli hedefi icin, alt yapisi-

ni hazirladiklari kumanda panosu ve cevre birimleri
Uzerine kurulu sistemi, iki senelik dénem icerisinde

of the top three most preferred supply companies.
Mustafa Ucar, General Manager of INTEGRA Ele-
vators, emphasized “becoming a brand” and said,
"Our goal in the 10th year vision is to provide prod-
uct reliability for all the products we supply, to ensure
that they work continuously in a sustainable way, and
to be the preferred company in after-sales service”.

Mustafa Ugar, General Manager of INTEGRA Eleva-
tors, which is the supplier of equipment such as el-
evator control panels, push buttons, photocells, ca-
bles, wire ropes and electronic components, made
important statements to Haber Asansord.

THIS IS A RELAY RACE

Ucar, who compared the service competition in the
sector to a “relay race”, explained that as a company,
they focused on their 10th year goals.

Pointing to the example of the German automotive
and engine brand Mercedes-Benz, Ucar emphasized
that branding the service depends on continuity, and
underlined their goal of bringing INTEGRA Elevators
to the level of being the brand of a product group.

Ucar said:

“We do not have a product that we design and do
our own R&D. INTEGRA Elevators produces services
and brings together product groups and makes them
work. This is where an integrator brand emerges. Our
service surpasses the products. We are proving to our
customers that INTEGRA is a good system.”

GOAL IN THE MEDIUM TERM IS TO BE A
SOLUTION PARTNER

Ucar said that the medium-term goal of their compa-
nies is to turn the system, which is based on the con-
trol panel and peripheral units, for which they have
prepared the infrastructure, to become the solution
partner of the elevator assembly companies within a
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asansdr montaj firmalarinin ¢ézim ortagr durumu-
na tagimak oldugunu sdyledi. Ugar, uzun vadede ise
bes kitada hizmet verir konumda olmayi planladik-
larini agiklad.

iC ANADOLU’DA OFiS HAZIRLIGI

Faaliyet gésterdigi sekiz yil icinde INTEGRA Asan-
sor'in temsil ettigi markalara ait Grlnlerin pazarla-
masi, satigi ve satis sonrasi servisini yirGten bir fir-
maya donlstigini belirten Ugar, “Bireysel olarak
basladigimiz girisim, bugtin 12 kisilik bir ekiple Mar-
mara ve Ege Bdlgesi'nde calismaya devam ediyor.
Ege depomuz izmir'de kurulu ve burada standart
calismalarimiza ek olarak yiriyen merdiven el ban-
di konusunda birlestirme hizmetimiz bulunmaktadir.
Oniimiizdeki glinlerde ise ic Anadolu Bélgesine de
acacagimiz ofisimizle ¢aligmalarimizi destekleyece-
Jiz" dedi.

INTEGRA Asansér'(in iretim portfoyi hakkinda bil-
gi veren Ucar, sunlari sdyledi:

“Son dénem caligmalarimiz bizi ister istemez bir ko-
numa getirdi. Bu konum da INTEGRA Asansér'e sa-
dece bir Grlind veya o Grinln arti dzelliklerini mis-
teriye sunmaya odaklanmasi. Bu durum, bize bir
katma deger olusturma imkani da sagladi. Biz de bu
durumdan istifade ederek, ozellikle elektrik - elekt-
ronik komponentlerinin satisini yaparken kumanda
panosu konusunda bir entegratér olabilir miyiz so-
rusunun cevabini aradik. Firmamiz bugiin igin asan-
sor kumanda sistemlerini Uretebilen bunlar ¢evre
birimleriyle calistirabilen teknik servis verebilen bir
konuma ulagsmaya basladi.”

Avrupa’da kurulu asansér sayisinin fazla olduguna
dikkat ceken ve bu asansérlerin modernizasyon ih-
tiyacr oldugunun altini ¢izen Ugar, Turkiye'nin lojis-
tik Gstinligu olan bir cografyaya sahip oldugunu
hatirlatti. Ugar, INTEGRA Asansér'in ihracat agi-
na iliskin bilgi verirken de, “Turk Cumhuriyetleri'n-
de cogunlukta ¢ozim ortadr olarak, Orta Dogu'da
komponent tedarikgisi olarak, Balkanlar'da ise ku-
manda panosu ve butoniyer sistemler lzerine bir
pazar olustu. Biz de Tirkiye'nin lojistik konumu ge-
regi gelisen bu giict kullanarak mevcut pazari de-
Jerlendirdik” dedi.

Turk Cumhuriyetlerine paket, Orta Dogu'ya kompo-
nent, Balkan Ulkeleri ve Avrupa'ya ise grup ¢ézimi
sunmaya calistiklarini anlatan Ugar, ihracat hedef-
lerini Grin Gzerinden degil, Ulkelerin ihtiyaglarina
gore belirlediklerini vurgulad.

“URETIM ALT YAPISINA SAHIBizZ”

Turkiye'nin, asansor aksamlari Gretme acisindan ge-
reken alt yapiya sahip oldugunu belirten Ugar, "O
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two-year period. Ucar announced that they plan to be
in a position to serve in five continents in the long term.

OFFICE PREPARATION IN
CENTRAL ANATOLIA

Stating that INTEGRA Elevators has transformed into a
company that carries out the marketing, sales and af-
ter-sales service of the products of the brands it rep-
resents in the eight years it has been operating, Ucar
said, “The initiative we started as an individual continues
to work in the Marmara and Aegean Regions today with
a team of 12 people. Our Aegean warehouse is located
in lzmir, and in addition to our standard work, we have
assembly services for escalator rail-bands. In the coming
days, we will support our work with our office that we will
open in the Central Anatolia Region,” he said.

Ucar conveyed information about the production port-
folio of INTEGRA Elevators and said:

"Our recent work has inevitably brought us to a po-
sition. In this position, INTEGRA Elevators focuses on
presenting only one product or the extra features of
that product to the customer. This also provided us
with the opportunity to create an added value. Taking
advantage of this condition, we sought the answer to
the question of whether we can be an integrator in the
control panel, especially when selling electrical - elec-
tronic components. Today, our company has started to
reach a position that can produce elevator control sys-
tems, operate them with peripheral units, and provide
technical service.”

Pointing out that the number of elevators installed in Eu-
rope is high and underlining the need for moderniza-
tion of these elevators, Ucar reminded that Turkey has a
geography with logistics superiority. While giving infor-
mation about the export network of INTEGRA Elevator,
Ugar said, “A market has emerged as a solution part-
ner in the majority in the Turkic Republics, as a compo-
nent supplier in the Middle East, and on control panels
and push-button systems in the Balkans. We evaluated
the current market by using this power, which has devel-
oped due to Turkey's logistics position,” he said.

Explaining that they are trying to offer a package to the
Turkic Republics, a component solution to the Middle
East, and a group solution to the Balkan countries and Eu-
rope, Ucar emphasized that they set their export targets
according to the needs of the countries, not the product.

“WE HAVE PRODUCTION
INFRASTRUCTURE”

Stating that Turkey has the necessary infrastructure to
manufacture elevator components, Ucar said, “There-
fore, we do not need imported products in this regard.
Our main focus here is, can we create added value



nedenle bu konuda ithal Grin ihtiyacimiz yok. Bura-
daki temel odaklandigimiz nokta, bu Grinleri satar-
ken katma degerini olusturabiliyor muyuz? Ben he-
defi bunun Gzerine kurdum” diye konustu.

Ugar sunlari sdyledi:

“HEDEFE YURUYEN FiRMALAR VAR
AMA MARKA YOK”

“Turkiye'deki Uretim imkanlar ile bu bahsettigim
pazarlarda en ylUksek katma degeri nasil olustura-
biliim? Aslinda ben matematigi kullandim. Bizim
imkanimiz var. Tum aksamlari tretebiliyoruz, hede-
fe yuriyen firmalarimiz var ama bir markamiz yok.
Turkiye'deki Uretimleri ve uluslararasi aglarimizdan
tedarik ettigimiz Uriinlerle bir araya getirelim, mus-
terilere verdigimiz satig sonrasi hizmette de bunun
garantorl olalim, bunun Uzerinden bir plan olustu-
ralim. Dolayisiyla, su an icin kumanda panosu, buto-
niyer, fotosel, agir yik ve kablo Gzerine yogunlastik.
Bunlari da sistem héline getirip Urline déndstirdik.
Buradan markayi nasil olusturacagiz?”

MARKALASMA ADIM ADIM

Markalasmanin énemine vurgu yapan Ucar, bunun
da adim adim gergekleseceginin altini cizdi. Ugar,
sézlerini sdyle strdirdi:

“Markay nasil olusturacagiz. Bu adim adim... ilk
dnce memnun misteri, ikincisi standart ya da bek-
lentilerle orantili olarak Ulke ihtiyaclarina uygunluk.

“FIRMANIN iSMi YiNE FIRMANIN HEDEFiYDi”

Ucar, INTEGRAnm isim hikayesini anlatt. “Tek bagima
hareket etme konusunda yapabilecegim sinirlari bildigim

i¢in entegre/beraber hareket olusturma ihtiyaci i¢cinde belli

urin gruplarimi bir araya getirerek misterilere entegre bir

¢oziim sunmay1 hedefledim. Firmanin ismi, yine firmanin

hedefiydi” diye konustu.

“THE NAME OF THE COMPANY WAS ALSO THE

GOAL OF THE COMPANY”

Ucar told the story of INTEGRA’s name. “Because I know
the limits of acting on my own, I aimed to offer an inte-

grated solution to customers by bringing together certain

product groups in order to create an integrated/act-togeth-

er movement. The name of the company was the target of

the company again,” he said.

while selling these products? | set the target on this,”
he said.

Ucar said:

“THERE ARE COMPANIES WALKING
TOWARDS THE TARGET, BUT THERE ARE
NO BRANDS”

“How can | create the highest added value in these
markets with the production possibilities in Turkey?
Actually, | used math. We have the opportunity. We
can produce all the components, we have companies
that are walking towards the target, but we do not
have a brand. Let's bring together the productions in
Turkey with the products we supply from our interna-
tional networks, let's be the guarantor of this in the af-
ter-sales service we provide to our customers, let's cre-
ate a plan based on it. Therefore, for now, we focused
on control panels, buttons, photocells, overloads and
cables. We turned them into a system and turned
them into products. How do we build the brand from
here?”

BRANDING STEP BY STEP

Emphasizing the importance of branding, Ugar under-
lined that this will also happen step by step. Ucar con-
tinued his words as follows:

"How are we going to build the brand? This is done
step by step... Firstly, satisfied customer, secondly,
conformity to the country’s needs in proportion to the
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Uglinclsti stirdiirilebilirlik. Ayni hizmeti stirekli
gelisen ve degisen dinyaya uygun hélde suna-
bilme. Dérdinclst bu tecribeyle birlikte mis-
teri memnuniyeti olustugunda, evet bizim artik
yaptigimiz ise yogunlasmamiz gerek ki dinya
pazari icindeki oyuncular arasina girmis olan Tur-
kiye'de ilk Uge nasil girecegimizi tartigmaliyiz. Bir
ihtiyac oldugunda firmalar bizi ilk ¢ opsiyonun-
da segsin. Simdi bizim kosumuz bu yénde. Her
Urinln Greticisinin olusturdugu bir marka degeri
var. Bizim burada yapmaya calistigimiz sey, bun-
lari bir araya getirip strekli ve sorunsuz ¢aligan
bir sistem olusturmak. Burada aslinda bir teda-
rik markasindan konusuyoruz. Ayni firmanin ismi
gibi entegre olmus bir yapi. Turkiye'de kompo-
nent imalatgilarinin Grinlerini alip ¢alisan siste-
min servis ihtiyacini ve strdurdlebilirligini kulla-
niyoruz. Bu durumda da aslinda bir Griin markasi
degili, bir tedarik markasi sekline déntstyor.”

MUSTAFA UCAR

KiMDIR?

Asansor sektoriyle 1999 y1-
Iinda tamisan Ucar’m mes-
leki deneyimleri arasinda
1ngilizce ogretmenligi de
bulunuyor. Ogrenim hayati
boyunca firmalarda geviri
hizmeti veren Ugar, asansor
sektoriine yonelmesiyle ilgi-
li konustu; “Ogretmenlik
¢ok zor oldugu i¢in basladi-
gim gun istifa ettim. Asan-
sor hayatima Tturkiye nin
gizide firmalarindan biri
olan Has Asansor’de dig
ticaret calisam olarak bag-
ladim. Her seyi 6grenmeye
gayret ettim, ¢ok fazla cevi-
ri yaptim. Cleviri yaparken
urtin gruplar hakkinda bil-
gi sahibi oldum. Takibinde
dunyada yapilan tim asan-
sor fuarlarina katildim. Dig
ticaret olarak basladigim
caliyma, pazarlama alanin-
da da devam etmeme vesile
oldu” dedi.
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standard or expectations. Third is sustainability. To be
able to offer the same service in accordance with the
constantly developing and changing world. Fourth,
when customer satisfaction is achieved with this ex-
perience, yes, we need to concentrate on what we
do now that we should discuss how to enter the top
three in Turkey, which has become one of the play-
ers in the world market. When there is a need, com-
panies should choose us in their first three options.
Now our run is in this direction. Each product has a
brand value created by the manufacturer. What we
are trying to do here is to bring them together and
create a system that works continuously and smooth-
ly. We're actually talking about a supply brand here.
Itis an integrated structure like the name of the same
company. We buy the products of component man-
ufacturers in Turkey and use the service need and
sustainability of the operating system. In this case, it
turns into a supply brand, not a product brand.”

WHO IS

MUSTAFA UCAR?

Having met the elevator
industry in 1999, Ucar
also has English teaching
among his professional ex-
periences. Ucar, who pro-
vided translation services
in companies throughout
his education life, talked
about his orientation to the
elevator sector; “I resigned
the day I started because
teaching was very difficult.
I started my elevator life as
a foreign trade employee
at Has Elevator, one of the
distinguished companies in
Turkey. I tried to learn ev-
erything, I translated a lot.
While translating, I learned
about product groups. I
participated in all elevator
fairs in the world. The work
that I started as foreign
trade personnel helped me
to continue in the field of
marketing as well.”
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ARKEL'IN YENI KUMANDA SISTEMI ARKEL ARMAXX’A BUYUK ILGI
GREAT INTEREST IN ARKEL ARMAXX, ARKEL'S NEW CONTROL SYSTEM

66

Asansor kontrol sistemlerinde

kuruldugu giinden bugiine sektére
yon veren Arkel Elektrik Elektronik,
17’ncisi diizenlenen Uluslararasi
Asansor Istanbul Fuarrnda yeni
kumanda sistemi Arkel Armaxx’in
tanitimini yapti.

Arkel'in yeni teknolojisi Arkel Armaxx, bina yo-
netim sistemlerine entegre edilebilecek olmasi-
nin yaninda 64 duraga kadar destek verecek ve
6 m/sn hiz ile cift kapi opsiyonuyla asansor sek-
térind yeni teknolojilerle bulusturacak. Tasarim
ve Ar-Ge sureci Ug yila dayanan Arkel Armaxx,
seri Uretime ge¢meye hazirlaniyor.

Haber Asansori'ne dzel bilgiler paylagan Arkel
CEO’su Cenk Ceylan, Arkel Armaxx icin “Din-
yada esi benzeri olmayan bir Grin gelistirdik”
diye konustu. Dar kuyulara sigabilen konsept
yapistyla maksimum &zelligi icinde barindiran
Arkel Armaxx'in 64 duraga kadar destekli ol-
dugunun altini gizen Ceylan, “Hizinin 6 m/sn’ye
kadar cikabilmesi, cift kapi desteklemesi gibi
dzellikleri de icinde barindiriyor” dedi. inovatif
girisimlerle calismalarina yon verdiklerini kayde-
den Ceylan, Arkel Armaxx’in hem internet hem
de sim kart destedi ile calisabilecegini sdyledi.
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Arkel Elektrik Elektronik, which has
steered the industry in elevator control
systems since the day it was founded,
introduced its new control system
Arkel Armaxx at the 17th International
Asansor Istanbul Fair.

Arkel's new technology, Arkel Armaxx, will be able
to be integrated into building management sys-
tems and will support up to 64 stops, and will bring
the elevator industry together with new technolo-
gies with a double door option with a speed of 6
m/s. Arkel Armaxx, whose design and R&D process
has a history of three years, is getting ready to start
mass production.

Arkel's CEO Cenk Ceylan, who shared specific infor-
mation with Haber Asansoruy, said, “We have devel-
oped a product that is unique in the world” about
Arkel Armaxx. Underlining that Arkel Armaxx, which
has the maximum feature with its concept structure
that can fit even in narrow wells, is supported up
to 64 stops, Ceylan said, "It also includes features
such as its speed up to 6 m/s and double door sup-
port.” Noting that they are directing their work with
innovative initiatives, Ceylan said that Arkel Armaxx
can work with both internet and sim card support.



MODBUS DESTEKLI

Ceylan, Arkel Armaxx ile veri aligverisi yapmanin
mumkin oldugunu kaydetti; endistride kullanilan
Modbus Protokoli ile desteklendiginin de altini ¢iz-
di. Ceylan, "Bu ¢ok buytk bir ozellik. Artik asansor-
ler kapali bir kutu halinde binada ayrica yénetilen
bir sistem olmaktan ziyade, bina ydnetim sistemine
entegre edilebilir hale gelecek” dedi.

Arkel kullanicilarinin asina oldugu Arem el termina-
linin son bir sene icerisinde Arem Mobile uygula-
masi ile cep telefonundan kullanima uygun héle ge-
tirildigini belirten Ceylan, su ifadeleri kullandi:

"El terminallerinin fiziki olmasi ve kabloyla baglan-
masi sahada problemlere yol acabiliyordu. Arcode
sistemlerinde bluetooth &zellikli bir mobil cihaz ge-
listirmistik. Arcode panolarina bunu taktigimizda
Arem Mobile kullanilabiliyordu. Arkel Armaxx ile
bunu bir tik 6teye géturdik. Wifi baglantisi sayesin-
de Arkel Armaxx’i, Arem Mobile uygulamasindan
cep telefonunuzla kurabiliyorsunuz. Bu baglantiyi
kurduktan sonra eger Arkel teknik destek merkezin-
den bir destege ihtiyaciniz varsa, mihendislerimiz
call center Uzerinden aradiginda uzaktan erigimle
asansorlnlzin parametrelerini ayarlayabiliyorlar.”

KiSISELLESTIRMEK MUMKUN

Arkel Armaxx’in Griin kisisellestirmeye imkan tani-
digini anlatan Ceylan, sistemin farkli fonksiyon ihti-
yaglarina da cevap verilebilecegini anlatti. Ceylan,
“Ornegin, bir itfaiyeci fonksiyonu eklemek, TS EN
81-28 ile ilgili bir uygulama yapmak ya da Israil'de
sabat fonksiyonunu aktif etmek gibi 6zel asansor
uygulamalarini lisanslama yéntemiyle hayata gegir-
mek mimkdn” dedi.

Arkel Armaxx'in teknik avantajlarini agiklayan Cey-
lan, sunlar soyledi;

MODBUS SUPPORTED

Ceylan noted that it is possible to exchange data with
Arkel Armaxx; he also underlined that it is supported
by the Modbus Protocol used in the industry. Ceylan
said, "This is a very fundamental feature. Elevators will
now be integrated into the building management sys-
tem, rather than being a separately managed system in
the building as a closed box”.

Ceylan stated that the Arem handheld terminal, which
is familiar to Arkel users, has been made suitable for
use on mobile phones with the Arem Mobile applica-
tion in the last year, and said:

"The fact that the hand terminals were physical and
connected by cable could cause problems in the field.
We have developed a bluetooth-enabled mobile de-
vice in Arcode systems. When we installed it on Ar-
code boards, Arem Mobile could be used. With Arkel
Armaxx, we've taken this one step further. Thanks to
the WI-FI connection, you can set up Arkel Armaxx with
your mobile phone from the Arem Mobile application.
After establishing this connection, if you need support
from the Arkel technical support centre, our engineers
can adjust the parameters of your elevator remotely
when they call via the call centre”.

POSSIBLE TO PERSONALISE

Explaining that Arkel Armaxx allows product customi-
zation, Ceylan stated that the system could also meet
different function needs. Ceylan said, “For example, it
is possible to implement special elevator applications
such as adding a firefighter function, making an appli-
cation related to TS EN 81-28 or activating the Sabbath
function in Israel, by licensing.”

Explaining the technical advantages of Arkel Armaxx,
Ceylan said;

“We have transformed it into a structure that reduc-
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"Daha 6nceki klasik sistemle yapilan kapi kenari servis pa-
nosu ve kuyu ici pano arasindaki kablo miktarini ¢cok azal-
tan bir yapiya donlstirdik. Arkel Armaxx, asansérin ku-
rulumundaki iscilik ve isciligin stresi ile birlikte mimumum
malzeme kullanimi gibi bir ¢cok maliyet avantaji yaratiyor.
Dolayisiyla bugtine kadar belki sektériin maliyetten dolayi
cok da tercih etmedigi MRL 2 pano sistemlerine gecisi de
hizlandiracagina inaniyoruz. Kapinin cercevesine sigan bir
servis panosu ve paslanmaz yapisiyla kozmetik olarak da
stk bir Grdn. Toplam maliyete olumlu etkisi ile tercih sebe-
bi olacagini distintyoruz.”

Ceylan, Arkel Armaxx’in kiiresel pazarda 10 binin tGzerinde
satisinin yapilmasinin beklendigini sdyledi.

es the amount of cables between the door edge service
panel and the downhole panel, which was made with the
previous classical system. Arkel Armaxx creates many cost
advantages such as the labour and the duration of the in-
stallation of the elevator, as well as the minimum use of
materials. Therefore, we believe that it will accelerate the
transition to MRL 2 panel systems, which until now per-
haps the industry has not preferred much due to its cost.
Itis a cosmetically stylish product with a service panel that
fits in the frame of the door and its stainless structure. We
think that it will be preferred because of its positive effect
on the total cost”.

Ceylan said that Arkel Armaxx is expected to sell more
than 10 thousand in the global market.

ARKEL ELEKTRIK ELEKTRONIK
SATIS SONRASI HIZMETLER
DIREKTORU HASAN EFE
“MODULER YAPISIYLA YEPYENI
BiR KAVRAM SizZi BEKLiYOR”

Uriiniin teknik detaylarina iligkin sunum
gerceklestiren Arkel Elektrik Elektronik Satig
Sonrast Hizmetler Direktori Hasan Efe, 10
yil 6nce Arcode ile “timlesik sistem” kavra-
muny, iki yil 6nce de Arcube ile “monoblok”
kavramini asansor sektorine kazandirdikla-
rina dikkat ¢ekti. “Bugiin modiler yapistyla
yepyeni bir kavram sizleri bekliyor” diye ko-
nustu. Daha hizh ve biiyiik asansérlere olan
ithtiyacin artacagina isaret eden Efe, Arkel
Armaxx’m kigiik yapisi sayesinde en zor 6l-
gulerde montaj kolayhg: saglayacagimi agik-
lads. Efe, sozlerini s6yle surduirdi:

“Gelistirilmis ¢agri yanitlama algoritmalar
sayesinde en yogun trafigi en hizh sekilde yo6-
netmenize imkan verecek. Bununla beraber
Arkel Armaxx’1 sadece akilli cep telefonlari-
niz1 kullanarak baska herhangi bir baglanti
veya karta ihtiya¢ duymadan kurulumunu ve
ayarim hizh bir gekilde yapabileceksiniz. Zorlu
problemlerde Arkel teknik destek ekipleri Ar-
kel Armaxx’a baglanarak problemlerin hizh
bir gekilde ¢oziilmest icin her zaman yaniniz-
da olacak. Insan kaynaginin giderek degerlen-
digi bir donemde kiiciik ekiplerle buyiik isler
basarmaya olan ihtiyacimiz giderek artiyor.
Arkel Armaxx, kiictik ve hafif yapisi sayesinde
minimum personel ile hizh bir sekilde kuru-
lum ve montaj kolayligi sunuyor. Arkel’e 6zgi,
anlagilabilir, sade meniileri sayesinde dakika-
lar icerisinde kurulumunu tamamlayip asan-
sori ik siiriige hazir hale getirebileceksiniz.”
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ARKEL ELEKTRIK ELEKTRONIK AFTER
SALES SERVICES DIRECTOR HASAN EFE
“A BRAND NEW CONCEPT WITH ITS

MODULAR STRUCTURE IS WAITING
FOR YOU”

After-Sales Services Director of Arkel Elektr-
ik Elektronik, Hasan Efe, who made a presen-
tation on the technical details of the product,
drew attention to the fact that they brought the
concept of “integrated system” with Arcode
to the elevator industry 10 years ago, and the
concept of “monoblock” with Arcube two years
ago. “Today, a brand new concept awaits you
with its modular structure”, he said. Pointing
out that the need for faster and larger elevators
will increase, Efe explained that Arkel Armaxx
will provide ease of assembly in the most diffi-
cult dimensions thanks to its small structure. Efe
continued his words as follows:

“Thanks to its advanced call answering algo-
rithms, it will allow you to manage the heaviest
traffic in the fastest way possible. In addition,
you will be able to quickly commission and set
up Arkel Armaxx using only your smart phones,
without the need for any other connection or
card. In case of difficult problems, technical sup-
port teams of Arkel will connect to Arkel Armaxx
and will always be there for you to solve the prob-
lems quickly. At a time when human resources are
increasingly valuable, our need to achieve great
things with small teams is increasing. Thanks to
its small and light structure, Arkel Armaxx offers
ease of installation and assembly with minimum
personnel. Thanks to Arkel’s unique, understand-
able and simple menus, you will be able to com-
plete the installation within minutes and make
the elevator ready for the first ride”.
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BUTKON'DAN SEKTORDE SES GETIRECEK YENI URUN:
5 MM KALINLIGINDAKI PENTA SERI URETIM IGIN HAZIR

ANEW PRODUCT BY BUTKON TO RESOUND IN THE INDUSTRY:
o MM THIGK PENTA IS READY FOR MASS PRODUCTION

Kat ve kabin panelleri liretimi ile kendi
markasini olugturan Butkon Asansér, yeni
teknolojisi Penta’yi kullanicilarin begenisine
sundu. Penta’nin 5 mm kalinhgi ile siva lizeri
kullanima uygun oldugunu sdyleyen Butkon
Asansor Genel Miidiirii Remzi Oruncak, seri
imalata ge¢gmeye hazirlandiklarini duyurdu.

HABER ASANSORU (ISTANBUL) — Asansér kat
ve kabin paneli Gretmek amaciyla kuruldugu 2007
yilindan bu yana alaninda lider konumda olmayi ba-
saran Butkon Asansér, Uluslararasi Asansér Istanbul
Fuari'nda yeni Grinlerini goriciye ¢ikardi.

PENTA GORUCUYE CIKTI

Penta’nin, Ar-Ge ve satis ekipleri arasinda baslayan
bir iddialagma sonucu Uretildigini kaydeden
Butkon Asansér Genel Midirid Remzi Orun-
cak, "Turkiye'de hi¢ denenmemis kat ve kabin
butonlarindan, yok hissi veren teknolojiyi iceri-
sinde barindiran 5 mm kalinhiginda Penta Gri-
nind mdasterilerimizin begenisine sunduk. Bu
Grintn kullanim amaglarinin yaninda gorsel
secenekler de sunduk” diye konustu.

Fuarda Urlin prototipini sergilediklerini ve ol-
dukga guizel tepkiler aldiklarini belirten Orun-
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Butkon Elevators, which created its own brand
with the production of floor and cabin panels,
presented its new technology Penta to the users.
Remzi Oruncak, General Manager of Butkon
Elevators, said that Penta is suitable for use on
plaster with its 5 mm thickness and announced
that they are preparing to start mass production.

HABER ASANSORU (ISTANBUL) — Achieving to be
the leader in its field since 2007, when it was founded
to produce elevator floor and cabin panels, Butkon El-
evators showcased its new products at the International
Asansor Istanbul Fair.

PENTA MADE A DEBUT

Remzi Oruncak, General Manager of Butkon Elevators,
who noted that Penta was produced as a result of a
dispute between the R&D and sales teams, said, “We
have presented the Penta product with a thickness

of 5mm, one of the floor and cabin buttons that has
never been tried in Turkey, and the technology that
gives the feeling of non-existence to our customers.
In addition to the intended use of this product, we
also offered visual options.”

Stating that they exhibited the product prototype at
the fair and received very good reactions, Oruncak



cak, seri imalat icin digmeye bastiklarini agiklad.

SADELIK VE GORKEMIN MUHTESEM
UYUMU: GALAKSY

Kullanicilarin deneyimine sunduklari Galaksy mo-
deli i¢in degerlendirmelerde bulunan Oruncak,
“Insanlar biylleyen bir giizellikte” diye yorumla-
di. Oruncak, sik tasanmiyla dikkatleri Gzerine topla-
yan Galaksy icin “Bu Grinin sadeligi ve gérkeminin
musterilerimizi heyecanlandirdigini diigintyorum.
Temassiz butonumuz okul, hastane ve otellerde;
yani insanlarin toplu halde bulundugu yerlerde TS
EN 81-20 ile uyumu, butonlara temassiz bir sekilde
kayit vermesi, istenildiginde normal calismasi But-
kon’un her projeye uygun firmalarin ¢ézim ortag:
oldugunu bir kez daha gosterdi” diye konustu.

BUT-CALL ILE ASANSORU CEP
TELEFONUNDAN YONETMEK MUMKUN

Butkon Asansor teknolojilerinde viicut bulan But-
Call hakkinda bilgi veren Oruncak, “Tamamen kab-
losuz calisgan But-Call sistemi ile yerli ve yaban-
ci kullanicilara Turkiye'nin asansérde geldigi nokta
dzetlenmistir. Kablo olmadan calisan ve cep tele-
fonuyla komut aldiran hatla kabin butonuna gerek
kalmadan calisan bir sistem olan But-Call, montaj-
cilar blyuk bir yikten kurtaracagr gibi yurt diginda
kullanilan kumanda kartlari ile uyumu paket malze-
me ¢bzUm ortaklarini da rahatlatacaktir. Bu sistem,
akilli ev sistemlerinin de binalardaki son tag olarak
yerini buldu” dedi.

Akilli cep telefonu Gzerinden kontrol imkéani sagla-
yan But-Call ile kabin kontrol paneline ihtiyac kal-
madiginin altini ¢izen Oruncak, “Cep telefonundan
gidilecek kat secilebilir, asansor cagirilabilir. Montaj
kolayligi saglayan devrim niteliginde bir Grin” diye
konustu.

BUTKON HINDISTAN’A OFiS ACTI

Konya merkezli Butkon'un Ankara ve Istanbul'a ac-
t1g1 subelerden sonra bir yenisinin Hindistan'a acil-
digini anlatan Oruncak, Butkon'un kiresel marka
olma yolundaki ilk adimini attigini séyledi. Oruncak,
sunlari soyledi:

“DistribGtor kullanmadan yiizde 100 Butkon igtiraki
olan Butkon Hindistan, Turkiye'deki imalatgi firma-
lara da yol agmak ve kaliteli Griinlerimizi daha fazla
insanlarla bulugturmak gayesindedir. Diger Ulkeler-
de ¢6zUm ortaklariyla da Turkiye'yi ve asansori en
iyi sekilde temsil etmek amaglanmistir. Hindistan re-
kabetci bir bolge. Biz de kendi glicimiize glivene-
rek teknolojimizi Hindistan'a tagidik.”

announced that they pressed the button for mass pro-
duction.

MAGNIFICENT HARMONY OF SIMPLICITY
AND MAGNIFICENCE: GALAKSY

Commenting on the GALAKSY model they presented
to the users’ experience, Oruncak commented, “It is a
beauty that fascinates people.” For GALAKSY, which
draws attention with its stylish design, Oruncak said, “I
think the simplicity and splendour of this product excite
our customers. Our contactless button is in schools, hos-
pitals and hotels; In other words, its compliance with TS
EN 81-20 in places where people gather, its contactless
engagement on the buttons, its normal operation when
requested, showed once again that Butkon is the solu-
tion partner of companies suitable for every project.”

WITH BUT-CALL, IT IS POSSIBLE TO
MANAGE THE ELEVATOR FROM MOBILE
PHONE

Providing information about But-Call embodied in But-
kon Elevator technologies, Oruncak said, “With the fully
wireless But-Call system, the point Turkey has reached in
elevators is summarized for domestic and foreign users.
But—Call, which is a system that works without a cable
and receives commands with a mobile phone, without
the need for a cabin button, will not only save the install-
ers from a great burden, but also will relieve the package
material solution partners of its compatibility with con-
trol cards used abroad. This system has also found its
place as the last stone in smart home systems in build-
ings.

Underlining that there is no need for a cabin control pan-
el with the But-Call, which provides control via a smart
phone, Oruncak said, “You can select the floor to go to
and call the elevator from your mobile phone. It is a revo-
lutionary product that provides ease of assembly”.

BUTKON OPENED OFFICE IN INDIA

Explaining that Konya-based Butkon opened a new one
in India after opening branches in Ankara and Istanbul,
Oruncak said that Butkon took the first step towards be-
coming a global brand. Oruncak said:

“Butkon India, which is a 100% subsidiary of Butkon with-
out using a distributor, aims to pave the way for manu-
facturing companies in Turkey and to bring our quality
products to more people. It is aimed to represent Tur-
key and the elevator in the best way with solution part-
ners in other countries. India is a competitive region. We
also moved our technology to India, relying on our own
strength.”

Mart - Nisan / March - April 2022 - Haber Asansiril
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ANASDER'DEN ‘EKONOMIK' ISYAN:
‘GIDERLER, GELIRLERIMIZDEN DAHA FAZLA’

AN ECONOMIC RIOT BY ANASDER:
'EXPENDITURES ARE MORE THAN OUR INGOME’

Anadolu Asansérciiler Dernegi
(ANASDER) Y6netim Kurulu Bagkani Hakan
Bagkaraagag, artan maliyetler kargisinda
kar oranlarinda biiyiik diiglis yagandigini
sOyledi. Bagkaraagag, “Firmalarimizin
gelirleri giderek diismekte, giderleri ise
artmaktadir” dedi.

ANASDER Uyeleri Ankara’da kahvaltida bir araya
geldi. Baskaraagac da sektdr glndemini deger-
lendirdi. Maliyet artiglarina dikkat ¢ceken Bagkaraa-
Jag, giderlerin artmasina kargin gelirlerin distigu-
nu soyledi.

YUKSEK ENFLASYON
GUCUMUZU ZAYIFLATTI

Yiksek enflasyon rakamlarina dikkat ceken Bagkara-
agdag, sunlari séyledi:

“Firmalarimizin gelirleri giderek dismekte, giderle-
ri ise artmaktadir. Malzeme, iscilik, elektrik, nakliye

Haber Asansirii - Mari - Nisan / March - April 2022

Hakan Bagkaraagag, Chairman of the Board

of Directors of the Anatolian Elevator Makers’
Association (ANASDER), noted that there was
a great decrease in profit rates in the face

of increasing costs. “The revenues of our
companies are gradually decreasing, and their
expenses are increasing,” said Bagkaraagag.

ANASDER members came together for breakfast
in Ankara. Baskaraadac also evaluated the sector’s
agenda. Drawing attention to the cost increases, Bag-
karaagdac said that in contrast with the increase in ex-
penses, revenues decreased.

HIGH INFLATION WEAKENED
OUR POWER

Drawing attention to the high inflation figures, Bas-
karaagac said:

“The revenues of our companies are gradually de-
creasing and their expenses are increasing. The daily
variability of general expenses such as materials, la-
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gibi genel giderlerin ginlik degis-
kenligi imalat, montaj ve bakim
maliyetlerini  &ngdrilemez
hale getirmistir. Maalesef
bu ekonomik kosullar ve
olumsuzluklar, meslek-
taglarimizin SSK, vergi
gibi 6deme dengelerini
bozmus; birakin kar et-
meyi firmalarimizin isle-
yisini durduracak sevi-
yeye getirmistir.”

“DENETIMLER
INCELENMELI”

Sikayet Uzerine yapilan dene-
timlerden yakinan Baskaraagag,
bu denetimlerin incelenmesi gerek-

tiginin altini ¢izdi. A tipi muayene kurulus-

larinin denetimlerdeki rolind elestiren ve eksik mu-
ayenelerin yapildigini savunan Bagkaraagag, hukuk
mucadelelerini strdureceklerinin altini ¢izdi.

Dernek lUyelerine seslenen Bagkaraagag, “Sizlerden
istegimiz karsilastiginiz sorunlari ve ceza dosyalari-
nizi bizlerle paylasmaniz ve bu konuda yurittigu-
muz hukuksal micadeleye destek olmaniz. Birlik ve
beraberlik icerisinde sorunlarimizin ¢6zim bulacagi
agikardir” dedi.
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bour, electricity, transportation has made
manufacturing, assembly and mainte-
nance costs unpredictable. Unfortu-
nately, these economic conditions
and negativities have disrupted
the balance of payments of our
colleagues such as SSK (Social
Security) and taxes; Let alone
making a profit, it has brought
our companies to a stage that

will stop their operation.”

“INVESTIGATIONS
SHOULD
BE EXAMINED”

Basraaga¢ complained about the in-

spections carried out upon the com-

plaint and underlined that these inspections

should be examined. Basraagag, criticizing the role

of A-type inspection bodies in inspections and arguing

that incomplete inspections are carried out, underlined
that they will continue their legal struggle.

Speaking to the members of the association, Bas-
karaagag said, “We ask you to share your problems and
criminal files with us and to support the legal struggle
we are carrying out on this issue. It is obvious that our
problems will be solved in unity and solidarity,” he said.
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BURSAD’DAN FIRMALARA
“MALIYET TABLOSU” DESTEGI

GOST STATEMENT SUPPORT FROM

BURSAD TO GOMPANIES

Bursa Asansér Sanayicileri Dernegi
(BURSAD) Yénetim Kurulu Uyesi Rifat
6zgi.ir, devlet destekli taban fiyat
beklentisine iligkin degerlendirmelerde
bulunurken, taban fiyat uygulamasinin,
sorunun ¢oziimiinde yetersiz kalacaginin
altini gizdi. &zgiir, ¢éziim igin firmalara
maliyet tablosu destegi verdiklerini
duyurdu.

HABER ASANSORU (BURSA) — Asansér sekté-
rinde bakim maliyetindeki tutarsizliklara itirazlar
devam ediyor. Bursa Asansor Sanayicileri Dernegi
(BURSAD) Yénetim Kurulu Uyesi Rifat Ozgiir, sek-
torin her firsatta dile getirdigi taban fiyat beklen-
tisinin sorunun ¢oziiminde yetersiz olacagini vur-
guladi. Bakim taban fiyat uygulamasinin rekabet
kurallarina aykiri oldugunu séyleyen Ozgiir, ¢dziim
icin hazirladiklari maliyet analizi tablosunun detay-
larini paylastr.

Haber Asansirii - Mari - Nisan / March - April 2022

Board Member of Bursa Elevator
Industrialists’ Association
(BURSAD), Rifat Ozgiir, while
making evaluations about the
government-supported base
price expectation, underlined
that the implementation of
base price would be insufficient
to solve the problem. Ozgiir
announced that they provided
cost table support to companies
for the solution.

HABER ASANSORU (BURSA) — Objections
to the inconsistencies in maintenance costs
continue in the elevator industry. Rifat Ozgiir,
Member of the Board of Bursa Elevator Indus-
trialists” Association (BURSAD), emphasized
that the base price expectation expressed by
the industry at every opportunity would be in-
sufficient in solving the problem. Stating that
implementation of the base price on mainte-
nance is against the competition rules, Ozgiir
shared the details of the cost analysis table
they prepared for the solution.

BASE PRICE IS NOT THE SOLUTION

Making evaluations about the govern-
ment-supported base price expectation, Ozg(jr
underlined that the base price implementation
would not be sufficient to solve the problem.
Emphasizing that the base price application to
be brought to maintenance prices is against
the competition rules, Ozgiir pointed out that
this implementation would vary based on the
maintenance costs in small and big cities.
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TABAN FiYAT COZUM DEGIL

Devlet destekli taban fiyat beklentisine iligkin deger-
lendirmelerde bulunan Ozgiir, taban fiyat uygulama-
sinin, sorunun ¢dzUminde yetersiz kalacaginin altini
cizdi. Bakim fiyatlarina getirilecek taban fiyat uygula-
masinin rekabet kurallarina aykin oldugunu vurgula-
yan Ozgiir, bu uygulamanin kiiglik ve biiyiik sehirler-
deki maliyetlere gore degisecegine dikkat cekti.

FIRMALAR BIiLINCLENDIRILMELI

Céziimin firmalan bilinclendirmek ve egitmekten
gectigine vurgu yapan Ozgur, sunlari séyledi:

“Bdyle bir taban fiyat cikarsa bir¢ok kisi bunu uy-
gulayacak ve bakimlarda bir fiyat yikselmesi olarak
belki bir miktar iyilestirme olacak ama bu kesin ¢o-
zUm olmayacak. Clnkd biliyoruz ki sektérde boy-
le bir uygulama olsa bile bazi firmalarimiz faturay:
ylUksekten kesip, bunun altina bakim yapacak ken-
di kendine zarar verdigini bilmeyen firmalarimiz da
maalesef mevcut. Buradaki iyilestirme firmalar bi-
linglendirmekten geciyor.”

BAKIM MALIYETi HESAPLAMADA
DESTEGE HAZIRIZ

Ozgiir, sézlerini sdyle siirdiirdi:

“Biz BURSAD olarak Gyemiz Cem Bozdag ile bera-
ber bir bakim ve montajlarin genel giderlerinin he-
saplanacadi bir excel dosyasi hazrrladik. Bu dos-
yada, firmalar kendi giderlerini yazdigi zaman bir
bakimdaki ortalama maliyeti hesaplayabilecekler.
Ayni zamanda bir montaj isi alindigi zaman malze-
me ve taseron isciligi disindaki genel giderleri he-
saplamak mimkin. Hazirladigimiz excel dosyasini
Turkiye Asansér Sanayicileri Federasyonu’na gon-
derdik. Federasyonumuz Uyesi olan 18 dernege
gondererek sektére ulagsmasini sagladi. Bu excel
dosyasindaki sari alanlar, firmalarin bilgilerini gire-
cegi alanlar. Onlar girdikleri zaman ortalama olarak
bakim maliyetlerini gérebilecekler.”

ONCEKI YILLARIN KARI ERITILIYOR

Asansor bakimlarinin yillik anlagsmalar Gzerinden ya-
pilmasini elestiren Ozgiir, yapilan zamlarin da enf-
lasyon oranlarinin altinda kaldigini anlatti. Ozgiir,
“Firmalar, bu noktada karlarindan feragat ettiler
ama son mazot zamlariyla beraber bakim maliyet-
leri artti. Bircok asansér montaj firmasi, maliyetlerini
cikardiklari zaman yaptiklari bakimlarin yizde 70'ini
zararina yaptiklarini gérecekler. Daha dnceki sene-
lerde kazandiklari karlarini su anda eritiyorlar. Bu za-
rari goJusleyebilecek firmalar zarar ede ede iglet-
melerini ylritmeye devam edecekler, 6z sermayesi
olmayan firmalar ise batacaklar” dedi.

Haber Asansirii - Mari - Nisan / March - April 2022

AWARENESS OF COMPANIES
MUST BE RAISED

Emphasizing that the solution lies in raising aware-
ness and training companies, Ozgir said:

“If there is such a base price, many people will im-
plement it and there will be some improvement as
a price increase in maintenance, but this will not be
a definitive solution. Because we know that even if
there is such an implementation in the sector, un-
fortunately, there are companies that would issue
invoices with high figures and do the maintenance
job for lesser amounts and consequently harm
themselves. The improvement here is to raise the
awareness of the companies.”

WE ARE READY TO SUPPORT IN
CALCULATION OF
MAINTENANCE COSTS

Ozglir continued his words as follows:

“We, as BURSAD, together with our member Cem
Bozdag, prepared an excel file in which the gen-
eral expenses of maintenance and installations will
be calculated. In this file, companies will be able to
calculate the average cost of a maintenance when
they put in their own expenses. At the same time,
when an assembly job is taken, it is also possible to
calculate the general expenses other than materials
and subcontractor labour costs. We sent the excel
file we prepared to the Turkish Elevator Industrial-
ists Federation. The federation sent it to 18 associ-
ations that are members of our federation, enabled
the sector to access the file. The yellow fields in this
excel file are the fields for companies to enter their
information. When they put information in those
fields, they will be able to see their average main-
tenance cost.”

PROFITS OF PREVIOUS YEARS ARE
BEING PLUNGED

Criticizing the fact that elevator maintenance is car-
ried out over annual contracts, Ozgiir explained
that the price hikes are also below the inflation
rates. Ozg[]r said, “Companies have waived their
profits at this point, but their maintenance costs
have increased with the latest diesel price hikes.
Many elevator installation companies will find out
that when they subtract their costs, they do 70 per-
cent of their maintenance at a loss. They are now
plunging the profits they made in previous years.
Companies that can bear this loss will continue to
run their operations even they still make loss, while
companies that do not have equity capital will go
bankrupt” he said.
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BURSA ASANSOR SANAYICILERI DERNEGI TARAFINDAN HAZIRLANAN BU CALISMA, MESLEKTASLARIMIZIN ORTALAMA BAKIM VE MONTAJ MALIYETLERINI HESAPLAMASI ICIN YAPILMISTIR.

THIS STUDY, PREPARED BY BURSA ELEVATOR INDUSTRIALISTS ASSOCIATION, HAS BEEN CARRIED OUT FOR OUR COLLEAGUES TO CALCULATE THE AVERAGE MAINTENANCE AND INSTALLATION
COSTS.

SARI ALANLAR SiZLERIN FIRMA BILGILERINiZi GIRMENIZ iCINDIR. DIGER ALANLARDA OTOMATIK HESAPLAMA OLDUGUNDAN, DEGISTIRILMEMESI IiCIN KILITLENMISTIR.
THE YELLOW CELLS ARE FOR YOU TO ENTER YOUR COMPANY INFORMATION. OTHER AREAS ARE LOCKED SO THAT IT CANNOT BE CHANGED, BECAUSE THERE ARE FORMUALE IN THOSE CELLS.
REVIZYON ORANI REViZYON BUYUKLUGUNE GORE DEGISMEKTEDIR. YAPTIGINIZ REVIZYONLAR iGiN AYRILAN SUREDE KAG MONTAJ YAPABILIRSENIZ REVIZYON ORANI ONA GORE GIRILMELIDIR.

REVISION RATE VARY DEPENDING ON REVISION SIZE. THE REVISION RATE MUST BE ENTERED BASED ON THE NUMBER OF ASSEMBLIES YOU CAN MAKE IN THE TIME ALLOCATED FOR THE REVISIONS
YOU MAKE.

PERSONEL MAASLARI ISE BRUT OLARAK YAZILMISTIR, SGK VE DIGER MASRAFLAR MAASLAR BRUT YAZILDIGINDAN, BU RAKAMA DAHILDIR.
STAFF'S SALARY WAS ENTERED IN GROSS, SSI AND OTHER EXPENSES ARE INCLUDED IN THIS FIGURE, AS THE GROSS SALARY IS ENTERED
BRUT NET MAAS HESABI SAYFASINDA, ELEMANINIZIN NET ALDIGI MAASIN SIZE OLAN BRUT MALIYETI GOSTERILMISTIR.

ON THE GROSS - NET SALARY CALCULATION PAGE, THE GROSS COST OF YOUR EMPLOYEE'S NET SALARY IS DISPLAYED.

Firma Adi: / Company name: ASANSOR / ELEVATOR
f ) ) Ortalama Bakim Maliyeti KDV DAHIL MALIYET
Isveren (Patron) Sayisi: / Number of Employers (Boss): 1 Averge METicTED s COST INCLUDING VAT
Bakimda Calisan: / Working in miantenance: 5 $211,62 249,71
Montajda Calisan: / Working in installation: 4
. . ’ . . . Ortalama Montaj Maliyeti KDV DAHIL MALIYET

[Ofis Calisan (Mh dahil) / Office Worker (including Eng) 3 e lselkion Gesi COST INCLUDING VAT
|Arac Saysi / Number of Vehicles: 5 $20.534,47 $24.230,68
[TOPLAM BAKIM SAYS| / TOTAL NUMBER OF MAINTENANCE 500

ILLIK MONTAJ SAYISI+ (REVIZYON SAYISI/ORANI) 55,0
JANNUAL NUMBER OF INSTALLATIONS+ (NUMBER OF REVISIONS/RATIO) ‘

ILLIK MONTAJ SAYISI / NUMBER OF ANNUAL INSTALLATIONS 40
[REVIZYON SAYISI / NUMBER OF REVISIONS 60
REViZYON BUYUKLUK ORANI / RATIOA OF REVISION SIZE 4 REVIZYON MONTAJ ORANI / REVISION INSTALLATION RATE

ASANSOR FIRMALARI YILLIK GENEL GIDER TABLOSU / ANNUAL GENERAL EXPENSE STATEMENT FOR ELEVATOR COMPANIES

Gider Ayhk Yillik 1-2 Agirlik Ortal. 1-Montaj Payi | 2-Bakim Payi
1 [Biiro-Depo Kirasi / Office-Warehouse Rent $15.000,00 £180.000,00 0,50 £90.000,00 £90.000,00
2 |Elek.+Su+Gaz+Tel+Cep Tel+internet / Elec.+Water+Gas+Wire+Mobile Phone+internet, £3.000,00 £36.000,00 0,50 £18.000,00 £18.000,00
3 [Bakim Personeli Ortalama Maasgi Briit/ Maintenance Staff Average Salary Gross £9.400,00 $47.000,00 $564.000,00 0,05 £28.200,00 $535.800,00
4 |Montaj Personeli Ortalama Maasi Briit / Average Salary of Installation Personnel Gross £9.400,00 £37.600,00 £451.200,00 0,95 £428.640,00 £22.560,00
5 [Ofis Personeli Ortalama Maas! Briit / Office Staff Average Salary Gross £9.400,00 $28.200,00 $338.400,00 0,50 £169.200,00 £169.200,00
6 |Kidem Tazminati Ortalama Briit / Severance Pay Average Gross $783,33 £9.400,00 £112.800,00 0,46 £51.700,00 £61.100,00
7 ‘emek Ucreti Aylik Personel Basi / Meal Fee Per Personnel - Monthly $750,00 £9.000,00 $108.000,00 0,46 £49.500,00 £58.500,00
8 |Patron Maasi + Misafir Agarlama / Boss Salary + Guest Greet £10.000,00 +120.000,00 0,70 +84.000,00 £36.000,00
9 |Bagkur / Socil Sec Payment for Owners - BAGKUR £1.726,00 £20.712,00 0,50 £10.356,00 £10.356,00
o |CEeBebm s/AmerismeLasil: Sigoia MY Ayl _ 300000 | $180.000,00 0,40 £72.00000 | £108.000,00
‘ehicle Maintenance + Depreciation + Tires + Insurance + Registration Monthly
11 [Bir Aragc Mazot maliyeti / Fuel cost of a vehicle £2.500,00 £12.500,00 £150.000,00 0,40 £60.000,00 £90.000,00
o |l Gemm <+ e e« gpiimmsyen aey detragemyllls £3.000,00 | #15.000,00 £15.000,00 0,40 £6.000,00 £9.000,00
|Traffic Fine + replacement vehicle + invisible vehicle expense per vehicle per year
(Ofis Kirtas.+Rekla.+Kalibrasy.+Tabela+Cop Vergi Aylik
12 | Bifien Prsmustit & Adbarisament + Callbwtien  Gemgs + Crrsmgs T Mandily {0 HRCID 0D HETA &2
Muhasebe Ucreti +isgiivenligi +Doktor Aylik
14 lAccounting Fee + Job Security + Doctor Monthly £5.000,00 £60.000,00 0,50 £30.000,00 £30.000,00
ICe+ Tse+ SMM + 3. sahis Sigorta + Danisman-+Aidat Yillk
il Certification + Accounting Fee + 3rd party Insurance + Consultant + Annual Fee BTy LIy 070 S0 HASTEY
Personel Kiyafet+Yardim+Bayramlik Aylik
18 Istaff Clothing + Contribution + Holiday Pay - Monthly L e s AMOSTLED || e
TOPLAM MALIYET / TOTAL COST [61.129.396,00 [51.269.716,00
FIRMANIN YILLIK GIDERi / COMPANY’S ANNUAL EXPENSES $2.399.112,00
NET MAAS / NET SALARY BRUT MALIYET / GROSS COST MONTAJ YOK iSE BAKIM MALIYETi / MAINTENANCE COST IF NO INSTALLATION
Y SR EGER FIRMA SADECE BAKIM YAPIYOR VE MONTAJ YAPMIYOR ISE GIDERLER SADECE
5.000,00 7.490,06 IF THE COMPANY IS ONLY TAKING MAINTENANCE AND NOT INSTALLATION, THE EXPENSES
SR SR BAKIM SAYISINA BOLUNEREK CIKARTILABILIR
6.000,00 9.399,72 CAN BE CALCULATED BY DIVIDING BY THE NUMBER OF MAINTENANCE
KOGUK BAKIM FIRMALARI BAKIM BASI MALIYET
COST PER MAINTENANCE FOR SMALL MAINTENANCE £399,85
6.500,00 10.399,06 COMPANIES
7.000,00 11.398,38

info@asfed.org.tr adresine mail atarak dosyayi temin edebilirsiniz.
You can get eh file by sending an e-mail to info@asfed.org.tr
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KIRIKER METAL ASANSOR'DEN 5 MILYON TU'LIK YATIRIM;
HEDEF YUZDE 30 CIRO ARTISI

\ ONDOOR

o MILLION TL INVESTMENT FR[jM KIRIKER METAL

ASANSOR; TARGET 30 PERGENT TURNOVER INCREASE

Kapasite artirnmi karari alan Kiriker Metal
Asansor, makine parkuruna 5 Milyon

TL degerindeki yeni yatirim planini
devreye aldi. Kiriker Metal Asansor
Yénetim Kurulu Uyesi ve Genel Miidiirii
Mustafa Kiriker, yiizde 30 ciro artigi
hedeflediklerini agikladi.

HABER ASANSORU (CANKIRI) — Yari otomatik,
otomatik kat ve kabin kapilari ile beraber kramer
katlanir kapi Gretimi ile asansor sektoriine kiresel
Olcekte hizmet veren Kiriker, yeni yatirimlarina iligkin
Haber Asansori’ne konustu.

Yari otomatik ve kramer kapilari “DOORLIFE" mar-
kasi ile, otomatik kat ve kabin kapilarini ise “LiF-
TOR" markasi Gizerinden sektoriin deneyimine sun-
duklarini belirten Kiriker, bu driinlerin tamamlayici
Urtnlerini mUsteri talebine gore tedarik ettiklerinin
de altini ¢izdi.

Haber Asansirii - Mari - Nisan / March - April 2022

Having decided to increase its capacity,
Kiriker Metal Asansor has put into use its

new investment plan worth 5 Million TL for its
machinery. Mustafa Kiriker, Member of the
Board of Directors and General Manager of
Kiriker Metal Asansér, announced that they are
targeting a 30% increase in turnover.

HABER ASANSORU (CANKIRI) — Providing ser-
vice to the elevator industry on a global scale with the
production of semi-automatic, automatic landing and
cabin doors as well as cramer folding doors, Kiriker
spoke to Haber Asansori about its new investments.

Stating that they offer semi-automatic and cramer
doors under the “DOORLIFE” brand, and automatic
landing and cabin doors under the “LIFTOR” brand,
Kiriker underlined that they supply the complemen-
tary products of these products based on customer
demand.



AYDA 8 BIN UZERi URETIM

iki yeni makine yatirimi ile tiretimlerini gliclendirdik-
lerini vurgulayan Kiriker, “Bu makinelerden biri pun-
ch makinesi, digeri ise bikim makinesi. Aldigimiz
makinelerde hassas Urlin Uretimini 6n plana alarak,
son teknoloji Grind makineleri ekipman listemize
déahil ettik” dedi. Tek vardiya sistemi ile faaliyetleri-
ne devam ettiklerini anlatan Kiriker, bu sayede ayda
8 bin Uzerinde Urliini tamamlayabildiklerini sdyledi.

COVID-19 pandemisini firsata cevirdiklerini kayde-
den Kiriker, sunlari séyledi:

“Uretimi kapanan (lkelerden pazar payi almak igin
yeni bazi Ulkelere yonelik pazar payini artirdik. Bu-
nunla beraber daha 6nce bahsettigimiz gibi yatirim-
larimizi da bu dénemde yapma karari aldik. Son iki
senede blylUmeyi sirdurilebilir kildik. Eger ¢ok bu-
yUk bir degisiklik olmazsa genel ciromuzda bu sene
minimum ytizde 30 oraninda bir artig hedefliyoruz.”

Sisteme dahil edilen yeni makinelerle beraber yiz-
de 15 kapasite artigi yasadiklarini belirten Kiriker,
Mart ayinda Istanbul'da gergeklesen Uluslararasi
Asansér Istanbul Fuar'nda yeni taleplerin geldigini
hatirlatti. Kirker, “Fuardaki yeni talepler neticesin-
de kapasitemizi dahada artirmamiz gerekebilir. Fa-
kat bunu, cevremizdeki gelismeleri izleyerek uygun
bir zamanda yapmayi distintyoruz” dedi.

DIREKT VE DOLAYLI IHRACAT
YOLUYLA 60 ULKEYE HiZMET

Kiriker, 30-35 arasinda Ulkeye dizenli ihracatlarinin
oldugunu sdyledi ve bu tlkelerin Orta Dogu, Kuzey
Afrika, Balkanlar, Orta Asya Uzerinde yogunlastigi-
ni agikladi. Son dénemde Avrupa Ulkelerinden yo-
Jun talep gordiklerinin de altini ¢izen Kiriker, sun-
lar soyledi:

“Sadece kapi Uretip sattigimiz icin sektordeki pa-
ket asansor hizmeti veren paydaslarimizla beraber
Urlnlerimiz 60 kadar tlkede kullaniimaktadir. Bura-
da cok farkli Glkelerden bahsedebiliriz. Cogu zaman
o Ulkedeki kullanicilardan glizel mesajlar aliyoruz”

KAPI TEDARIKINDE LiDER FIRMA
OLMAYI HEDEFLIYORUZ

“Kiriker Metal Asansér olarak kapi tedarikgisi olma
yonlinde kararhigimiz devam etmektedir ve tim
konsantrasyonumuz bunun Uzerinedir. Cinki bir
konuda uzmanlasma hata payini azaltarak , daha iyi
Uriin ¢gikarma konusunda ¢alismalara vakit kazandi-
riyor. Yeni Pazarlar glindemimizde Ar-Ge calismala-
riyla beraber uUlkelerin kullanim farkliliklarina gore
Uriin yaparak , yeni pazarlara agilmayi hedefliyoruz.”

OVER 8K PRODUCTION MONTHLY

Emphasizing that they have strengthened their pro-
duction with two new machine investments, Kiriker
said, “One of these machines is a punch machine and
the other is a twisting machine. By prioritizing the pro-
duction of sensitive products in the machines we pur-
chased, we included the latest technology machines
in our equipment list.” Explaining that they continue
their activities with a single shift system, Kiriker said
that they can complete over 8 thousand products per
month.

Noting that they turned the COVID-19 pandemic into
an opportunity, Kiriker said:

“We increased the market share for some new coun-
tries in order to get a market share from the countries
whose production was closed. However, as we men-
tioned before, we decided to make our investments
in this period. We have made the growth sustainable
in the last two years. If there is no major change, our
overall turnover will be at least 30 percent more this
year. We aim for an increase in the rate.”

Stating that they have experienced a 15 percent in-
crease in capacity with the new machines included in
the system, Kirker reminded that new demands came
at the International Asansor Istanbul Fair held in Istan-
bul in March. Kiriker said, “As a result of the new de-
mands at the fair, we may need to increase our capaci-
ty even more. But we plan to do this at an appropriate
time, by monitoring the developments around us.”

SERVICE TO 60 COUNTRIES THROUGH
DIRECT AND INDIRECT EXPORT

Kirker said that they have regular exports to 30-35
countries and explained that these countries concen-
trate on the Middle East, North Africa, the Balkans and
Central Asia. Underlining that they have recently re-
ceived high demand from European countries, Kiriker
said:

“Because we only produce and sell doors, our prod-
ucts are used in about 60 countries, together with our
stakeholders who provide package elevator services in
the sector. We can talk about many different countries
here. Most of the time we get nice messages from us-
ers in that country”

WE AIM TO BE THE LEADING COMPANY
IN DOOR SUPPLY

“As Kiriker Metal Asansor, our determination to be a
door supplier continues and all our concentration is on
this. Because specializing in a subject reduces the mar-
gin of error and saves time for studies on producing
better products. In our New Markets agenda, we aim
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FARKLI ULKELERDE BAYILIK
ANLASMALARI GOUNDEMDE

Dinya asansor pazarinda uzun donemli iligkiler
kurmaya odaklandiklarini anlatan Kiriker, “Ozel-
likle ihracatta Ulke bazli bayilik olarak ilerlemek
istiyoruz. Burada hem yedek par¢a hem de tek-
nik servis olarak o Ulkedeki musterilere sirdu-
rulebilir bir hizmet vererek, hem ulkemizin hem
de Kiriker Metal markalart “DOORLIFE” ve "LIF-
TOR"un marka bilinirligi artirmayr amagliyoruz.
Markalagsmanin dnemini biliyoruz ve bununla ilgi-
li caligmalarimiza devam ediyoruz” diye konustu.

ANTI VANDAL VE ISI DAYANIMLI
KAPILAR YAKINDA

Anti vandal kapi ¢alismalarina iligkin bilgi veren
Kiriker, “Calismamizi ydnetmeliklere goére son
haline getirdik, su an onay icin beklemekteyiz.
Kisa sire icersinde satis icin hazir konumda ola-
caklar” dedi.

Kiriker, 1st dayanimli kapi calismalari icin de “ilk
testimizde EI-30 aldik, fakat bunun yetersiz oldu-
Junu duigtinerek ylUkseltmek amaciyla dnimizde-
ki stirecte tekrar bir teste girecegiz” aciklamasin-

da bulundu.

Uriin calismalarinin yaninda kalite kontroli, re-
tim verimliliginde artis, cevre duyarliligi ve calis-
ma sartlan Uzerine Ar-Ge caligmasi yaptiklarinin
altini cizen Kiriker, “Ozellikle tiriin gelistirmeler-
de sahadan gelen verileri strekli kayit altinda tu-
tarak sektére daha iyi Griini nasil kazandirabile-
cegimizin planlarini yapiyoruz” dedi

am
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to open up to new markets by making products accord-
ing to the usage differences of the countries, together with
R&D studies. ”

DEALERSHIP AGREEMENTS IN DIFFERENT
COUNTRIES ON THE AGENDA

Explaining that they focus on establishing long-term rela-
tionships in the world elevator market, Kiriker said, “We
want to advance as a country-based dealership, especially
in exports. Here, we aim to increase the brand awareness
of both our country and Kiriker Metal brands “DOORLIFE”
and “LIFTOR” by providing a sustainable service to the
customers in that country, both as spare parts and techni-
cal service. We know the importance of branding and we
continue to work on it.”

ANTI VANDAL AND HEAT RESISTANT DOORS
COMING SOON

Providing information on the anti-vandal door works,
Kiriker said, “We have finalized our work according to the
regulations, we are currently waiting for approval. They will
be ready for sale in a short time,” he said.

Kirker said, “We received the EI-30 in our first test, but con-
sidering that this is insufficient, we will enter a test again in
the coming period in order to upgrade it,” Kiriker said.

Underlining that besides product studies, they carry out
R&D studies on quality control, increase in production ef-
ficiency, environmental awareness and working conditions,
Kiriker said, “We are making plans on how we can bring a
better product to the sector by keeping data coming from
the field constantly recording, especially in product devel-
opments.”
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MP YENER OVONG ASANSOR SERMAYE ARTIRIYOR
MP YENER OVUNG ASANSOR INCREASES GAPITAL

So—— .

Asansor sektoriiniin éncii firmalarindan
MP Yener 6vijng Asansoér, sermaye
artirma karar aldi. MP Yener Oviing
Asansor Yénetim Kurulu Bagkani Ugur
Yener, artan ham madde fiyatlarina
kargi sermayelerini giigclendirmek ve fon
ihtiyacini kargilamak igin 10 Milyon TL’lik
sermaye artirimina gideceklerini sdyledi.

HABER ASANSORU (ISTANBUL) — Asansér sek-
tériinlin éncii firmalarindan MP Yener Oviing Asan-
sor, sermaye artirma karari aldi. MP Yener Oviing
Asansor Yonetim Kurulu Bagkani Ugur Yener, artan
ham madde fiyatlarina kargi sermayelerini gliclen-
dirmek ve fon ihtiyacini kargilamak icin 10 Milyon
TLlik sermaye artinmina gideceklerini séyledi.

Kumanda panosu, kapi, kabin ve slspansiyon ure-
timi ile paket asansér ¢dzimleri sunan MP Yener
Oviing Asansdr'iin Yonetim Kurulu Baskani Ugur Ye-
ner, Haber Asansori’'ne konustu.

Sirketin, 2022 yili hedeflerini paylasan Yener, ham

Haber Asansirii - Mari - Nisan / March - April 2022

MP Yener Oviing Asansér, one of the leading
companies in the elevator industry, decided
to increase capital. Chairman of the Board of
MP Yener Oviing Asansér, Ugur Yener said that
they will go to a capital increase of 10 million
TL in order to strengthen their capital against
the increasing raw material prices and to meet
the fund requirements.

UGur Yener, Chairman of the Board of Directors of MP
Yener Oviing Asansér, which offers package elevator
solutions with the production of control panels, doors,
cabins and suspensions, spoke to News Elevator.

Sharing the company’s targets for 2022, Yener drew
attention to the problems experienced in the supply
of raw materials; “It is not possible to buy the produ-
ct that we bought for 10 TL earlier at the same price
today. It is necessary to put capital on it so that the
product can be supplied”, Yener said, and noted that
the capital will be increased with the value increases
to be obtained in 2022. “Currently, our capital is 10
million TL. We plan to increase this figure to 20 milli-
on TL this year.”



madde tedariginde yasanan sorunlara dikkat cekti;
“Daha 6nce 10 Tl'ye aldigimiz GriinG bugiin ayni fi-
yattan almak mimkiin degil. Uzerine sermaye koy-
mak gerekiyor ki Urin tedariki yapilabilsin” diye
konusan Yener, 2022 yilindan elde edilecek deger
artiglari ile sermayenin artirilacagini kaydetti. “Su an
sermayemiz 10 Milyon TL. Bu rakami, bu yil 20 Mil-
yon TLl'ye ¢ikarmayi planliyoruz” dedi.

“2021 YILI FINANSAL KAYIPLAR
YILI OLDU”

Kuresel salgin ve doviz kurlarindaki yikselisi hatir-
latan Yener, 2021 yili i¢in “Finansal agidan kaybimiz
oldu, Urlnleri yiksek fiyatlardan almak zorunda kal-
dik” degerlendirmesinde bulundu.

HEDEF 250 MILYON TL CiRO

2021 yili ihracat rakamlarini animsatan Yener, yapilan
ihracatin, toplam cironun ytzde 40'ina tekabul ettigi-
ni soyledi; 2022 yilinda bu rakamin ylizde 50'ye ulas-
masini hedeflediklerini kaydetti. Yener, 2022 yili ciro
hedeflerinin de 250 Milyon TL oldugunu séyledi.

“YUKSEK URETIM
KAPASITESINE SAHIBIZ”

Yener, Uretim tesisinin kapasitesi hakkinda da bilgi
verdi: “Yaklagik 2 bin kabin Gretimi ve bin 200 adet
paket asansor kapasitemiz var. Daha onceki yillar-
da oldugu gibi bugiin de tam kapasite ile hizmet
vermeye calisiyoruz. Bundan bes sene sonrasinda
asansor sektorinde blyumesini strdiren, pazar
payini artiran ve ihracat agini gelistirmeye devam
eden bir MP Yener Oviing Asansér olacak. Varligi-
mizi glg¢lendirerek sirdirmeye devam edecegiz.”

KABIN ICI TASARIMA
AGIRLIK VERILDI

Firma olarak kabin ici tasarnim modelleri Gzerinde-
ki calismalara agirlik verdiklerini anlatan Yener, “Her
gecen gln Urlnlerimizi biraz daha gelistiriyoruz.
Muhendis arkadaslarimiz yeni kabin tasarimlari Gze-
rinde efektif caligmalar yUrGtlyor. Gorselligi 6n pla-
na aldigimiz ¢aligmalar son dénemlerde giindemi-
mizde yer aliyor” diye konustu.

AVRUPA VE RUSYA ODAKLI iIHRACAT

Genis bir ihracat agi olusturduklarini belirten Yener,
toplamda 45 Ullkeye Grin gdnderdiklerini sdyledi.
Yener, “"Avrupa ve Rusya ozellikle odaklandigimiz
bolgeler arasinda. Bunlar diginda Giney Amerika,
Kuzey Afrika, Turk Cumhuriyetleri ve Orta Dogu gibi
llkelerle de calisiyoruz” dedi.

“2021 WAS THE YEAR OF
FINANCIAL LOSSES”

Reminding the global pandemic and the rise in ex-
change rates, Yener said, “We had a financial loss,
we had to buy products at high prices” for 2021.

TARGET 250 MILLION TL TURNOVER

Reminding the export figures of 2021, Yener said
that the exports realised corresponded to 40 per-
cent of the total turnover; he noted that they aim
this figure to reach around 50 percent by 2022. Ye-
ner said that their turnover target for 2022 was 250
million TL.

“WE HAVE HIGH
PRODUCTION CAPACITY”

Yener also provided information on the capacity of
the production facility: “We have a production ca-
pacity of approximately 2,000 cabins and a capacity
of 1,200 package elevators. As in previous years, we
are trying to serve at full capacity today. Five years
from now, there will be a MP Yener Oviing Asansér
that continues to grow in the elevator industry, inc-
reases its market share and continues to develop
its export network. We will continue to strengthen
our presence”.

FOCUS ON CABIN INTERIOR DESIGN

Explaining that as a company, they focus on wor-
king on interior design models, Yener said, "We are
improving our products a little more every day. Our
engineers are working effectively on new cabin de-
signs. The works in which we put visual quality at
the forefront have been on our agenda lately”.

EXPORT FOCUSED ON EUROPE
AND RUSSIA

Stating that they have created a wide export
network, Yener said that they send products to 45
countries in total. Yener said, "Europe and Russia
are among the regions we focus on. Apart from
these, we also work with countries such as South
America, North Africa, the Turkic Republics and the
Middle East”.

Underlining that commercial cooperation with the
Middle East is not developed enough, Yener po-
inted out that they could not reach an agreement
on the price segment. Yener said, “"We determine
our prices based on the product content. Therefo-
re, it is not possible to address all incoming requ-
ests. Because we have a certain product range and
this may not always appeal to every company. We
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Orta Dogui ile ticari isbirliklerinin yeterince gelisme-
diginin altini ¢izen Yener, fiyat segmenti konusunda
anlagsmaya varilamadigina isaret etti. Yener, “Fiyat-
larimizi Grdn igerigine goére belirliyoruz. Dolayisiyla
gelen talebin hepsine hitap etmek mimkin olmu-
yor. Cunkd belli bir Grin gamimiz var ve bu her za-
man her firmaya hitap edemeyebiliyor. Biz de hitap
edebildigimiz bélgelere yodunlasiyoruz” diye ko-
nustu.

“KUZEY AFRIKA
PAZARINA ACILACAGIZ”

ihracat agini gelistirmeye yonelik yeni pazarlar {ize-
rinde caligtiklarini kaydeden Yener, Kuzey Afrika ile
ilgili girigimlerinin oldugunu duyurdu. Yener sunla-
rn soyledi:

“Fiyat rekabetinin 6n plana ciktigi bir pazar olsa
da orada da adimizi duyuruyoruz. Rekabet kosul-
larina, Grin gamimizi esnek tutarak uyum saglyo-
ruz. Bu genis bir varyasyon gerektiriyor. Taleplere
gore segenekler sunmaya calisiyoruz. Orta Dogu
ve Rus Cumhuriyetleri dénem dénem kompo-
nent talebine agirlik verebiliyor. Kendileri top-
luyor bizden kabini kumanda panosunu ka-

pisini aliyor. Paketin diger kisimlarini kendi
tamamlayabiliyor. Biz bunu yaparken servis
hizmeti sunuyoruz. O hizmeti tercih edenler

paket olarak aliyor.”

“EN BUYUK GUCUMUZ
REFERANSLARIMIZ”

“Dunya artik oldukga kigtk. Her-
kes her yere ulasabiliyor, kiresel
Olcekte sektor birbirini taniyor.
Referans yoluyla yeni firmalara
erismek mumkin. Bu iyi firma-
lar i¢in blytk bir avantaj. Biz de
kurumsal olarak kendimizi kanit-
lamig olmakla birlikte imza atti-
gimiz olusumlarin referansi sa-
yesinde taninirliligimizi artirmig

olduk.”

“KALIFiYE PERSONEL
ISTIHDAMI SART”

“Kalifiye eleman bulamiyoruz. Tecri-
beli teknik mihendis arkadaglarin ise is-
tihdamini saglayamiyoruz. Asansor sek-
térd 6zelinde donanimli ve bu meslegi
severek yapacak arkadaglara olan ihtiya-
cimiz her gecgen gun artiyor.”
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are concentrating on the areas we can address” he
said.

“WE WILL OPEN TO THE NORTH
AFRICA MARKET”

Noting that they are working on new markets to de-
velop their export network, Yener announced that
they have initiatives in North Africa. Yener also said:

“Even though it is a market where price competiti-
on is at the forefront, we are making a name there
for ourselves as well. We adapt to competitive con-
ditions by keeping our product range flexible. This
requires wide variation. We try to offer options ba-
sed on demands. The Middle East and Russian Re-
publics can lie weight on component demand from
time to time. They take the cabins, control panels
and doors from us and assemble them themsel-
ves. They can complete other parts of the package
themselves. While doing this, we offer the service.
Those who prefer that service get it as a package”.

“OUR BIGGEST STRENGTH IS OUR
REFERENCES”

“The world is pretty small now. Everyone
can reach anywhere, the industry knows
each other on a global scale. It is possible
to reach new companies through re-
ferences. This is a big advantage
for good companies. Although
we have proven ourselves ins-
titutionally, we have increased
our recognition thanks to the
references of the organizati-

ons we have signed”.

“EMPLOYMENT
OF QUALIFIED
PERSONNEL IS A
MUST”

“We cannot find quali-

fied personnel. We can-

not employ experienced

technical engineers. Our

need for colleagues who

are well-equipped in the ele-

vator industry and who will love

this profession is increasing day
by day”.



MP YENER OVUNG ASANSOR’UN
KURULUS HIKAYESI

Mezun oldugu 1980 yilinda makine par-
gast imalati ile sanayl sektorine adim atan
MP Yener Oviing Asansér Yonetim Kurulu
Bagskam Ugur Yener, asansor sektortine gi-
ris hikayesini anlatti. 1989 yilinda kurulan
Oviing Miihendislik’te asansér sektoriine
kumanda panosu tiretimi yaptgi belirten
Yener, 1997 yilinda ise Yener Asansor’in ku-
rulmasiyla asansor kapi, kabin ve stispansi-
yon Uretimi yaparak, asansor malzemelerinin
pazarlamasin1 yaptiklarii hatirlatti. Yener,
sozlerini goyle stirdirdi:

“Oviing Miihendislik imalat yapiyordu; Ye-
ner Asansor ise pazarlama yapryordu. Bu si-
rada ispanyol Macpuarsa sirketi ile tanistik.
Onlar ortaklik teklif etti bize, 2001 yilinda
bu ortakligi gerceklestirdik. Fakat o giinkii
sartlarda, 2001 krizi dengeleri sarsmisti. Do-
layisiyla, Ispanyollar Tiirkiye’de yatirm yap-
maktan korktular ve ayrildilar. Biz o noktada
abimle birlikte Macpuarsa’yr devam ettirmek
istedik. Boylece, g sirketi birlestirerek MP
Yener Oviing Asansor’ii kurduk. O giinden
bugiine kadar da tiretim yapmaya ve bunlar
pazarlamaya devam ettik.”

THE FOUNDATION STORY OF MP
YENER OVUNG ASANSOR

Chairman of the Board of MP Yener Oviing
Asansor, Ugur Yener, who stepped into the
industrial sector with the manufacture of ma-
chine parts in 1980, when he graduated, told
the story of his entry into the elevator sector.
Stating that Oviing Miihendislik, which was
established in 1989, manufactures control
panels for the elevator industry, Yener re-
minded that with the establishment of Yener
Asansér in 1997, they produced elevator
doors, cabins and suspensions and marketed
elevator materials. Yener continued his words
as follows:

“Oviing Miihendislik manufactured goods;
Yener Asansor performed marketing. Mean-
while, we met with the Spanish company
Macpuarsa. They offered us a partnership,
we realised this partnership in 2001. But un-
der the conditions of that day, the 2001 crisis
broke the balance. Therefore, the Spaniards
were afraid to invest in Turkey and left. At
that point, my brother and I wanted to con-
tinue Macpuarsa. Thus, we established MP
Yener Oviing Asansér by combining the
three companies. Since then, we have contin-
ued to produce and market them.”
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KUGUK GROUP'TAN ORNEK BASARI; DRETIM KAPASITESI
YUZDE 40 CIRO YOZDE 90 ARTTI

EXAMPLE SUCGESS FROM THE KUCUK GROUP; PRODUCTION
CAPACITY INCREASED 40 PERCENT AND TURNOVER 90 PERCENT

Turkiye’nin liretim tissii Konya'dan
diinyaya uzanan Kiiciik Group, gecen sene
tasindigi yeni fabrikasiyla birlikte tiretim
ve ciro konusunda ciddi bir basariya imza
athi. Kiiciik Group Genel Miidiirii Devrim
Kilig, “Uretim kapasitemiz 6nceki yila gére
yiizde 40, yil sonu ciromuz ise yiizde 90
artis gosterdi” dedi.

HABER ASANSORU (KONYA) — Tiirkiye'nin Ure-
tim Usst Konya'dan diinyaya uzanan Kii¢ik Group,
gecen sene tagindidi yeni fabrikasiyla birlikte Gre-
tim ve ciro konusunda ciddi bir basariya imza attr.
Kiciik Group Genel Miidiiri Devrim Kilig, “Uretim
kapasitemiz dnceki yila gére ylzde 40, yil sonu ciro-
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Extending from Konya, Turkey’s production
base, to the world, Kii¢iik Group achieved a
considerable success in terms of production
and turnover with the new factory it moved
into last year. “Our production capacity has
increased by 40 percent compared to the
previous year, and our year-end turnover

by 90 percent,” said Devrim Kilig, General
Manager of Kiiglik Group.

HABER ASANSORU (KONYA) — Extending from
Konya, Turkey's production base, to the world, Kiiglik
Group achieved a considerable success in terms
of production and turnover with the new factory it
moved into last year. “Our production capacity has



muz ise ylzde 90 artig gdsterdi” dedi.

Artan nifus ve geligen teknoloji kargisinda bir yil
once yeni fabrikalarina tagindigini hatirlatan Kilig,
“Yeni Urln gelistirmeleri, yeni makine yatirmlari ve
mevcut makinelerimizde modernizasyonlarla maki-
ne parkurumuzu genisgletme ihtiyaclari ve en 6nem-
lisi Ulke ekonomisine en bulylk katkiyr saglayan ih-
racat hacmimizi artirmak amaciyla faaliyetlerimizi
Konya 3. Organize Sanayi Bolgesi'nde bulunan 25
bin m2 alana sahip yeni fabrika binamiza tagidik”
diye konustu.

Yeni yatinmlarin devreye alinmasiyla birlikte Gretim
hattinin modern bir entegre tesise dénlstiginin
altini ¢izen Kilig, makine parkina yapilan yatinmlar-
dan sonra mavi ve beyaz yaka personel istihdam-
larinda artig yasandigini bu durumun da Gretim ka-
pasitesinin artmasina olumlu etki yaptigini sdyledi.

CIFT VARDIYALI URETIM

Yurt icinde ve yurt disinda hedef pazarlara yapilan
ziyaretlerin olumlu yansimalarinin yasandigina vur-
gu yapan Kilig, gelen yodun talebin karsgilanabilme-
si amaciyla ¢ift vardiya sistemi uygulamasina gectik-
lerini séyledi. Kilig, “Uretim kapasitemiz énceki yila
gore ylzde 40, yil sonu ciromuz ise ylzde 90 artig
gosterdi” diye konustu.

MAKINE PARKURUNDA KAPASITE
ARTIRIMI YAPILDI

Kiglk Group binyesinde Elitpro markasiyla kablo,
asansor kapisi, hidrolik tampon, halat sisesi, den-
ge zinciri ve fotosel Uretimi yaptiklarini sdyleyen Ki-
lic, makine parkurunda kapasite ve verimlilik artigi
odakli yaptiklari yatinmlara dikkat cekti.

Kilig, sunlari séyledi:

"Bu kapsamda ilk olarak 8 olan kablo Gretim hatti-
mizi 12'ye ¢ikardik. Mevcut hatlarda ise yaptigimiz
otomasyon yatirmlari ile verimlilik ve kapasite ar-
tinmi sagladik. Endustriyel robot sayimizi puntola-
ma ve kaynak robotu alimlari ile 2 adetten 4 ade-
te cikardik. Bunlarin yaninda halihazirda bulunan
kodlama makinasi, giyotin makas, eksantrik pres,
rulo agic ve kalip yatinmlarina ilave alimlar yapila-
rak mevcut sayilarini artirdik. Degisen teknoloji ve
sektor talepleri dogrultusunda mevcut Griinlerimiz
ve yeni Urln c¢esitliliginin artisina yonelik calismala-
rimiz devam ediyor.”

“GUnlUmizde igletmeler, oldukga farkli bir rekabet

increased by 40 percent compared to the previous year,
and our year-end turnover by 90 percent,” said Devrim
Kilig, General Manager of Kiictik Group.

Reminding that they moved to their new factories a year
ago in the face of increasing population and developing
technology, Kilig said, “We are continuing our activities in
order to increase our export volume, which provides the
biggest contribution to the country’s economy, and the
need to expand our machinery with new product devel-
opments, new machine investments and modernizations
in our existing machines. We moved it to our new facto-
ry building with an area of 25 thousand m2 in the region.

Underlining that the production line has turned into a
modern integrated facility with the commissioning of new
investments, Kili¢ said that after the investments made in
the machinery, there has been an increase in the employ-
ment of blue and white collar personnel, which has a pos-
itive effect on the increase in production capacity.

DOUBLE SHIFT PRODUCTION

Emphasizing that the visits to the target markets at home
and abroad had positive effects, Kili¢ said that they start-
ed the double-shift system in order to meet the intense
demand. "Our production capacity increased by 40 per-
cent compared to the previous year, and our year-end
turnover increased by 90 percent,” Kilig said.

CAPACITY INCREASED
IN THE MACHINERY

Stating that they produce cables, elevator doors, hydrau-
lic buffers, rope bottles, balance chains and photocells
under the Elitpro brand within the Kigik Group, Kilig
drew attention to their investments focused on increas-
ing capacity and efficiency in the machinery.

Kilig said:

“In this context, we increased our cable production line,
which was initially 8, to 12. On the existing lines, we in-
creased efficiency and capacity with the automation in-
vestments we made. We increased the number of indus-
trial robots from 2 to 4 with the purchase of spotting and
welding robots. In addition to these, we increased the
number of existing coding machines, guillotine shears,
eccentric presses, un-coilers and moulds by making ad-
ditional purchases. In line with the changing technology
and industry demands, our efforts to increase the vari-
ety of our existing products and new products continue.”

Kilig said, “Today, businesses face a very different com-
petitive arena” and pointed out that companies have
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arenasi ile karsi kargiya” diye konusan Kilig, firmala-
rin degisik pazarlama stratejilerini uygulamaya bas-
ladigina dikkat ¢ekti. Kilig,

"Kiglk Group olarak; mdisteriye yaratilan de-
Jer kavraminin, rekabet Ustinligl saglamada en
dnemli unsurlardan birisi olduguna inaniyoruz. Fir-
ma olarak geleneksel pazarlama anlayisi ile deger
temelli pazarlama anlayisini birlestirme arzusunda-
yiz. Hem yeni mUsteriye temas edip portfoye kat-
mak hem de mevcut musterilerimizde Grin cesitli-
ligi anlaminda derinlesme saglamaktir. Bu sayede
pazar payi artigl yaninda musteri payi artigi da bizim
icin 6nem arz etmektedir” dedi.

40’IN UZERINDE ULKEYE IHRACAT
Kilig sunlari séyledi:

“Kalite olgusundan asla 6din vermeden fabrika-
mizda Uretilen Urinlerimizi Orta Dogu, Avrupa,
Balkanlar ve Tirk Cumhuriyetleri basta olmak Gze-
re 40" in Gzerinde Ulke ile bulugturduk. Hem mevcut
hem de yeni muisterilerimizle olan iligkilerimizde de-
rinlesme yoluna giderek uzun sdreli iligkiler kurup ti-
caretin strdurilebilir olmasini amagliyoruz.”

“EAC BELGESI ALDIK”

"Portféyiine yeni lke ve misteriler katma hedefinde
olan firmamiz Rusya Bélgesi icin EAC belgesini almig
olup yeni pazarlara girmek icin gerekli adimlar at-
mistir. Amacimiz ciro igerisindeki pay ylizde 25 olan
ihracat hacmimizi yizde 50 seviyesine getirmek olup
yatirmlarimizi da bu dogrultuda yapiyoruz.”

“TURKIYE’NIN ILK 500 SANAYI
KURULUSUNDA OLMAYI
HEDEFLIYORUZ”

inovasyon ve Ar-Ge calismalariyla sektériin domino
taglarindan biri olduklarini séyleyen Kilig, Grin kali-
tesinden, satig ve satig sonrasi destek politikasindan
&dln vermeden Uretim yaparak Ulke ekonomisine
strekli katki saglamayi hedeflediklerini anlatti. Kilig,
“2021 yilinda ciromuzu &nceki yila gére ylzde 90,
ihracat hacmimizi de ylzde 100 oraninda artirdik.
Oniimiizdeki 5 yilda ihracatin ciro icerisindeki payi-
nin ylzde 50'nin Gzerine ¢ikarmayi ve Turkiye'nin ilk
500 buyik sanayi kurulusu arasinda olmayi hedefli-
yoruz" dedi.

CATI GES ILE YESIL DONUSUM
HAREKETINE KATILDIK

Yeni yatirmlarina iliskin bilgi veren Kilig, yesil do-
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started to implement different marketing strategies.

"As Kigik group; we believe that the concept of val-
ue created for the customer is one of the most import-
ant elements in providing competitive advantage. As
a company, we want to combine the traditional mar-
keting approach with the value-based marketing ap-
proach. It is both to contact new customers and add
them to the portfolio and to deepen the product diver-
sity of our existing customers. In this way, the increase
in the market share as well as the increase in the cus-
tomer share is important for us.”

EXPORT TO MORE THAN 40 COUNTRIES
Kilig said:

"Without compromising the quality concept, we
brought our products produced in our factory to more
than 40 countries, especially the Middle East, Europe,
the Balkans and the Turkic Republics. We aim to deep-
en our relations with both our existing and new cus-
tomers, and establish long-term relationships and
make the trade sustainable.”

“WE HAVE RECEIVED EAC
CERTIFICATE”

"Our company, which aims to add new countries and
customers to its portfolio, has received the EAC cer-
tificate for the Russian Region and has taken the nec-
essary steps to enter new markets. Our aim is to bring
our export volume, which is 25 percent in turnover, to
50 percent, and we are making our investments in this
direction.”

“WE AIM TO BE IN TURKEY’S TOP 500
INDUSTRIAL COMPANIES”

Stating that they are one of the dominoes of the sector
with their innovation and R&D studies, Kili¢ said that
they aim to contribute to the country’s economy con-
tinuously by producing without compromising product
quality, sales and after-sales support policy. Kili¢ said,
“In 2021, we increased our turnover by 90 percent and
our export volume by 100 percent compared to the
previous year. We aim to increase the share of exports
in turnover over 50 percent in the next 5 years and to
be among Turkey’s top 500 industrial enterprises.

WE JOINED THE GREEN
TRANSFORMATION MOVEMENT WITH
ROOFTOP SPP

Providing information about their new investments,
Kilig also announced that they participated in the



nistm hareketine katildiklarini da agikladi. 2022 yili
hedefleri arasinda yer alan cati GES yatinmi ile 1
MW kapasiteli proje yatiriminin Nisan 2022 tarihin-
de calisir hale gelmesinin planlandigini sdyledi. “Bu
proje ile tesisimizde ihtiyacimiz olan elektrik tike-
timinin tamamini karsilayabilecek ayni zamanda da
tuketim fazlasini tasarruf edebilecek duruma gele-
cegiz” dedi.

Kiresellesme ve teknolojik geligmeler sonucunda
rekabetin arttigina vurgu yapan Kili¢ sunlari séyledi;

“Uriiniin piyasada kalici olmasini saglamak ve tu-
tundurma cabalarinin, profesyonel bir yéntemle
daha dikkatli ve titizlikle yapilmasi gerekliligi orta-
ya cikmistir. Bu dogrultuda 10-13 Mart 2022 tarih-
leri arasinda 17'nci kez gerceklestirilen Asansor Is-
tanbul Fuari’na katildik. Standimiz her sene oldugu
gibi, bu sene de oldukca fazla ilgi gordu. Verimli bir
fuar gecirdik. Bizi yalniz birakmayan tiim is ortaklari-
miza tekrar tesekkirlerimizi sunuyoruz.”

green transformation movement. He said that the
roof SPP investment, which is among the targets
for 2022, and the 1 MW capacity project investment
are planned to be operational in April 2022. “With
this project, we will be able to meet all of the elec-
tricity consumption we need in our facility and at
the same time we will be able to save the consump-
tion surplus,” he said.

Emphasizing that competition has increased as a
result of globalization and technological develop-
ments, Kili¢ said;

“It has emerged that the efforts to ensure that the
product is permanent in the market and to pro-
mote it should be manufactured more carefully and
meticulously with a professional method. Accord-
ingly, we participated in the Asansor Istanbul Fair,
which was held for the 17th time between 10 and 13
March 2022. Our stand attracted a lot of attention
this year, as it does every year. We had a productive
fair. We would like to thank all our business partners
who did not leave us alone.”
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E&Q LIFT'TEN, “ROBOTIK URETIM” IGIN ONEMLI ADIM
IMPORTANT STEP FROM E&Q LIFT FOR “ROBOTIC PRODUCTION'

www.egqlift.com

94

Dag Miihendislik igtiraki ile Konya‘'da
kurulan ve sektére kazandirdigi
yeniliklerle adindan sik¢a s6z ettirmeyi
bagaran E&Q Lift, robotik liretim
hamlesiyle yine glindemde. Robotik
liretim tesisi ile insan giicilinden yiizde 20
tasarruf yapmayi hedefleyen E&Q Lift,
satiglarinin yiizde 70°’inin de ihracata
dayali olmasi igin kollari sivadi. 20 bin
metrekare alan lizerine kurulu tesiste,
asansér lretimi robotlu iiretim destegi
ile gift vardiya yapilabilecek.

HABER ASANSORU (KONYA) — Dag Miihendis-
lik istiraki ile Konya'da kurulan ve sektére kazandir-
digi yeniliklerle adindan sikga séz ettirmeyi basaran
E&Q Lift, robotik Uretim hamlesiyle yine glindem-
de. Robotik Uretim tesisi ile insan glclnden ylizde
20 tasarruf yapmayi hedefleyen E&Q Lift, satislari-
nin ylzde 70'inin de ihracata dayali olmasi icin kol-
lari sivadi. 20 bin metrekare alan tzerine kurulu te-
siste asansor Uretimi robotlu Uretim destedi ile cift
vardiya yapilabilecek.
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E&Q Lift, which was established in Konya with
the participation of Dag Miihendislik (DAG
ENGINEERING) and managed to make a name
for itself with the innovations it brought to
the sector, is once again on the agenda with
its robotic production move. E&Q Lift, which
aims to save 20 percent from manpower
with its robotic production facility, rolled

up its sleeves so that 70 percent of its sales
are based on exports. In the facility, which

is built on an area of 20 thousand square
meters, elevator production can be carried
out in double shifts with the support of
robotic production.

OPENING IN MAY 2022

30 years of experience of DAG ENGINEERING
commissioned E&Q Lift, where new generation el-
evators are produced with robotic automation sys-
tems in Konya. E&Q Lift, which is preparing for the
planned opening in the middle of 2022, started its
activities with the production of elevator cabins,
doors and panels in the first stage. General Man-
ager of E&Q Lift, Kurtulugs Erdem Bayraktar, who



ACILIS MAYIS 2022’DE

30 yilhik Dag Mihendislik tecribesi, Konya'da ro-
botlu otomasyon sistemleriyle yeni nesil asansoér-
lerin Uretildigi E&Q Lift'i devreye aldi. 2022 sene
ortasi 6ngorilen agilisa hazirlanan E&Q Lift, ilk asa-
mada asansor kabin, kapi ve pano Uretimi ile faa-
liyetine basladi. Asansor sektorinin ilgiyle takip
ettigi E&Q Lift'in Uretim sahasini Haber Asansori
okurlariicin aralayan E&Q Lift Genel Muduri Kurtu-
lus Erdem Bayraktar, robotlu Gretim sisteminin de-
taylarini anlatt.

E&Q Lift'in, Dag Holding'in istirakinde kuruldugu-
nu hatirlatan Bayraktar, Dag Holding'in devam et-
mekte olan 22 santiyesi oldugunu anlatti, “Bdyle
gli¢li bir Holding'in énemli bir parcasi olmaktan
gurur duyuyoruz” dedi.

“ROBOTIK URETIMDE SINIRLARI
ZORLUYORUZ”

Uretim sahasinda makine giictinin kullanildigini ve
insan gliciinin minimize edildigini belirten Bayrak-
tar "Robotlu Uretim sayesinde daha efektif, kaza
oraninin sifira indigi, riskin azaldigi bir yapi ingaa et-
meyi arzu ediyoruz” dedi.

Bircok firmanin robotlu Gretime gegmek istedigini
hatirlatan Bayraktar, asansér Uretim sirecini terzili-
Je benzetti. Bayraktar sunlari sdyledi:

"Asansor Uretimi terzi usulidur, her kuyu farklidir.
Muhendislik ve yogun ¢alisma gerektirir. Biz uzun
stredir robotlarla makina parkurunun entegre ol-
masl igin calisiyoruz. Bu noktada gulzel ilerlemeler
kaydettik.”

opened the production area of E&Q Lift, which is
followed with interest by the elevator industry, for
Haber Elevator readers, explained the details of the
robotic production system.

Reminding that E&Q Lift was established under the
subsidiary of DAG Holding, Bayraktar explained
that DAG Holding has 22 ongoing construction
sites and said, “We are proud to be an important
part of such a strong Holding.”

“WE PUSH THE LIMITS IN ROBOTIC
PRODUCTION”

Stating that machine power is used in the produc-
tion area and manpower is minimized, Bayraktar
said, "We want to build a more effective structure,
where the work accident rate is reduced to zero and
the risk is reduced, thanks to robotic production.”

Reminding that many companies want to switch to
robotic production, Bayraktar likened the elevator
production process to tailoring. Bayraktar said:

"Elevator production is tailor-made, every pit is dif-
ferent. It requires engineering and hard work. We
have been working for a long time to integrate ro-
bots and machinery. At this point, we have made
good progress”.

DECORATIVE DESIGNS WILL BE THE
IDENTITY OF THE COMPANY

Noting that they are directing the designs with a
very successful architect in his field, Bayraktar said,
“We created a template on decorative solutions.
Elevator is a task where everything is solved in tech-
nical design before operations such as cutting and
twisting. We will reveal our own difference in this
regard”, he said.

Bayraktar continued his words as follows: “Our vi-
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DEKORATIF TASARIMLAR SIRKETIN
KIMLIGI OLACAK
Alaninda cok basarnl bir mimarla tasarimlara yon
verdiklerini kaydeden Bayraktar, “Dekoratif ¢zim-
ler Gzerinde bir sablon olugturduk. Asansérctlik,
kesim bikim gibi islemler dncesinde her seyin tek-

nik dizaynda ¢6zuldigu bir istir. Biz de bu konuda
kendi farkimizi ortaya cikaracagiz” dedi.

Bayraktar, sozlerini soyle strdirdl: “Vizyonumugz,
cevreye ve insana duydugumuz saygi neticesinde
«bnce emniyet” anlayisi ve etik kurallara baglihgi ile
yenilik¢i tasarimlarla uluslararasi pazarda adindan
sbz ettiren 6ncl bir firma olmak.”

YUZDE 70 IHRACAT HEDEFLENIYOR

Firmanin ihracat hedefleri hakkinda da konusan
Bayraktar, “ilk ihracat ve Tirkiye sevkiyatlarimi-
zi yaptik, Grinler kullanilmaya basladi, olumlu geri
dénusgler sevkimizi artiriyor. Misterilerimizin tevec-
cliht bizlere gurur veriyor. Clnki tamamen given
ortaminda olusmus kosullar bunlar. ihracat ekibimizi
de glg¢lendiriyoruz, burada en énemli kriterimiz du-
ristlik ve dogru insana yatirm” dedi.

“DUNYA ASANSOR PAZARINDA
OLMAK iSTiYORUZ”

E&Q Lift'in gelecek bes yilda dinya asansér pa-
zarinda yer almak istediklerini agiklayan Bayraktar,
“Estaslarimizla bu yolda yirimek istiyoruz. Ama-
cimiz, markamizin kalitesini ve farkini tim diinyaya
gostermek. Hedefimiz, ayni zamanda 6nceligimiz”
diye konustu.

Asansor sektdrliine idealist yaklagim sergilediklerini
kaydeden Bayraktar, sdzlerini séyle strdirdi:

“Asansorler, binanin demirbasi. Bina icin dnemli
bir yatirm tutari ayni zamanda diseydeki tek ula-
sim opsiyonu. Dinyanin neresinde olursa olsun, in-
sana hizmet edecek bu Urlini en dogru sekilde te-
min ettigimizden emin olmak zorundayiz, toplam
kaliteyi artirmak hem bizler hem de “Made in Tur-
key" kalitesini en Ust seviyelere ¢ikarmak adina ¢ok
oénemli. Dolayisiyla "imza atacagimiz” Urinlerle adi-
mizdan soz ettirmek, referansimizi Ust dizeyde tut-
mak igin Urlin kalitesinden taviz vermeden, kalitesi
ve hizmeti ile kendisini kanitlamis firmalarin kompo-
nentleriyle calisacagiz. Referans kaybini goze alma-
dan varligimizi glglendirecegiz. Yaptigimiz Grinin
arkasinda olacagiz ve ¢alismalarimiz bu dogrultuda
sekillenecek. Yapacagimiz her dogrunun ilkemizi
dolayisiyla insanimizi daha iyi yerlere getirecedi bi-
linciyle hareket edecegiz.
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sion is to be a leading company that makes a name
for itself in the international market with its innova-
tive designs, with its “safety first” approach and ad-
herence to ethical rules, as a result of the respect
we have for the environment and people.

TARGETING EXPORTS OF 70 PERCENT

Bayraktar, who also talked about the export targets
of the company, said, “We made our first export
and Turkish (Domestic) shipments, the products
have started to be used, positive feedback in-
creases our enthusiasm. The trust of our customers
makes us proud. Because these are the conditions
created in an environment of complete trust. We
are also strengthening our export team, our most
important criteria here are honesty and investing in
the right people.”

“WE WANT TO BE IN THE WORLD
ELEVATOR MARKET”

Explaining that E&Q Lift wants to take place in the
world elevator market in the next five years, Bayrak-
tar said, “We want to walk this path with our peers.
Our aim is to show the quality and difference of our
brand to the whole world. Our goal is also our pri-
ority,” he said.

Noting that they exhibited an idealistic approach to
the elevator industry, Bayraktar continued his words
as follows:

“Elevators are a fixture of the building. It is a signif-
icant investment amount for the building and also
the only vertical transportation option. Wherever it
is in the world, we have to ensure that we procure
this product that will serve people in the most cor-
rect way. Increasing the total quality is very import-
ant for both us and for maximizing the quality of
“Made in Turkey” brand. Therefore, we will work
with the components of companies that have prov-
en themselves with their quality and service, with-
out compromising product quality, in order to make
our name known with the products we will “under-
sign” and to keep our reference at the highest lev-
el. We will strengthen our presence without risk-
ing the loss of reference. We will stand behind our
product and our work will be shaped accordingly.
We will act with the awareness that every right thing
we do will bring our country, and therefore our peo-
ple, to a better place.

NOT SUPPLIER, SOLUTION PARTNER

We want to enjoy our work and be proud of the
out-product. We want to be in close contact with
our customers whenever there is a problem. We



Omer Nasuhi Haskul
E&Q Lift Fabrika Mudurd / Factory Manager

TEDARIKCI DEGIL, COZUM ORTAGI

Yaptigimiz isten keyif almak, ¢ikan Griinle gurur duy-
mak istiyoruz. Herhangi bir sikinti oldugu zaman
musterilerimizle dirsek temasinda olmak istiyoruz.
Biz tedarik¢i degil, ¢c6zim ortadi olmayi hedefliyo-
ruz. Kendimize verilmesini bekledigimiz servisi su-
nan bir marka olarak anilmayi hedefliyoruz.”

OMER NASUHI HASKUL: “SEKTORDE
SES GETIRECEK YATIRIM YAPILDI”

E&Q Lift Fabrika Miduiri Omer Nasuhi Haskul,
E&Q Lift'in 2020 yili bag! itibariyla dnemli seviyede
yatinm yapildigini acikladi. Haskul, “Konya’da 10
bin 500 metre kare kapali alan, bin 500 metre kare
idari ofisler toplami 12 bin kapali 20 bin metrekare
acik alan Uzerinde hizmet veriyoruz” diye konustu.

Haskul, asansér kapi, kabin ve kumanda panosu
retimi ile ilgili imalat strecini baslattiklarinin altini
cizdi; “Lazerlerimizin, punch’imizin, abkantlarimizin,
panel bikim merkezimizin, firn boyamizin ve kapi
kaynaklarimizin robotlarla yapilacag bir sistem kur-
duk. Bunlar hentz ilk yatinm. Sistem kuruldugunda
devam eden siire¢ Endustri 4.0 ile ilgili calismalar
lizerine olacaktir” dedi. Kurulacak ilave robot hat-
tiyla makine ve robot arasindaki Uretim surecinin
gelistirilecedine vurgu yapan Haskul, makine par-
kurunun kurulumunun tamamlanarak devreye alin-
digini, bu yatirmlarin devam edecedini acgikladi.

ROBOTLU URETIM INSAN GUCUNE
DUYULAN IHTiYACI DUSURDU

Haftada 5 giin Uzerinden 8 saatlik tek vardiya siste-
mi ile haftada 40 paket asansér Uretim kapasitesine
sahip olduklarini vurgulayan Haskul, robotlu Gretim
sayesinde esnek mesai gdzetilebilecegdini, siparis
bazli bu rakamlarin haftada 100 adede ulasabilece-
gini kaydetti.

Haskul, tesisteki robot glicinin insan glcuni

aim to be a solution partner, not a supplier. We aim
to be known as a brand that offers the service we
expect ourselves to be given.”

OMER NASUHI HASKUL: “AN
INVESTMENT TO RESOUND IN THE
INDUSTRY HAS BEEN MADE”

E&Q Lift Factory Manager Omer Nasuhi Haskul
announced that E&Q Lift has made significant in-
vestments as of the beginning of 2020. Haskul said,
“We are serving on a closed area of 10,500 square
meters and administrative offices of 1,500 square
meters, a total of 12 thousand closed and 20 thou-
sand square meters of open space in Konya.”

Haskul underlined that they started the manufac-
turing process for the production of elevator doors,
cabins and control panels; “We have established
a system where our lasers, punches, press brakes,
panel bending centres, powder-coating shops and
door welds will run with the help of robots. These
are just the first investment. When the system is es-
tablished, the ongoing process will be on the stud-
ies related to Industry 4.0”. Emphasizing that the
production process between the machine and the
robot will be improved with the additional robot
line to be established, Haskul stated that the instal-
lation of the machine park has been completed and
put into use, and that these investments will con-
tinue.

ROBOTIC MANUFACTURING REDUCE
THE NEED FOR MAN POWER

Emphasizing that they have a production capacity
of 40 packages of elevators per week with a single
shift system of 8 hours over 5 days a week, Haskul
noted that thanks to robotic production, flexi-
ble working hours can be observed and these or-
der-based figures can reach 100 units per week.
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oénemli oranda etkiledigini sdyledi: “10 robot 10
personel avantaji demek. Bu da personel maliyetin-
de yaklagik ylzde 20 oraninda bir avantaj demek.
Robot glicliniin zaman ve is gicl agisindan ciddi
bir katkisi olacak” diye konustu.

Haskul, planlanan yatinmlara iliskin su degerlendir-
melerde bulundu:

“Kurulum zaman alan bir stre¢. Bu hem yatinmla
alakali hem firmanin sektor icerisinde yerlesecegi
miisteri portféylyle alakali. ikinci planda burasi sa-
dece kapi Uretim tesisi olarak devam edecegi se-
kilde planlandi. Bu tesisin yanina ilave bagka yati-
rimlarla kabin, kapi, pano Uretimi ve daha sonraki
strecte farkli Gretim gruplarina yatirmlarimiz ola-
cak. Onemli yatinmlar planliyoruz. Zaman icerisinde
bunlar tekrar paylasacagiz.

Sektordeki emektar arkadaglarimizin buradaki be-
yin glclne ihtiyaci var. Biz onlarin iglerini kolaylas-
tirmak, tam zamaninda ¢ézim sunmak lzere bu-
radayiz. Hep birlikte glzel basarilar elde etmeyi
umuyorum.”

Haskul said that the robot power in the facility signifi-
cantly affects the manpower: 10 robots means an ad-
vantage of 10 personnel. This means an advantage of
approximately 20 percent in personnel costs. Robot
power will make a significant contribution in terms of
time and workforce.”

Haskul made the following evaluations regarding the
planned investments:

"Installation is a time-consuming process. This is related
to both the investment and the customer portfolio that
the company will settle within the sector. In the second
plan, it was planned to continue as a door fabrication
facility only. Alongside this facility, we will have addi-
tional investments in cabin, door and panel production
and in the next process, we will invest in different pro-
duction/fabrication groups. We are planning significant
investments. We will share them again in time.

Our veteran friends in the industry need the brain pow-
er here. We are here to facilitate their work and to pro-
vide just-in-time solutions. | hope to achieve great suc-
cess together.”

KURTULUS ERDEM

BAYRAKTAR’I TANIYALIM...

Elektronik Miithendisi olan Bayraktar, 6
Ekim 1978 tarihinde “Istanbul’un diigman
isgalinden kurtulug giinii” diinyaya geldi.
Pazarlama tizerine master yaparak dis tica-
ret firmalarinda bolge miduri olarak de-
neyim kazanan Bayraktar, Almanya mer-
kezli ¢ok uluslu ThyssenKrupp’un teklifi
tizerine asansor diinyasina adim atti. Thy-
ssenKrupp’ta 6zel projelerin satigndan
gorevli olan ve proje midurligi sayesinde
santiye deneyimi ile kariyerini gelistiren
Bayraktar, daha sonra Amerika merkezli
Otis Elevator’e transfer olarak buradaki
biyiik caph projelerin yonetimiyle hem
teknik hem de satiy konularinda sektorde
6nemli deneyimler kazandi. Kariyer haya-
tina Ametal’de Pazarlama & Satis Direkto-
rit ve Omak Lift'te Yurt i¢i ve Yurt dig1 tim
ticari kismin bagi olarak devam eden Bay-
raktar, bugiin Dag Holding istiraki olan
E&Q Lift'te Genel Mudir olarak asansor
sektoriine hizmet etmeye devam ediyor.

38

Haber Asansirii - Mari - Nisan / March - April 2022

LET’S GET TO KNOW KURTULUS

ERDEM BAYRAKTAR...

Bayraktar, who is an Electronics Engineer, was
born on October 6, 1978, “The day of liber-
ation of Istanbul from enemy occupation”.
Having gained experience as a regional man-
ager in foreign trade companies with a mas-
ter’s degree in marketing, Bayraktar stepped
into the world of elevators upon the proposal
of the Germany-based multinational Thyssen-
Krupp. Bayraktar, who was in charge of the
sales of special projects at ThyssenKrupp and
developed his career with his construction site
experience thanks to the project manager, lat-
er transferred to the USA-based Otis Elevator,
gaining significant experience in the sector
both in technical and sales issues with the man-
agement of large-scale projects here. Continu-
ing his career as the Marketing & Sales Direc-
tor at Ametal and the head of all domestic and
international commercial divisions at Omak
Lift, Bayraktar continues to serve the elevator
industry as the General Manager at E&Q Lift,
a subsidiary of DAG Holding,
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VITAL ASANSOR'UN ELEKTRIKLI HOMELIFT'|

6 AY SONRA PIYASADA

V i DOOR

VITAL ELEVATORS' EL

EGTRIC HOMELIFT 1S ON

- e

THE MARKET IN 6 MONTHS

Vital Asansor, Uluslararasi Asansor
istanbul Fuari’'nda yeni homelift
driiniiniin tanitimini yapt. Vital
Asansor Genel Midiirii Sadik Muharrem
Giiden, elektrikli, seyir hizi 0,15 m/

sn olan ¢ok diigiik kuyu alti ve kuyu
listli bogluklara sigabilen homelift
iirliniin detaylarini anlatti. Uriiniin test,
deneme, sertifikasyon ve belgelendirme
islemlerinin devam ettigini hatirlatan
Glden, “Yaklagik alti ay gibi bir siire
sonra nihai iiriin olarak satiglarimizi
gercgeklegtirmeyi diiglinliyoruz” dedi.

Haber Asansirii - Mari - Nisan / March - April 2022

Vital Elevators introduced its new
homelift product at the International
Asansor Istanbul Fair. Sadik Muharrem
Gliden, General Manager of Vital
Elevator, explained the details of the
electric homelift product, which has

a travel speed of 0.15 m/s and can fit
into very low under-well and over-well
cavities. Reminding that the test, trial
and certification processes of the
product are continuing, Giiden said, “We
are planning to make our sales as the
final product after a period of about six
months.”



HABER ASANSORU (KONYA) — Vital Asansér,
Uluslararasi Asansér istanbul Fuari'nda yeni home-
lift GrinGnln tanitimini yapti. Vital Asansér Genel
Midirt Sadik Muharrem Guden, elektrikli, seyir hizi
0,15 m/sn olan ¢ok dustik kuyu alti ve kuyu Gsti bos-
luklara sigabilen homelift Griindn detaylarini anlatti.

Uriiniin test, deneme, sertifikasyon ve belgelendir-
me islemlerinin devam ettigini hatirlatan Giden,
Haber Asanséri'ne konustu; “Yaklagik alti ay gibi
bir siire sonra nihai Grlin olarak satiglarimizi gercek-
lestirmeyi dustinlyoruz” dedi.

Ar-Ge calismalarina musteri talepleri dogrultusun-
da yon verdiklerini sdyleyen Glden, dislk kath
yerler icin az yer kaplayan homelift Urlnlere yone-
lik yogun talep gordiklerini anlatti. Pazarda hidro-
lik veya vidali sistemle ¢alisan ¢dzimlere ulagmanin
kolay oldugunu kaydeden Giden, sunlari séyledi:

“Ancak fiyatlari uygun olsa da bazi dezavantajla-
r olan bu sistemler, misteriler tarafinda kabul gor-
muyor ve begenilmiyordu. Bu tarz yerlere bir elekt-
rikli asansér isteniyor ancak istenen yer bir elektrikli
asansdr yapmaya uygun degdil. Cogu zaman orta-
da bir asansor kuyusu bile bulunmuyor. Ar-Ge ekibi-
miz bu eksiklikten yola c¢ikarak ve gelen talepleri de
degerlendirerek bir calismaya basladi. Daha dnce
kuyu dibi ve son kati yetersiz olan kuyulara yaptigi-
miz ¢ozUmleri gelistirerek bir sonraki agsamaya tagi-
dik. Bunu bir ¢elik konstriksiyon icine oturtarak or-
taya yepyeni bir Grin ¢ikardik.”

Uriiniin test ve deneme calismalarinin stirdiigind,
sertifikasyon ve belgelendirme iglemlerinin de de-
vam ettigini anlatan Glden, “Yaklasik alti ay gibi bir
stre sonra nihai Grin olarak satiglarimizi gergekles-
tirmeyi dislintyoruz” dedi.

Guden, sunlari séyledi:

FiSE TAKIP CALISTIRABILECEKLER

“Uriinimiiz tamami ile bir elektrikli asansér konfo-
runa ve yapisina sahip. Ancak 220 vac girisle cali-
siyor. Bir buzdolabi gibi fise takip calistirabiliyor-
sunuz. En nemli dzelliklerinden birisi bu. Minimize
edilen ol¢lleri sayesinde kapasitesine goére sahip
olabilecegi en kigik alani kapliyor. Seyir hizi 0,15
m/sn, ayrica ¢ok diisiik kuyu alti ve kuyu Ustl bosluk
gereksinimi var.”

URUN PORTFOYUNE KUMANDA
PANOSU DAHIL EDIiLDI

Kuruldugu giinden bu yana kabin, slUspansiyon,
otomatik kapi gibi bilesenleri Urettiklerinin altini ¢i-
zen Guden, bir yil dnce yaptiklar yatinma isaret etti;
asansdr kumanda panosu Uretiminin Vital Asansor

HABER ASANSORU (KONYA) — Vital Elevator in-
troduced its new homelift product at the International
Asansor Istanbul Fair. Sadik Muharrem Guden, Gener-
al Manager of Vital Elevator, explained the details of
the electric homelift product, which has a travel speed
of 0.15 m/s and can fit into very low downhole and
overhead cavities.

Reminding that the test, trial and certification process-
es of the product are continuing, Glden spoke to the
Haber Asansori and said “We plan to realize our sales
as the final product after a period of about six months”.

Stating that they direct their R&D studies in line with
customer demands, Guden said that they see high de-
mand for homelift products that take up little space for
low-rise places. Noting that it is easy to reach solutions
that work with hydraulic or screw systems in the mar-
ket, Guden said:

"However, although their prices are affordable, these
systems, which have some disadvantages, were not ac-
cepted and liked by the customers. An electric eleva-
tor is requested for such places, but the desired lo-
cation is not suitable for installing an electric elevator.
Most of the time, there is not even an elevator shaft.
Our R&D team started a study based on the shortcom-
ings and evaluating the incoming demands. We devel-
oped the solutions we previously made for the wells
with insufficient bottom and top layer and took it to
the next stage. By fitting this into a steel construction,
we came up with a brand new product”.

Explaining that the test and trial studies of the prod-
uct are continuing and the certification processes are
continuing, Gliden said, “We are planning to make our
sales as the final product after a period of about six
months.”

Guden said:

THEY WILL BE ABLE TO
PLUG AND OPERATE

“Our product has the comfort and structure of an elec-
tric elevator. But it works with 220 VAC input. You can
plug it in and run it like a refrigerator. This is one of its
most important features. Thanks to its minimized dimen-
sions, it occupies the smallest area it can have based on
its capacity. It has a travel speed of 0.15 m/s, and a very
low under-well and over-well space requirement.”

A CONTROL PANEL IS INCLUDED IN THE
PRODUCT PORTFOLIO
Emphasizing that they have been producing com-

ponents such as cabins, suspensions and automatic
doors since the day they were founded, Glden point-

101

Mart - Nisan / March - April 2022 - Haber Asansiril



102

binyesinde gerceklestigine dikkat cekti.
ISTANBUL’DA SUBE ACILDI

Markalagsma yolunda énemli atilimlar yaptiklarini belir-
ten ve Urlinlerinin daha genis kitlelere ulasmasini sag-
lamak amaciyla istanbul’'da sube actiklarini sdyleyen
Guden, "Boylece, istanbul ve Marmara bolgesine hiz-
metimizi yayginlastirmanin ilk adimlarini attik” dedi.

“KOMPLE ASANSOR COZUMLERI
SUNMAYI HEDEFLiYORUZ”

“Onceligimiz yiiksek kalite ve misteri memnuniyeti”
diye konugan Giiden, “Uriinlerimizde fiyattan ziyade
kaliteyi 6n plana ¢ikariyoruz” dedi. Komple asansor
¢ozimleri sunmayi hedeflediklerinin altini ¢izen Gu-
den, "Daha ¢ok ihracat odakl ¢alismalar ylrittigua-
muz icin paket asansdr hizmetimizi en ufak parcasina
kadar planlayip yiksek kalite ile musterilerimizin be-
Jenisine sunuyoruz” dedi.

SATISLARDA YUZDE 20
ARTIS BEKLENIYOR

COVID-19 salginina ve piyasalardaki hareketlilige rag-
men, 2021 yilini bir dnceki yila oranla daha basaril ge-
cirdiklerini belirten Guden, "2022 yilina ait 6ngoru-
muzde, yeni yilda global kosullarinda tlkemiz lehine
katki yapacagini distinerek i¢ ve dis pazarda ytzde 20
artig hedefliyoruz” diye konustu.

Guden, Asya ve Avrupa basta olmak Uzere Kuzey
Amerika, Glney Amerika ve Afrika kitalarina ihracat
gergeklestirdiklerini sdyledi.

KALITELI HIZMET iCiN
ALT YAPI YATIRIMI

Asansor piyasasina komple asansér ¢oziimleri sun-
duklarini belirten ve bircok asansér kompanentini
kendi bunyelerinde Urettiklerinin altini ¢izen Giden,
“Musterilerimize daha kaliteli ve hizli hizmet verebil-
mek icin gerekli alt yapi ve Uretim standartlarini strekli
artirmaktayiz. Uretimin her asamasinda ve iiretim son-
rasi teknik destege son derece &nem veriyoruz. Ar-Ge
calismalarina, misteri memnuniyetini dikkate alarak
yon veriyoruz” dedi.

Guden, sunlari séyledi:

"Asansor otomatik kapilarimiz CE, EAC, I1SO belgeleri
ile yangin dayanim ve pendulum test belgelerine sa-
hip. Asansor sitemlerimiz NormLIFT ve SIimLIFT mar-
kalari ile Modul B belgesine sahip. NormLIFT marka-
st ile kuyu ol¢lleri yeterli olan yerler icin uygun fiyath
normal asansér ¢ézimleri sunuyoruz. SmLIFT marka-
st ile de kisitl dlcller sahip kuyularda &zel tasarimlar
ile pratik ¢ézimler olusturuyoruz.”
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ed to the investment they made a year ago; He drew at-
tention to the fact that the production of elevator con-
trol panels was carried out within Vital Elevators.

BRANCH WAS OPENED IN ISTANBUL

Stating that they made important breakthroughs in
branding and that they opened a branch in Istanbul in
order to ensure that their products reach wider audi-
ences, Glden said, “Thus, we took the first steps to ex-
pand our service to Istanbul and the Marmara region.”

“WE AIM TO PROVIDE COMPLETE
ELEVATOR SOLUTIONS”

"Our priority is high quality and customer satisfaction,”
Guden said, "We prioritize quality rather than price in
our products.” Emphasizing that they aim to offer com-
plete elevator solutions, Gliden said, “As we carry out
more export-oriented works, we plan our package ele-
vator service down to the smallest part and offer it to
our customers with high quality.”

20 PERCENT INCREASE IN
SALES IS EXPECTED

Stating that they had a more successful 2021 year than
the previous year, despite the COVID-19 pandemic and
the activity in the markets, Glden said, “In our prediction
for 2022, we aim for a 20 percent increase in the domes-
tic and foreign markets, considering that it will contrib-
ute to our country’s global conditions in the new-year.”

Guden said that they export to North America, South
America and Africa, especially to Asia and Europe.

INFRASTRUCTURE INVESTMENT FOR
QUALITY SERVICE

Stating that they offer complete elevator solutions to
the elevator market and that they manufacture many
elevator components in-house, Giden said, “We are
constantly increasing the necessary infrastructure and
production standards in order to provide better quali-
ty and faster service to our customers. We attach great
importance to technical support at every stage of pro-
duction and after production. We direct our R&D stud-
ies by taking into account customer satisfaction”.

Guden said:

“"Qur elevator automatic doors have CE, EAC, ISO cer-
tificates and fire resistance and pendulum test cer-
tificates. Our elevator systems have NormLIFT and
SIimLIFT brands and Module B certificate. With the
NormLIFT brand, we offer affordable normal elevator
solutions for places with sufficient shaft dimensions.
With the SIimLIFT brand, we create practical solutions
with special designs for wells with limited dimensions.”
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ONAYLANMIS KURULUSLARDA YENI I$ BIRLIGI YAKLASIMI
NEW APPROACH TO COOPERATION WITH CERTIFIED ORGANIZATIONS
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Asansér Onaylanmig Kuruluglar Komitesi
(ASONKUR), faaliyetlerine Kalibrasyon
ve Deney Laboratuvarlari Dernegi
(TURKLAB) ¢atisi altinda bagladi.
ASONKUR ile beraber Tiirkiye‘deki

yerli onaylanmig kuruluglarin es

glidiim iginde galismasi ve teknik
altyapilarinin gii¢glendirilmesi buna bagh
olarak da sektoériin kalite altyapisinin
gligclendirilmesi hedefleniyor.

HABER ASANSORU (ISTANBUL) — Asansér
Onaylanmis Kuruluglar Komitesi (ASONKUR), faali-
yetlerine Kalibrasyon ve Deney Laboratuvarlari Der-
negi (TURKLAB) catisi altinda basladi. ASONKUR ile
beraber Turkiye'deki yerli onaylanmis kuruluslarin
es gudim icinde calismasi ve teknik altyapilarinin
gl¢lendirilmesi buna bagli olarak da sektorln kalite
altyapisinin glglendirilmesi hedefleniyor.

MUSTAFA GORMUS: 19 KURULUSUN
TAMAMI UYE OLDU

D Kare Gozetim Test ve Belgelendirme Teknik M-
dirlt Mustafa Gormus, ASONKUR'un 2014 yilinda
Sanayi ve Teknoloji Bakanligi koordinasyonu ile ger-
ceklesen bir toplanti sonucu ortaya ¢iktigini soyle-
di. Asansor yonetmeliginde 2014/33/AB'ye gegis
sonrasinda ASONKUR'u canlandirmak istediklerini
belirten Gérmdis, resmi bir statl kazanmak amaciy-
la TURKLAB'a lye olmaya karar verdiklerinin altini
cizdi. Gérmis, "Yasal statlye gecebilmek icin bir
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Elevator Certified Organisations
Committee (ASONKUR) started its
activities under the umbrella of the
Association of Calibration and Test
Laboratories (TURKLAB). With ASONKUR, it
is aimed to work in coordination with local
Certified Organisations in Turkey and to
strengthen their technical infrastructure,
and accordingly, to strengthen the quality
infrastructure of the sector.

HABER ASANSORU (ISTANBUL) — Elevator
Certified Organisations Committee (ASONKUR)
started its activities under the umbrella of the As-
sociation of Calibration and Test Laboratories
(TURKLAB). With ASONKUR, it is aimed to work in
coordination with local Certified Organisations in
Turkey and to strengthen their technical infrastruc-
ture, and accordingly, to strengthen the quality in-
frastructure of the sector.

MUSTAFA GORMUS: ALL 19
ORGANISATIONS HAVE
BECOME A MEMBER

Mustafa Goérmus, Technical Manager of D Kare
Surveillance Test and Certification, said that
ASONKUR emerged as a result of a meeting held
in 2014 with the coordination of the Ministry of In-
dustry and Technology. Stating that they want to re-
vive ASONKUR after the transition to 2014/33/EU
in the elevator regulation, Gérmis underlined that
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dernek binyesinde faaliyetlerimizi gerceklestirmek
istedik. Su an 19 kurulusuz ve cogunluk karari ile
TURKLAB'a Giye olmaya karar verdik” dedi.

Gormds, "D Kare, Szutest, GCN Turk, TCS, Nobo-
cert ve KBM" dnciiligiinde baslayan bu girigsim, Sa-
nayi ve Teknoloji Bakanlidi tarafindan 2014/33/AB
Asansor Yonetmeligi kapsaminda atanmis diger
onaylanmis kuruluglarin da destedi ile ortak bir yapi
olusturmak igin caligmalara hizla bagladiklarini du-
yurdu.

Onaylanmis kuruluglar arasinda es gidimin sag-
lanmasina éncelik verdiklerinin altini cizen GérmUs,
“Asansor sektorline ayni esit statiide hizmet vermek,
verilen hizmetin kalitesini sabit bir ¢izginin Gzerinde
tutmak ve personelin benzer vasiflara sahip olmasi-
ni saglamak sektorlin gelecegi icin dnemli” diye ko-
nustu.

SEKTORU KALITELI KILAN
ONAYLANMIS KURULUSUN GUCU

"Kendi igimizdeki es gidimu saglarken Avrupa’da-
ki onaylanmis kuruluslarla da bizim es gidimimi-
zU saglayacagdiz” diyen Gérmds, bir tlkede bir sek-
téri glcli kilan unsurun onaylanmis kurulusun glct
oldugunu séyledi. Gormus, su ifadelere yer verdi:

"Sektori kaliteli kilan onaylanmig kurulusun kalitesi-
dir. Biz Turk onaylanmig kuruluglar giicli ve alt yapi-
st kaliteli bir noktaya geldigimizde sektériin alt yapi-
sinin gliciinl de artiracagdiz. 2023 yilinda ASONKUR
glmbir glimbur gelecek.”

KARAR VERICi OLACAGIZ

Gormius, ASONKUR'un sahada yasanabilecek karar
vermesi gli¢ olan problemlerde karar verici olaca-
gini anlatti. “Muallakta olan noktalar ortak bir yapi
icerisinde karar verilerek sonuglandirilabilecek. En
cok da bu ydnde es glidim saglamig olacagiz” diye
konustu.

ERMAN BALCI: UYGUNSUZ
ASANSORLER BASKA KURULUSTAN
BELGE ALAMAYACAK

Szutest Uygunluk Degerlendirme Kurumu Asan-
sor Departman Yoneticisi Erman Balci, yeknesakli-
Ji saglamak icin hizmet veren 19 onaylanmis kuru-
lusa yonelik ortak bir kontrol listesi hazirladiklarini
soyledi. Bir aplikasyon ile eg glidimi gl¢lendirme-
yi planladiklarini aciklayan Balci, bu aplikasyon tze-
rinden kontrol listesinin kullanilabilecegine, sahada
gorilen uygunsuzluklarin fotograflanarak kayit alti-
na alinacagina dikkat cekti.
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they decided to become a member of TURKLAB in or-
der to gain an official status. Gérmdis said, “We wanted
to carry out our activities within the body of an associa-
tion in order to gain legal status. We are currently 19 or-
ganizations and we have decided to become a member
of TURKLAB with the majority decision”.

Gérmls announced that this initiative, which started
under the leadership of “D Kare, Szutest, GCN Turk,
TCS, Logoset and KBM”, started to work rapidly to cre-
ate a common structure with the support of other Cer-
tified Organisations appointed by the Ministry of In-
dustry and Technology within the scope of 2014/33/EU
Elevator Regulation.

Emphasizing that they give priority to ensuring coor-
dination among the Certified Organisations, Gérmis
said, "It is important for the future of the industry to
serve the elevator industry with the same equal status,
to keep the quality of the service provided, and to en-
sure that the personnel have similar qualifications.”

THE POWER OF THE CERTIFIED
ORGANISATION THAT MAKES THE
INDUSTRY QUALIFIED

Saying, “"We will ensure our coordination with the Cer-
tified Organisations in Europe while ensuring the coor-
dination within ourselves,” GérmUs said that the factor
that makes a sector strong in a country is the power of
the certified organisation. Gérmus, made the following
statements:

"It is the quality of the certified organisation that makes
the industry qualified. We will increase the strength of
the sector's infrastructure when we come to a point
where Turkish Certified Organisations are strong and
the infrastructure is of high quality. In 2023, ASONKUR
will come with a roar.”

WE WILL BE THE DECISION MAKER

Gormis explained that ASONKUR will be the decision
maker in the problems that may be experienced in the
field, which are difficult to decide. “The points in doubt
can be concluded by making a decision within a com-
mon structure. Most of all, we will provide coordination
in this direction,” he said.

ERMAN BALCI: IMPROPER ELEVATORS
WILL NOT GET A CERTIFICATE FROM
ANOTHER ORGANISATION

Manager for the Department of Elevators of Szutest
Conformity Assessment Authority, Erman Balci said that
they have prepared a common checklist for 19 Certified
Organisations serving to ensure uniformity. Explaining
that they are planning to strengthen the coordination
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Balci, asansér sektériinde bir kurulugun testle-
rinden gecemeyen Urlnin bagka bir kurulustan
belge almasinin da éniine gecilecegini duyurdu.
Balci, “Bunu da engellemek igin bazi seyleri kul-
lanarak aplikasyonda bunun énine ge¢gmeyi du-
sintyoruz. Mdmkin mertebe teknik acidan her
seyi tek dize hale getirmeye calisiyoruz. Basarili
olacagiz” dedi.

SEBAHATTIN CAY: ETKI SAHIBI
OLMAYI HEDEFLIYORUZ

GCNTR Uluslararasi Belgelendirme Sirketi Tek-
nik Midirld Sebahattin Cay, en kritik olgunun
homojen bir denetim agdi ile tarafsiz bir denetim
saglamak oldugunun altini ¢izdi. “Daha objek-
tif delillerle bu denetimleri sunmak ve gergekgi
yaklagimlar sergileyebilmeyi hedefliyoruz” diye
konustu.

Onaylanmis kuruluglarin birbiriyle rakip olma-
digini, birlikte is birligi yuruttiklerini kaydeden
Cay, “Sadece Turkiye icin degdil yurt disginda da
onaylanmis kuruluslarin is birligi temel esastir”
dedi. Cay, sunlari sdyledi:

“Standartlara dokunabilmek onaylanmis kuru-
luglarin birliginden gecer. Bu baglamda bizim de
ortak hazirlayacagimiz kontrol listeleri, ortak ha-
zirlayacagimiz kurallar veya temel eksiklikler ile
yeni onerileri AB Komisyonuna sunarak o kural-
larda bizim de gecerli sonuglara ulastirabilmek
amacimiz. En blyik amacimiz, is birligini kurabil-
mek. Bu is birligi hem onaylanmis kuruluslar ara-
sinda hem de Turkiye'deki kamu kurum veya bu
konuda s6z sahibi otoriteler arasindaki is birligi
ve koordinasyonu saglamig olacagiz. Turk firma-
lari olarak oradaki standartlarin ve yénetmelikle-
rin degisiminde etki sahibi olabilmeyi, orada bir
agirhk merkezi olusturabilmeyi hedefliyoruz.”

with an application, Balci pointed out that the check-
list can be used through this application, and the non-
conformities seen in the field will be recorded by pho-
tographing.

Balci announced that the product that fails to pass the
tests of one organisation in the elevator industry will also
be prevented from obtaining a certificate from anoth-
er organisation. Balci said, “We are planning to prevent
this in the application by using some aspects that pre-
vent this. We try to make everything technically uniform
as much as possible. We will be successful,” he said.

SEBAHATTIN CAY: WE AIM TO
HAVE AN IMPACT

Sebahattin Cay, Technical Manager of GCNTR Interna-
tional Certification Company, underlined that the most
critical issue is to provide an impartial audit with a ho-
mogeneous audit network. “We aim to present these in-
spections with more objective evidence and to be able
to demonstrate realistic approaches,” he said.

Noting that the Certified Organisations are not compet-
ing with each other, they are cooperating together, Cay
said, "Cooperation of the Certified Organisations is es-
sential not only within Turkey but also abroad.” Cay said:

“To be able to follow the standards is through the union
of the Certified Organisations. In this context, our aim
is to present the EU Commission with the checklists we
will prepare jointly, the rules we will prepare jointly or
basic deficiencies and new proposals, and to reach val-
id results in those rules. Our biggest goal is to estab-
lish a cooperation. With this cooperation, we will ensure
the cooperation and coordination between the Certi-
fied Organisations and the public institutions in Turkey
or the authorities having a say in this matter. As Turk-
ish companies, we aim to be influential in the change of
standards and regulations there, and to create a centre
of gravity in that sense”.
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ESYA TASIMACILIGINDA ESYANIN ZAYI OLMASI
L055 OF GOODS IN TRANSPORTATION OF GOODS

AvV. ERDEM SERDAR VURGUN

TASFED Vekili / TASFED Authorised
erdem@erdemserdarvurgun.avir

Egyann tasima esnasinda zayi
olmas: durumunda basiretli bir
tacir olan tasyicomin zarardan
sorumlu tutulabilmesi i¢cin zararin
zamanagin siiresi icerisinde talep
edilmesi gerekmektedir. Ayrica hak
sahibi, tasima sozlegmesini, esyay
teslim ettigini, esyanin ne oldugunu
ve zararin miktarin ispat etmek
zorundadyr.

In the event that the goods are

lost during transport, the damage
must be claimed within the statute
of limitations, so that the carrier,
who is a prudent merchant, can be
held responsible for the damage. In
addition, the owner of the rights has
to prove the contract of carriage, the
delivery of the goods, what the goods

are and the amount of damage.
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syayl gondericiden alarak
E alictya teslim etme eylemi,

profesyonel bir organi-
zasyonu zorunlu kilmaktadir. Bu
blylk organizasyonda zaman
zaman aksakliklar cikmasi ola-
Jandir. Pandeminin baglamasin-
dan sonra kargo islem hacminin
olaganistu artmasi, aksakliklarin
oranini da artirmistir. Bu yazida,
goénderinin  kaybolmasi  duru-
munda taraflarin hukuki duru-
muna kisaca degindik.

Esya tasima igleri bakimindan
temel mevzuat Turk Ticaret Ka-
nunu’'dur. Kanunun 850'nci ve
devami maddelerinde tagima is-
leri dlizenlenmistir.

Kanuna gore tasiyici, tagsima soz-
lesmesiyle esyayr varma yerine
g6tirmeyi ve orada gdnderile-

he act of taking the goods
I from the sender and deliv-
ering them to the recipient
requires a professional organi-
sation. It is normal for this large
organization to experience dis-
ruptions from time to time. The
extraordinary increase in cargo
transaction volume after the on-
set of the pandemic has also in-
creased the rate of disruptions. In
this article, we briefly touched on
the legal conditions of the parties
in case of loss of the cargo.

The basic legislation in terms of
goods transport is the Turkish
Commercial Code. Transporta-
tion works are regulated in the Ar-
ticle 850 and the following articles
of the Law.

According to the law, the carrier is
obliged to take the goods to the



ne teslim etmeyi buna karsilik génderen, tasiyici-
ya, tagima Ucretini ddemeyi borglanir.

Taslyicl teslim borcunu hig yerine getirmezse egya
zayi olmus kabul edilir. Kanuna gore esya tasima
sUresini izleyen yirmi gin icinde teslim edilmez-
se, hak sahibi ona zayi olmus goziyle bakabilir. EI-
bette yirmi giin beklenilmesi bir kosul degildir. Es-
yanin zayi oldugu daha &ncesinden belli olmugsa
yirmi giin beklenilmesine gerek bulunmamaktadir.

Esya zayi olmussa hak sahibi, zamanasimi siresi
icinde taslyicidan hak talebinde bulunabilir.

Kanuna gére zamanasimi siresi kural olarak bir yil-
dir. Ancak tastyicinin kastindan veya pervasizca bir
davranisiyla ve boyle bir zararin meydana gelme-
si ihtimalinin bilinciyle islenmis bir fillinden veya
ihmalinden dolayr esya kaybolmussa zaman agimi
stresi Gg yildir.

Tastyici, esyanin taginmak Uzere teslim alinmasin-
dan teslim edilmesine kadar gececek slre icinde,
esyanin ziyaindan dogan zararlardan sorumludur.
Ancak zarar, tagtyicinin en ylksek 6zeni gosterme-
sine ragmen kaginamayacagi ve sonuglarini énle-
yemeyecedi sebeplerden meydana gelmisse, ta-
styici sorumluluktan kurtulur.

Tastyicl, kendi adamlarinin ve tagimanin yerine ge-
tirilmesi icin yararlandigi kisilerin,

gorevlerini yerine getirmeleri sirasindaki fiil ve ih-
mallerinden, kendi fiil ve ihmali gibi sorumludur.

Tasinan zayi oldugunda gdnderici:

Tasima sozlesmesi yaptigini,

Bu sozlesme uyarinca génderileni teslim ettigini,
Génderilenin ne oldugunu,

Zararinin miktarini, ispat etmek zorundadir.

Bu noktada tagima senedi énemlidir. Kanuna gére
iki tarafca imzalanan tagima senedi, tagima sézles-
mesinin yapildigina, icerigine ve esyanin tasiyici
tarafindan teslim alindigina kanit olusturur.

Hemen belirtilmelidir ki tagima senedi diizenlen-
mesi zorunlu degildir. Kanuna gore tagima senedi
dlzenlenmemis olsa bile, taraflarin karsilikli ve bir-
birine uygun iradeleri ile tasima sézlesmesi kuru-
lur. Egyanin tagityiciya teslimi, tagima sdzlesmesinin
varligina karinedir.

Tagima senedi diizenlenmesi ve bir suretinin tagi-
yiclya imzalatilmasi énerilmektedir. ispat konusun-
da yasanabilecek sorunlar ne yazik ki tasiyicinin
sisteminde kayit bulundugundan bahisle agilama-
maktadir.

destination with the contract of carriage and deliv-
er them to the person that is the recipient there, in
return, the sender is obliged to pay the carrier the
transportation fee.

If the carrier never fulfils its delivery obligation, the
goods are considered lost. According to the law,
if the goods are not delivered within twenty days
following the transportation period, the owner of
rights may regard it as lost. Of course, waiting for
twenty days is not a condition. If it has already been
determined that the goods are lost, there is no
need to wait for twenty days.

If the goods are lost, the owner of the rights can
claim the right from the carrier within the limitation
period.

As arule, the statute of limitations is one year. How-
ever, if the goods are lost due to an act or omis-
sion committed by the carrier’s wilful or reckless be-
haviour and with the awareness of the possibility
of such damage, the statute of limitations is three
years.

The carrier is responsible for the damages aris-
ing from the loss of the goods during the period
from the receipt of the goods to the delivery of the
goods. However, if the damage is caused by the
reasons that the carrier cannot avoid and prevent
its consequences despite the utmost care, the car-
rier is relieved of its liability.

The carrier is responsible for the acts and omissions
of its own personnel and the persons it uses for the
fulfilment of the transport, during the performance
of their duties, just as its own acts and omissions.

In case of loss of the transported goods, the send-
er must prove:

S/he has made a contract of carriage,

S/he has delivered the good to be sent in accor-
dance with this contract,

What the good to be sent is;
and the amount of the damage.

At this point, the consignment note is important.
According to the law, the consignment note signed
by both parties constitutes proof that the contract
of carriage was made, its content and the receipt of
the goods by the carrier.

It should be noted right away that issuance of a
transport document is not obligatory. Even if the
consignment note is not issued according to the
law, a carriage contract is formed with the mutual
and appropriate will of the parties. Delivery of the
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Tasima senedi diizenlenmemisse, génderenin
istemi Uzerine taslyici, esya ve tasima hakkinda
yeterli bilgileri iceren bir yik senedi imzalayip
gdnderene vermek zorundadir.

Ayrica Vergi Usul Kanunu'nun 230'uncu mad-
desinin 5'inci fikrasi uyarinca malin aliciya tes-
lim edilmek Uzere satici tarafindan tagindig
veya tasittinldidi héllerde saticinin, teslim edi-
len malin alici tarafindan taginmasi veya tagitti-
rilmasi halinde alicinin taginan veya tasittirilan
mallar icin sevk irsaliyesi diizenlemesi ve tagit-
ta bulundurulmasi sarttir.

Bunun gibi Karayolu Tagima Kanunu'nun 8'inci
maddesi uyarinca godnderici, egyanin cinsi,
miktari ve nitelikleri ile diger dnemli bilgileri
tam ve dogru olarak tagimaciya bildirmek zo-
rundadir.

Hak sahibi, esyanin kaybi nedeni ile ugradig
zarari da ispat etmelidir.

Taslyici, egyanin tamamen veya kismen ziyain-
dan dolayr tazminat 6demekle sorumlu tutul-
dugdunda, bu tazminat, egyanin taginmak Uze-
re teslim alindigi yer ve zamandaki degerine
g6bre hesaplanir.

Esyanin tamaminin ziyai hélinde &denecek
tazminat, esyanin net olmayan agirhgimin her
bir kilogrami icin 8,33 Ozel Cekme Hakkini (1
SDR yaklasik 1,40 USD'dir) karsilayan tutar ile
sinirhdir.

Zarara, kasten veya pervasizca bir davranigla
ve boyle bir zararin meydana gelmesi ihtimali-
nin bilinciyle islenmis bir fiilinin veya ihmalinin
sebebiyet verdidi ispat edilen tasiyici bu so-
rumluluk sinirlamasindan yararlanamaz.

Esyanin tasima esnasinda zayi olmasi duru-
munda basiretli bir tacir olan tasiyicinin zarar-
dan sorumlu tutulabilmesi icin zararin zaman
asimi siresi icerisinde talep edilmesi gerek-
mektedir. Ayrica hak sahibi, tagima sézlesme-
sini, egyay! teslim ettigini, egyanin ne oldugu-
nu ve zararin miktarini ispat etmek zorundadir.
Esyanin tasiyiciya tesliminde tasima senedi
veya en azindan ylk senedi dizenletilmesi,
hak sahibinin ispat yikimluligina yerine ge-
tirmesinde yardimci olacaktr.
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goods to the carrier is presumed to exist in the con-
tract of carriage.

It is recommended to issue a consignment note and
have a copy signed by the carrier. Unfortunately, the
problems that may be experienced in the matter of
proof cannot be overcome by mentioning that there is
a record in the carrier's system.

If a consignment note has not been issued, the carrier
has to sign a freight bill containing sufficient informa-
tion about the goods and transportation and give it to
the sender upon the request of the sender.

In addition, pursuant to paragraph 5 of Article 230 of
the Tax Procedure Law, in cases where the goods are
transported or made to be transported by the seller to
be delivered to the buyer, in case the delivered goods
are transported by the buyer or have the goods trans-
ported, the buyer must issue a waybill for the goods
transported or have it transported, and it must be kept
in the vehicle.

Likewise, pursuant to Article 8 of the Road Transport
Law, the consignor is obliged to inform the carrier of
the type, quantity and qualities of the goods, as well as
other important information, fully and accurately.

The owner of the right must also prove the damage s/
he suffered due to the loss of the goods.

Where the carrier is liable to pay compensation for the
complete or partial loss of the goods, this compensa-
tion is calculated based on the value of the goods at
the time and place of receipt for carriage.

In case of complete loss of the goods, compensation
is limited to the amount covering 8.33 Special Drawing
Rights (1 SDR is approximately 1.40 USD) for each kilo-
gram of the not-net weight of the goods.

The carrier, which is proven to have caused the dam-
age by an act or omission committed with an intention-
al or reckless behaviour and with the awareness of the
possibility of such damage, cannot benefit from this
limitation of liability.

In the event that the goods are lost during transport,
the damage must be claimed within the statute of lim-
itations period in order to hold the carrier, who is a pru-
dent merchant, responsible for the damage. In addi-
tion, the owner of the rights has to prove the contract
of carriage, the delivery of the goods, what the goods
are and the amount of damage. During the delivery of
the goods to the carrier, the issue of a consignment
note or at least a freight bill will help the right holder to
fulfil his/her burden of proof.
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EFELIFT'E YESIL DONUSUM KATKISI;
GATI UZERI GES’LE 390 BIN KW’LIK ELEKTRIK SATISI GERGEKLESTI

GREEN TRANSFORMATION CONTRIBUTION TO EFELIFT:
ELEGTRIGITY SALES OF 390 THOUSAND KW WERE REALIZED THROUGH
THE ROOF-TOP SPP

Efelift Asansér, ¢gati Uzeri

GES kurulumu ile asansor

sanayisinde yegil doniigsiim

hareketi baglatti. Efelift

Asansoér, 450 KW kurulu

gligteki ¢ati lizeri GES projesi

ile yilda 595 bin MW eneriji iiretti.
Uretilen enerjinin 1/4’iinii de sebekeye
satti.

HABER ASANSORU (KAYSERi) — Diinyadaki

enerji ihtiyacinin yizde 80'den fazlasinin fosil kay-
naklarla karsilaniyor olmasi ve karbon emisyon-

larinin cevreye verdigi zarar insanhigin gelecegini

tehdit etmeye devam ediyor. Kiresel diizeyde bag-

latilan strdlrdlebilir enerji yatinmlar kelebek etkisi
gibi her sektérde kendini gostermeye basladi.

Yenilenebilir enerji yatinmlarina artan talep, asan-
sor sanayisini de hareketlendirdi. Giinesten elekt-
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Efelift Elevators started
a green transformation
movement in the elevator
industry with the installation of
SPP on the roof. Efelift Elevators
produced 595 thousand MW of
energy per year with its 450 KW
installed power rooftop SPP project. It
also sold 1/4 of the generated energy to the
grid.

HABER ASANSORU (KAYSERI) — the fact that
more than 80 percent of the world's energy needs
are met by fossil resources and the damage caused
by carbon emissions to the environment continues
to threaten the future of humanity. Sustainable en-
ergy investments initiated at the global level start-
ed to appear themselves in every sector like the
butterfly effect.

Increasing demand for renewable energy invest-



rik Uretim modelini tercih eden Efelift Asansor, 2021
yilinda toplam 595 bin MW elektrik Gretti. Urettigi
elektrigin 1/4'UGnl de sebekeye satti.

Efelift Asansér Genel Muduri Abidin Gler, yeni-
lik¢i teknolojiyi takip ettiklerini sdyledi, GES yatirm
strecine iliskin bilgi verdi. Giler, “Digsa bagimliligi-
mizi azaltmak ve glclimize glg katmak igin tama-
men 6z sermaye kaynaklarimizi kullanarak giines
enerjisi panellerimizi hayata gecirdik” dedi.

KURULUM DISINDA EK MALIYET YOK

Cati Uzeri GES kurulumu icin toplam 230 Bin 509
Dolar kaynak ayirdiklarini anlatan Giler, yenilenebi-
lir enerji kaynaklarina yapilacak yatirmlarin énemi-
ne isaret etti. Giler sunlari séyledi;

“Bu yatinmlar hem firmamiz hem cevremiz adina bi-
yik katkilar saglayacak. Cati Gzeri GES projemiz ile
karbon ayak izinin azalmasina katkida bulunacagz.
Cati Gzeri GES modellerinde kurulum anindan itiba-
ren guines enerjisini Ucretsiz kullanarak bedava elekt-
rik Gretiyoruz. Kurulum disinda ek maliyet yok. Fosil
yakit tiketiminde oldugu gibi eko-sistemlere zarar
vermiyoruz. Dogrudan ve zararsiz olan glnesten
faydalanarak kendi elektrigimizi Uretiyoruz, Uretilen
elektrigin fazlasini da ¢cevremizde bulunan sebekele-
re satarak yaptigimiz yatinmimizi karsiliyoruz.”

390 BIN KW/H ELEKTRIK
SEBEKEYE SATILDI

GES kurulumu sayesinde dogal kaynaklara yonel-
diklerini belirten Gller, geride biraktigimiz 2021 yi-
linda 595 Bin 19 MW/H elektrik Grettiklerini; bunun
1/4'Gnin kendi tesislerinde kullanildigini, 3/4’Gnln
ise sebekeye satildigini séyledi. Gegtigimiz yil se-
bekeye 390 Bin kW/H elektrik satisi gerceklestirdik-
lerini kaydeden Guler, ekonomi ve ticarette birgok
verinin finansal bilgilere dayandigini ve enerji kay-
naklarina olan yatirmin dinyada oldugu gibi Tur-
kiye'de de ticari dnem arz ettigini ifade etti. Avru-
pa Yesil Mutabakati’'na dikkati ceken Guler, sézlerini
sOyle strdurdi:

"Biliyorsunuz ki Ulkeler arasinda olan ticaretimizde
en 6nemli etkenlerden biride dogal faktorlerdir, ya-
sam kalitesini bir adim daha éne tagimak ticari aci-
dan oldukga dnemlidir. Avrupa Yesil Mutabakati sa-
yesinde enerji sektérinin karbondan arindiriimasi,
cevre dostu teknolojilere yatirim yapilmasi, Gretim-
de inovasyonun tegvik edilmesi, kaynak kullanimina
baghhginin sona ermesi hedeflenmektedir. Efelift
Asansor firmasi olarak Yesil Mutabakat vizyonunu
benimseyip tim faaliyet alanlarimiza entegre et-
mek icin caligiyoruz.”

ments has also stimulated the elevator industry. Efe-
lift Elevators, which prefers the solar power generation
model, produced a total of 595 thousand MW of elec-
tricity in 2021. It also sold 1/4 of the electricity it pro-
duced to the grid.

Abidin Giler, General Manager of Efelift Elevator, said
that they follow innovative technology and gave infor-
mation about the SPP investment process. Giler said,
"We have implemented our solar energy panels by ful-
ly using our equity resources in order to reduce our de-
pendence on foreign sources and to add strength to
our strength.”

NO ADDITIONAL COSTS OTHER THAN
INSTALLATION

Explaining that they allocated a total of 230 thousand
509 dollars for the rooftop solar power plant installa-
tion, Giler pointed out the importance of investments
in renewable energy resources. Gller said:

“These investments will make great contributions to
both our company and our environment. We will con-
tribute to the reduction of carbon footprint with our
rooftop SPP project. We generate free electricity by us-
ing solar energy free of charge from the moment of in-
stallation on rooftop SPP models. No additional costs
other than installation. We do not harm eco-systems as
in fossil fuel consumption. We generate our own elec-
tricity by utilizing the direct and harmless sun, and we
meet our investment by selling the excess electricity
produced to the networks around us.”

390 THOUSAND KW/H ELECTRICITY SOLD
TO THE GRID

Stating that they turned to natural resources thanks to
the SPP installation, Guler said that they produced 595
thousand 19 MW/H electricity in 2021; he said that 1/4
of it is used in its own facilities and 3/4 of it is sold to
the grid. Noting that they sold 390 thousand kWh of
electricity to the grid last year, Gller stated that many
data in economy and trade are based on financial in-
formation and that investment in energy resources is of
commercial importance in Turkey as well as in the world.
Drawing attention to the European Green Agreement,
Guler continued his words as follows:

“You know that one of the most important factors in our
trade between countries is natural factors, it is very im-
portant commercially to take the quality of life one step
further. Thanks to the European Green Deal, it is aimed
to decarbonize the energy sector, invest in environmen-
tally friendly technologies, encourage innovation in pro-
duction, and end its dependence on resource use. As
Efelift Elevator Company, we are working to adopt the

1l
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ENGELLI SISTEMLERINDE
CESITLILIGI ARTIRDIK

Efelift Asansor'iin 2013 yilinda Kayseri'de faaliyete
girdigini hatirlatan Gdler, sektorde kargilagilan agik
alanlari daha iyi bir imalat teknikleriyle bir araya ge-
tirerek gelistirmek Uzerine yogunlastiklarini anlattr.
Erisebilirlige gereken dnemin verilmedigini belirten
Gler, engelli sistemlerinin cesitliligini artirarak Tar-
kiye'de Uretime basladiklarini séyledi. “Bugiin en-
gelli platformlarimiz yurt icinde ve yurt diginda kul-
lanicilara hizmet veriyor. Engelli platformunda Vini
markamizla diinya capinda bilinirlik sagladik” diye
konustu.

Guler, engelli sistemleri Gretimindeki yilda bin adet
Uretim kapasitesine sahip olduklarini kaydetti, ayni
zamanda moduler asansor kuyusu ve yemek asan-
sorl Uretimi de yaptiklarinin altini ¢izdi.

YENI URUNLER iCIN GERI SAYIM

Yeni Ar-Ge caligmalarina dikkat ¢eken Giler, 2022
yili hedeflerine isaret etti. Giler, “Daha minimize 6l-
cllerde, daha az alan isteyen ¢ok &zel bir Grin ola-
cak. Turkiye'de bir ilk olacak. Dinyada benzerleri
var ama kendi sinifinda 6zel apayri bir Griin olacak.
Ar-Ge calismalarimiz heniiz devam ediyor. Uriiniin
seri imalata gegmesiyle tanitimi igin ¢ikacagiz” diye
konustu.

Uretimin yiizde 60'inin yurt disina, ylzde 40inin
ise yurt icine satldigini kaydeden Giler, engelli
platformlarina yonelik Uretici sayisindaki artig icin;
“Alanimizda en iyisini yaparak pazardaki varligimi-
zi korumayi hedefliyoruz. Tabii ki bizlerden baska
meslektaglarimiz da olacak. Biz, kendimizi ve Grin-
lerimizi duzenli olarak yenileyerek zirvede kalmak
lUzere caligiyoruz” dedi.

Surdurilebilir blydmenin glinimiz sartlarinda Ar-
Ge faaliyetlerinden gectigine isaret eden Giler,
Turkiye'de daha &nce Uretimi yapilmamig Grinleri
Uretme hedefiyle caligmalarina hiz kazandirdiklarini
vurguladi. Guler, yenilik¢i cihazlar ile en kisa strede
ana kartlar déhil dairesel kapi agma motoru tekno-
lojisinin piyasaya sunulacagini agikladi; “Yeni Ar-Ge
projelerimiz arasinda daha kigik alanlar icin &zel
bir calisma surdirmekteyiz” dedi.

ithalat ve ihracat pazarlama aginda genis bir talebe
sahip olduklarini belirten Giiler, daha genis pazarla-
ra agllmayi hedeflediklerini sdyledi. Avrupa ve Uzak
Dogu ulkelerinde Grlnlerinin yogun ilgi gérdigini
kaydeden Giler, “Musteri memnuniyeti, kolay kuru-
lum ve hizli ulagim nedeni ile dig pazarda son dere-
ce 6nemli bir yere sahibiz” diye konustu.
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Green Deal vision and integrate it into all our fields of
activity.”

WE HAVE INCREASED DIVERSITY IN
SYSTEMS FOR THE DISABLED

Reminding that Efelift Elevator started operating in Kay-
seri in 2013, Guler explained that they focused on im-
proving the open spaces encountered in the sector by
bringing them together with better manufacturing tech-
niques. Stating that the necessary importance is not
given to accessibility, Gller said that they started pro-
duction in Turkey by increasing the diversity of systems
for the disabled. "Today, our platforms for the disabled
serve users at home and abroad. We achieved world-
wide awareness with our VINI brand on the platforms for

the disabled”.

Guler noted that they have a production capacity of one
thousand units per year in the production of systems for
the disabled, and underlined that they also manufacture
modular elevator shafts and dining elevators.

COUNTDOWN FOR NEW PRODUCTS

Drawing attention to new R&D studies, Giler pointed
to the targets for 2022. Giler said, "It will be a very spe-
cial product that requires less space in smaller dimen-
sions. It will be a first in Turkey. There are similar ones in
the world, but it will be a special product in its class. Our
R&D studies are still continuing. We will go out to pro-
mote the product once it goes into mass production”.

Noting that 60 percent of the production is sold abroad
and 40 percent within the country, Gller said for the in-
crease in the number of manufacturers for disabled plat-
forms; “We aim to maintain our presence in the market
by doing the best in our field. Of course, there will be oth-
er colleagues besides us. We are working to stay at the
top by regularly renewing ourselves and our products.”

Pointing out that sustainable growth comes from R&D
activities in today's conditions, Giler emphasized that
they have accelerated their work with the aim of pro-
ducing products that have not been produced in Tur-
key before. Guler announced that innovative devices
and circular door opening motor technology, includ-
ing motherboards, will be introduced to the market as
soon as possible; “We are continuing a special study for
smaller areas among our new R&D projects,” he said.

Stating that they have a wide demand in the import
and export marketing network, Giler said that they aim
to open up to wider markets. Noting that their prod-
ucts attract great attention in European and Far Eastern
countries, Giler said, “"We have an extremely important
place in the foreign market due to customer satisfaction,
easy installation and fast transportation.”
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GELIK ASANSOR’DE HEDEF DUNYA FIRMASI OLMAK

THE GOAL IS TO BE A GLOBAL COMPANY AT GELIK ELEVATORS

Komple asansor sistemleri satiginin
yaninda kabin, kapi, engelli asansérd,
6zel imalat asansorler ile yiik ve arag
asansorleri imalati yaparak sektore
hizmet saglayan Celik Asansér, hedef
biiyiittii. $irket, yurt digina agiimayi
hedeflerken Gelik Asansér Genel
Miidiirii Talha Alperen Gelik, “Gelecekte
sektoriimiizde 6nemli yatirnmlar yapan
ulusal ve uluslararasi lider bir diinya
girketi olarak taninmayi hedefliyoruz”
dedi.

HABER ASANSORU (SAMSUN) — Haber Asansé-
ri’'ne konusan Celik, 1985 yilindan bu yana faaliyet-
lerine araliksiz devam ettiklerini hatirlatti; Karade-
niz Bolgesi'ndeki hakimiyetlerini gliclendiklerini ve
kiresel pazarda yeni atiimlar yapmak igin hazirlan-
diklarini duyurdu.

Celik, sunlari sdyledi:

“Yurt ici piyasasinin en kaliteli, en prestijli ve en hizl
calisan firmalarindan, bir asansére dair ne varsa te-
min ediyoruz. Musterilerimizin, yani bizimle bu yol-
da yulrlyen yol arkadaglarimizin problemlerini en
kisa strede ¢ozime ulastirnp, onlar ferahlatan ve
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Celik Elevators, which provides service
to the sector by manufacturing cabins,
doors, handicapped lifts, specially
manufactured lifts and freight and
vehicle lifts, in addition to sales of
complete elevator systems, has raised
its target. While the company aims to
expand abroad, General Manager of
Celik Elevators, Talha Alperen Celik
said, “We aim to be recognized as a
national and international leading
global company that makes significant
investments in our sector in the future.”

HABER ASANSORU (SAMSUN) — speaking
to Haber Elevator, Celik reminded that they have
been continuing their activities since 1985 and an-
nounced that they are strengthening their domi-
nance in the Black Sea Region and are preparing
to make new breakthroughs in the global market.

Celik also said:

"We supply everything about an elevator with the
best quality, most prestigious and fastest working
companies in the domestic market. We solve the
problems of our customers, that is, our companions



yaptiklari islerin kalitesinden asla taviz vermeye-
cekleri Grlnleri onlara sunuyoruz. Karadeniz bol-
gesinin en guclu firmalarindan birisi olmak bizle-
re gurur veriyor.

Gelisen yeni teknolojiler ile trln ¢esitliligimizi ar-
tirarak musterilerimize kaliteli hizmet saglama-
yi hedefliyoruz. Gelecekte sektdrimizde énem-
li yatirimlar yapan ulusal ve uluslararasi lider bir
dlnya sirketi olarak taninmayi hedefliyoruz.”

BELIiRTILEN TAKVIMDE TESLIMAT

Onceliklerinin asansér pazarinin giivenligi ve ka-
liteli Gretim anlayisi oldugunun altini ¢izen Celik,
"Biz imalatini ve satisini yaptigimiz triinlerin kali-
tesine ve sagladigimiz hizmete tam gliveniyoruz”
diye konustu. Celik, kaliteli ve prestijli Grinlere,
hizli ve belirtilen zaman araliginda Grinlerin tes-
lim edilmesine karsi hassas yaklagimlarinin altini
cizdi.

Celik, sunlari sdyledi:

"Kullanicilara uygun fiyat, ileri teknoloji ile kolay-
ca ulagabilecekleri yliksek kalitede Urlnler sunar-
ken, sinifinin en iyi hizmetini saglayip, musteriler
ile gliclt ortakliklar kuracagiz. Strddrilebilir ve is-
tikrarli kazanglari saglarken, calisanlarimizin, top-
lumumuzun ve kullanici kitlemizin risk yasamama-
larina itibar edip, sektérdeki bagar basamaklarini
hizla tirmanmayi kendimize gdérev edindik.”

CELIK ASANSOR’U TANIYALIM

1985 yilinda Ahmet Senol Celik, Necati Celik ve
Muzaffer Ali Celik adina, Ug¢ kardesin sahis sirke-
ti olarak kurulup, asansér malzeme alim ve sati-
si yapmak lizere Istanbul Fikirtepe'de faaliyeti-
ne baslayan firma 22 Aralik1997 tarihinde Parsan
Asansor Sanayi Ticaret Limited Sirketi olarak res-
men kuruldu. Bu isimle ticari hayatina devam
eden firma, 1 Temmuz 2003 tarihinde marka tes-
cilinden dolayr adini Passlift Asansor Sanayi Ti-
caret Limited Sirketi olarak degistirdi ve sirketin
ana merkezi olan istanbul Ferhatpasa'ya tasindi.
Kardeslerden birisi olan Necati Celik'in girigimi
Uzerine 2001 yilinda Trabzon’da Par-Mak Asansor
Sanayi Ticaret Limited Sirketi olarak kurulan yeni
firma ile faaliyetlerine devam etti.

Buglin Muzaffer Ali Celik'in yénetiminde, istan-
bul Fikirtepe'de 2003-2011 yillari arasinda Celik
Asansor Sanayi Ticaret Limited Sirketi olarak hiz-
met vermeye devam ediyor. Celik Asansér, 2011
yilindan bu yana Samsun’da asansér malzemele-
rinin imalat, ithalat ve ihracati konusunda hizmet
veriyor.

who walk this path with us, as soon as possible, and
offer them products that refresh them and that they
will never compromise on the quality of their work. We
are proud to be one of the strongest companies in the
Black Sea region.

We aim to provide quality service to our customers
by increasing our product range with developing new
technologies. We aim to be recognized as a national
and international leading global company that makes
significant investments in our sector in the future.”

DELIVERY AT THE TIME SPECIFIED

Underlining that their priority is the safety of the el-
evator market and the understanding of quality pro-
duction, Celik said, “We fully entrust the quality of the
products we manufacture and sell, and the service we
provide”. Celik underlined their sensitive approach to
high quality and prestigious products, and to the deliv-
ery of products quickly and within the specified time-
frame.

Celik said:

“While offering users high quality products at afford-
able prices and advanced technology, we will provide
the best-in-class service and establish strong partner-
ships with customers. While providing sustainable and
stable earnings, we have taken it upon ourselves to
climb the ladder of success in the sector by respecting
the risk-freeness of our employees, society and user
base.”

LET’S KNOW CELIK ELEVATOR

Established in 1985 as a sole proprietorship of three
brothers on behalf of Ahmet Senol Celik, Necati Celik
and Muzaffer Ali Celik, the company started its activ-
ities in Istanbul Fikirtepe to purchase and sell eleva-
tor materials, and was officially established as Parsan
Elevator Industry Trade Limited Company on 22 De-
cember 1997. Continuing its commercial life with this
name, the company changed its name to Passlift Ele-
vator Industry Trade Limited Company on 1 July 2003
due to trademark registration and moved to Istanbul
Ferhatpasa, the main headquarters of the company.
Upon the initiative of Necati Celik, one of the broth-
ers, it continued the activities with the new company
established as Par-Mak Elevator Industry Trade Limited
Company in Trabzon in 2001.

Today, it continues to serve as Celik Elevator Industry
Trade Limited Company between 2003 and 2011 in Is-
tanbul Fikirtepe under the management of Muzaffer
Ali Celik. Celik Elevator has been providing services in
the manufacturing, import and export of elevator ma-
terials in Samsun since 2011.
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SIL-3 SERTIFIKASINA SAHIP KUMANDA
SISTEMI ARTIK TURKIYE'DE

CONTROL SYSTEM WITH SIL-3 GERTIFICATE

|5 NOW IN TURKEY

“w‘ .«'I_':.ﬂl_'l.']i'l'l‘.

Application Fratuin

Makine dairesiz asansérler igin
tasarlanmig ve kontaktorsiiz SIL-3
sertifikasina sahip kumanda sistemi
artik Tiirkiye’de. Bu sertifikaya sahip
Tlirkiye'deki tek liriin. 26 Miihendislik’ten
Satig ve Pazarlama Miidiirii Fatih Geggin,
“Yeni kumanda sistemi, makine dairesiz
asansdrler igin tasarlandi. Tamamen
ince ve kiigiik tasarlanmig iiriin. Acil
kurtarma sisteminin tamamini tek bir
biinye iginde barindiran mono blok ve
gercgek kontaktorsiiz bir liriin” dedi.

HABER ASANSORU (ISTANBUL) — STO Kontak-
torstiz SIL-3 sertifikasina sahip Monoblok kumanda
sistemi artik Turkiye'de.

Cin’li Monarch firmasinin Turkiye'deki temsilcisi
olan 2G Muihendislik'ten Satis ve Pazarlama Mudu-
ri Fatih Geggin, Monarch imzali yeni kumanda sis-
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Sbandard: 44 0l
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The control system which has been designed
for machine-roomless elevators and has
the real contactorless SIL-3 certificated

is now available in Turkey. It is the only
product in Turkey with this certificate. Fatih
Gecgin, Sales and Marketing Manager of

26 Miihendislik, the only company in Turkey
with the certificate, said, “The new control
system is designed for elevators without
engine room. It is a product that was
designed completely slim and small. It is a
mono block and real contactor-free product
that includes the entire emergency rescue
system in a single body.

HABER ASANSORU (ISTANBUL) — Monoblock
control system, which is certificated with real STO
Contactorless SIL-3 control is now available in Tur-
key.

Fatih Geggin, Sales and Marketing Manager of 2G



temi hakkinda dergimize bilgi verdi. Yeni kumanda
sisteminin makine dairesiz asansorler igin tasarlan-
digin séyleyen Gecggin, "Turkiye'de SIL-3 sertifika-
sina sahip kontaktérstiz Grin sunan tek firmayiz”

dedi.

Haber Asansérii: Sizi taniyabilir miyiz? Firmaniz
hakkinda bilgi verebilir misiniz?

Fatih Geggin: Tolga Glvenel ile 20 yil 6nce bir asan-
sor firmasinda tanistik. Yillar sonra yine asansér sek-
tériinde bir araya geldik. 2G Muhendislik olarak
2013 yilindan bu yana asansor sektorline hizmet ve-
riyoruz. Turkiye'de asansor kontrol kumandasi ko-
nusunda fazla bulunmayan yiksek kat ve yiksek
seyir hizli asansorler icin Cin’li Monarch ile bayilik
anlagsmamiz var. Monarch, global anlamda ¢ok bi-
yik bir firma ve su anda 2 milyonun Uzerinde siste-
mi diinyada hizmet veriyor. Biz de Turkiye'de mar-
kayi temsil ediyoruz. Monarch Urinleri, Glkemizde
bizim girisimlerimiz sonucu tanindi. Elbette bu du-
rum Monarch icin yeni bir pazar olusturdu ve 2017
yili sonunda Turkiye pazarina girdiler. Bizimle birlik-
te Monarch da buyuyor.

Ozellikle yiiksek katl ve yiiksek seyir mesafeli asan-
sérlerde Turkiye'de cok fazla rakibimiz yok. Monar-
ch ise bu konuda oldukga deneyimli. Uretiminin ya-
pildidi yerde cok fazla sayida ylksek katli ve yiksek
hizli asansér yapildigi icin ciddi ilerlemeler kaydet-
tiler ve bu konuda teknolojilerini gelistirdiler. Dola-
yisiyla, cok fazla tecrlbe ettikleri bir sistem oldugu
icin kusursuz caligiyor.

Turkiye'de yilda 35-40 bin arasi asansor yapiliyor-
sa, bunun ortalama bin tanesi yiksek hizli ve yuk-
sek kathdir. Bu durum Cin'de ¢ok daha farkl. Yilda
500 bin asansér yapiyorlar ve bunun yarisi yiksek
hizli, yiksek katli. Bizim Turkiye'de yiksek hizli dedi-
Jimiz asansorler, onlar igin ylksek hizli degil, yalniz-
ca "hizh". Onlar igin yiksek hizli asansorlerin tanimi,
5 m/sn Uzerinde caligsan asansérlerden olusuyor, 10
m/sn Uzeri icin ise “ultra hizh” asansor tanimi yer-
lesmis durumda. Tirkiye'deki yiksek hiz taniminin
Cin'de hicbir karsiligi yok.

DOGRU URUN, DOGRU BIiR
KARAR VERDIK

Haber Asansérii: Uzun bir sektdrel gecmise sa-
hipsiniz. Sizi sirket kurmaya yénlendiren etken-
ler nelerdi?

Fatih Gecgin: Yurt disindaki sistemi gormek, fuarla-
r gezmek insanin sektérel anlamda ufkunu genis-
letiyor. Oralardaki olugsumlar gériince, bazi radikal
degisimlere ihtiya¢ oldugunu gdérdik. 2013 yilinda
2G Muhendislik’i kurarak bu isi daha katma degerli,
daha 6zel, daha butik yapmaya karar verdik. Uriin-

Muhendislik, the representative of the Chinese
Monarch company in Turkey, provided information
to our magazine about the new control system de-
signed by Monarch. Explaining that the new control
system was designed for elevators without engine
room, Geggin said, “We are the only company in
Turkey that offers contactor-free products with SIL-
3 certificate”.

Haber Asansérii: Can we get to know you? Can
you give information about your company?
Fatih Geggin: We met with Tolga Guvenel 20 years
ago in an elevator company. After years, we gath-
ered in the elevator industry again. As 2G Engineer-
ing Company, we have been serving the elevator
industry since 2013. We have a dealership agree-
ment with Chinese Monarch for high-rise and high-
cruise-speed elevators, which are not much avail-
able in Turkey for elevator controls. Monarch is a
very large company in the global sense, and cur-
rently over 2 million systems are in service around
the world. We also represent the brand in Turkey.
Monarch products have been recognized in our
country as a result of our initiatives. Of course, this
created a new market for Monarch and they en-
tered the Turkish market at the end of 2017. Mon-
arch grows with us.

We do not have many competitors in Turkey, espe-
cially in elevators with high-rise and high-cruise-dis-
tances. Monarch, on the other hand, is quite expe-
rienced in this regard. Since many high-rise and
high-cruise-speed elevators were built in the place
(country) of production, they have made serious
progress and developed their technologies in this
regard. So, it works flawlessly as it is a system they
have experienced a lot.

If there are 35-40 thousand elevators built per year
in Turkey, an average of one thousand of them are
high-speed and high-rise. This condition is very dif-
ferent in China. They make 500,000 elevators a year,
and half of them is high-speed and high-rise. The
elevators we call high speed elevators in Turkey are
not high speed for them, they are only “fast”. For
them, the definition of high-speed elevators con-
sists of elevators operating above 5 m/s, while the
definition of “ultra-speed” elevators for over 10
m/s is established in the market. The definition of
high speed in Turkey has no equivalent in China.

THE RIGHT PRODUCT, WE MADE THE
RIGHT DECISION

Haber Asansérii: You have a long industry histo-
ry. What were the factors that led you to found
a company?
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lerimizi, 5-6 katl konut asansérleri yerine hastane,
is merkezi ve rezidans gibi projelere sunarak, daha
az sayida Uretimle daha kazangli ve daha kaliteli is
yapmis olmayi tercih ettik. Tirkiye'de bu isi yapan
3-4 firmadan birisi olmay hedefledik. Butik bir sir-
ket olma yolunda adim attik ve bugiin goriyoruz ki
cok dogru bir karar verdik. Her seyden 6nce dogru
bir Grin sectik.

Yiksek duraklarla ilgili Turkiye'de bir ¢dzim yoktu.
Biz, kimsenin yapmadidi bir isi yaparak butik bir pa-
zar olusturduk ve global firmalarin yapabilecegi is-
leri yerli asansdr piyasasina sunmaya bagladik. Bu
Urtinleri sunan nadir firmalardan birisi olmaktan do-
lay1 gururluyuz.

KUMANDA SiSTEMINDE SIL-3
SERTIFiKASINA SAHIP TEK FiRMAYIZ

Habere Asansérii: Piyasanin begenisine sundu-
gunuz yeni Uriinleriniz nelerdir?

Fatih Geggin: Monarch, yeni bir kumanda sistemi
piyasaya sundu. Bu Uriln, fiyat anlaminda sektorde
rekabetimizi artiracak. Yeni kumanda sistemi, Tur-
kiye'de ve dinyada kullanimi yogunlasan makine
dairesiz asansorler icin tasarlandi. Tamamen ince
ve kiclk tasarlanmig Uriin. 13 cm genigliginde, 1T m
ylksekliginde, 10 cm derinliginde ¢ok kiguk bir ku-
manda panosu ve i¢inde her seyi barindinyor. Acil
kurtarma sistemi (ARD) dahil tamamini tek bir bin-
ye icinde barindiran mono blok ve gercek kontak-
torstz bir Griin. Yeni kumanda sistemi 6zelinde, Tir-
kiye'de SIL-3 sertifikasina sahip kontaktorslz Grin
sunan tek firmayiz.

Haber Asansérii: Uriin ve hizmet yelpazeniz ne-
lerden olusuyor?

Fatih Gecgin: Biz yalnizca asansor kumanda sistem-
leri Gretmiyoruz. Biz kumanda panosunun yaninda
tesisatlarini ve butonlarini da Uretiyoruz. Bir asan-
sorl calistirmak icin ihtiya¢ olunan A'dan Z'ye tim
elektronik malzemeleri 2G catisi altinda kendimiz
Uretiyoruz. Kullanicilara, tak-calistir sistemi lzerine
kurulu hazir tesisat sunuyoruz. Kuyunun iginde kar-
silasilan zorluklar biliyor olusumuz bize bu konuda
yol gbsterici oldu. Kullanici dostu bir Grin tasarla-
mak istedik ve kolay ¢ézimler sunduk. Uriinlerimizi
paket halinde misteriye veriyoruz.

Urlinimiz, alisageldik sistemlerden daha farkli ol-
dugu icin teknik destek hizmeti konusuna son de-
rece dnem veriyoruz. Bu konuda sahada verdigimiz
destegin yaninda, Grinimuzi yeni kullanacak olan
musterilerimizi merkezimize davet ediyor ve birkag
gin siireyle egitime tabii tutuyoruz. Uriinlerimiz,
sorun ¢ikarmayan Urin oldugu i¢in bu konuda zor-
luk yasamiyoruz. Kullanicilarin sisteme vakif olmasi
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Fatih Geggin: Seeing the system abroad and visit-
ing fairs broadens one’s horizons in a sectoral sense.
When we saw the formations over there, we realised
that some radical changes were needed. By estab-
lishing 2G Mihendislik in 2013, we decided to make
this business more value-added, more exclusive and
more boutique. By offering our products to projects
such as hospitals, business centres and residences
instead of 5-6-floor residential elevators, we pre-
ferred to do more profitable and higher quality work
with less production. We aimed to be one of the 3-4
companies doing this business in Turkey. We took a
step towards becoming a boutique company and
today we see that we made the right decision. First
of all, we chose the right product.

There was no solution in Turkey in terms of the
high-elevator-stops. We created a boutique market
by doing a job that no one else had done and start-
ed to offer the works that global companies could
do to the domestic elevator market. We are proud
to be one of the rare companies offering these
products.

WE ARE THE ONLY COMPANY TO HAVE
SIL-3 CERTIFICATE IN THE CONTROL
SYSTEM

Haber Asanséri: What are your new products
that you offer to the market?

Fatih Gecgin: Monarch has launched a new control
system. This product will increase our competition
in the sector in terms of price. The new control sys-
tem has been designed for elevators without an en-
gine room, the usage of which is intensified both in
Turkey and in the world. It is a product that is de-
signed completely slim and small. It is a very small
control panel; 13 cm wide, 1 m high, 10 cm deep
and it contains everything. This is a mono block and
real contactorless product which includes the en-
tire emergency rescue system (ARD) within a single
body. Specific to the new control system, we are the
only company in Turkey that offers contactor-free
products with SIL-3 certification.

Haber Asansérii: What does your product and
service range consist of?

Fatih Gecgin: We do not only produce elevator
control systems. In addition to the control panel, we
also manufacture the installations and buttons. We
manufacture all the electronic materials needed to
operate an elevator, from A to Z, under the 2G roof.
We offer users ready-made installations based on a
plug-and-play system. Knowing the difficulties en-
countered in the well has guided us in this regard.
We wanted to design a user-friendly product and



stirecine 6zenle destek oluyoruz. Dinyanin bir cok
yerinde, kendimize ait olmayan panolar dahil olmak
lizere Monarch sistemleri konusunda teknik destek
veriyoruz.

“KONFORU VAAT EDIYORUZ”

Haber Asansérii: Tiiketici neden sizin {riinlerini-
zi tercih etsin? Marka bilinirligi icin neler yapi-
yorsunuz?

Fatih Gecgin: 2G Muhendislik olarak, takdirle ani-
lan global markalarin asansérlerinde deneyimlenen
konforu, kaliteyi vaat ediyoruz. Uriinlerimizin kulla-
nima girmesiyle birlikte farkedilen ariza sayisinda-
ki dusuklik, tercih edilmemizde dnemli bir paya sa-
hip. Bu konuya hassasiyetle yaklasiyoruz.

Turkiye'de bu kosgullari saglamaya yakin bir tane fir-
ma var, ancak bizimle ayni ayarda olmadiklarini séy-
leyebilirim. Kiresel anlamda Monarch, zaten su an
dinya devleriyle ¢alisiyor ve etkinligini saglamis du-
rumda. Boylesine bir hizmeti lokaldeki yerli firma-
lara sunuyor olmak bizim sektorel gelisimimize de
6nemli katkilar sagladi.

DUNYA CAPINDA IHRACAT

Haber Asansérii: ihracat aginizdan sz eder mi-
siniz?

Fatih Geggin: Genis bir ihracat hacmimiz var. Orta
Dogu ve Balkanlardan Avrasya'ya uzanan pek ¢ok
noktada genigleyerek devam eden ihracatimiz s6z
konusu. Bu anlamda Rusya, Glrcistan, Azerbaycan,
iran, Irak, Kosova, Arnavutluk, Libya, Sirbistan, Ku-
zey Afrika'nin asagi yukari tamaminda ihracatimiz
var. Dogrudan ihracatimizin yaninda, dolayli ihraca-
timiz sayesinde de bu hacim sirekli genigliyor. Tur-
kiye'de paket asansor satigi yapan biyuk firmalara
¢6zim ortadi olduk. Bizim ulagamadigimiz yerlere,
bu firmalar ulagim sagliyor. Bu anlamda, Cin’de bas-
latilan paket asansor satigi ile yeni bir hareket yaka-
landi. Dolayisiyla, tekil bir kumanda sistemini yurt
digina satmak aslinda zorlagti. Clinkli oradaki mus-
teri geldigi zaman, buradan komple asansér satin
almak istiyor. Cozim ortadi oldugumuz firmalar ara-
cihgr ile de markamizin yurt disindaki bilinirligi artti.

KALITESIZLIK, BiZi URETIME
SEVK ETTi

Haber Asansérii: Son dénem faaliyetleriniz ne-
lerdir?

Fatih Gecgin: Ise basladigimiz ik dénemlerde baz
sikintilar yasadik. Tirkiye'deki en 6nemli problem-
lerden birisi fason ig yaptirmak. Maalesef, ilk sefe-
rinde sunduklari kaliteyi sonraki Uretimlerde sur-
dirmiiyorlar. Uriinlerimizin tamamen hazir tesisatli

offered easy solutions. We give our products to the
customer as a package.

Since our product is different from conventional
systems, we attach great importance to technical
support service. In addition to the support we pro-
vide in the field, we invite our customers who will
use our product to our centre and train them for a
few days. Since our products are products that do
not cause problems, we do not have any difficulties
in this regard. We carefully support the process of
users becoming familiar with the system. We pro-
vide technical support for Monarch systems, includ-
ing boards that are not our own, in many parts of
the world.

“WE PROMISE COMFORT”

Haber Asanséri: Why should the consumer
choose your products? What are you doing for
brand awareness?

Fatih Geggin: As 2G Mihendislik, we promise the
comfort and quality experienced in the elevators
of the global brands that are appreciated. The low
number of malfunctions noticed with the introduc-
tion of our products has an important role in our
preference. We go about this issue very sensitively.

There is one company in Turkey that is close to
meeting these conditions, but | can say that they
are not in the same level as us. Globally, Monarch is
already working with world giants and has ensured
its effectiveness. Offering such a service to local
companies has also contributed significantly to our
sectoral development.

WORLDWIDE EXPORT

Haber Asansérii: Can you tell us about your ex-
port network?

Fatih Gecgin: We have a large export volume. Our
exports continue by expanding at many points ex-
tending from the Middle East and the Balkans to
Eurasia. In this sense, we have exports to almost all
of Russia, Georgia, Azerbaijan, Iran, Irag, Kosovo,
Albania, Libya, Serbia and North Africa. In addition
to our direct exports, this volume is constantly ex-
panding thanks to our indirect exports. We have
become a solution partner to large companies that
sell package elevators in Turkey. These companies
provide transportation to places we cannot reach.
In this sense, a new movement has been caught
with the package elevator sales launched in Chi-
na. Therefore, it has actually become difficult to sell
a single control system abroad. Because when the
customers over there come here, they want to buy
a complete elevator in here. The awareness of our
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olusu, kablolarin hazir kablolar olmasini gerektiri-
yor. Bu kablolarin uglarina terminaller cakiliyor, kon-
nektorler yapiliyor. Biz bu islemleri, lazer kesimleri
ve bikim islemlerimizi disarda yaptiriyorduk. Yillar-
ca bunun sikintisini ¢ektik. Bundan 6 yil 6ncesinde
ise sikinti yagadigimiz her bir Grini kendi blnye-
mizde Uretme karari aldik. Su an geldigimiz nokta-
da lazer kesim makinemiz, bukim makinemiz, lazer
kaynagimiz, kablo makinelerimiz gibi pek ¢ok ciha-
zi blnyemize bulunduruyoruz. Disa bagimliigimiz
sifir. Sadece Monarch Urinlerini disardan getiriyo-
ruz. Entegre kumanda sistemi Ureten bir firma hali-
ne geldik. Makine parki anlaminda eksik bir cihazi-
miz kalmadi.

“2,5 M/SN UZERINDE CALISAN 300
ASANSOR YAPTIK”

Geldigimiz noktada en yakin hedefimiz, iki sene
icerisinde daha buytk bir merkeze taginmak. Turki-
ye'de katlarin yikselmesiyle birlikte yerli firmalari-
miz da rekabetin icine dahil oldular. insaat firmalari-
na "Turkiye'de de bdyle asansér yapilabiliyormus”
dedirttik. Ozellikle tilkemizde yiiksek hizli olarak dii-
stnilen 2,5 m/sn Uzerinde caligan 300 tane asanso-
rimduz var. Tamamen 2G Mihendislik Grini kuman-
da sistemimiz var ve hepsi de sifir hata ile caligiyor.

BUTON URETIMI iCIN 100 BIN
DOLARLIK YATIRIM

Haber Asansorii: Ar-Ge calismalariniz hakkinda
bilgi verir misiniz?

Fatih Gecgin: Uzerinde calistigimiz bir Ar-Ge calis-
masinin sonuna geldik ve musterilerimizin begeni-
sine sunduk. Yeni bir buton gelistirdik, 100 bin dolar
seviyesinde yatinm yaptik. Uretim ydntemi olarak
Turkiye'de bilinenin biraz digina ¢iktik. Lazer kaynak
makineleriyle yaptigimiz bir dretim bu. Bir iki ma-
kine yatinmi yaparak Grinimizi Uretmeye bagla-
dik. Gelen tepkiler gayet glzel, begenileri lzerine
topladi, musterilerimiz memnun kaldi. Gérsel ola-
rak bazi farkliliklar getirdik. Bizim Grlnlerimizin Tur-
kiye'de muadili var, ancak hepsi plastik tretim. Biz,
plastigin disina ¢ikarak, gévdesini tamamen metal-
den urettik. Paslanmaz bir buton Gretimi gercekles-
tirdik. Tarkiye'nin aligskanliklarina uygun elektronik
kartlar tasarladik ve Moarch’in sistemlerine uyarla-
dik.

Yine kumanda panolari anlaminda bir Ar-Ge calis-
mamiz oldu. Bizim kumanda panolarimizin hicbir
noktasinda kaynak yoktur, tamamen civatali montaj-
dir. Kendimize has Uretimler yapiyoruz. “Yeni ne ka-
tabiliriz?" diye sorguluyoruz. Farkli olmanin pesin-
deyiz. Turkiye sartlarinda ayaklarinizin yere saglam
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brand abroad has increased through the companies
that we are solution partners with.

POOR QUALITY DROVE US ONTO
PRODUCTION

Haber Asansdrii: What are your recent activities?

Fatih Gecgin: We had some difficulties when we started
our business. One of the most important problems in
Turkey is outsourcing. Unfortunately, they do not main-
tain the quality they offered the first time in subsequent
productions. The fact that our products are complete-
ly pre-installed requires that the cables be ready-made
cables. Terminals are installed on the ends of these ca-
bles and connectors are created. We used to outsource
these processes, laser cutting and bending processes.
We have suffered from this for years. 6 years ago, we
decided to manufacture every product we had trou-
ble with, within our own structure. Where we are po-
sitioned right now, we have many devices such as our
laser cutting machine, twisting machine, laser source,
cable machines. We have zero foreign dependency.
We only import Monarch products. We have become
a company that produces integrated control systems.
We do not have a missing device in terms of machinery.

“WE HAVE BUILT 300 ELEVATORS
WORKING OVER 2.5 M/S”

At this point, our closest goal is to move to a larger
headquarters within two years. With the rise of floors in
Turkey, our domestic companies have also been includ-
ed in the competition. We made the construction com-
panies admit that, “An elevator like this can be built in
Turkey, too.” Especially in our country, we have 300 ele-
vators operating at 2.5 m/s, which are considered high-
speed. We have a completely 2G Mithendislik product
control system and all of them work with zero errors.

100 THOUSAND DOLLARS INVESTMENT
FOR BUTTON PRODUCTION

Haber Asansérii: Could you tell us about your R&D
studies?

Fatih Geggin: We have come to the end of an R&D
study we have been working on and presented it to
our customers. We developed a new button, invest-
ed 100 thousand dollars. We went a little beyond what
is known in Turkey as a production method. This is a
production we made with laser welding machines. We
started to produce our product by investing in a ma-
chine or two. The reactions received were very good,
they were appreciated. Our customers were satisfied.
We have brought some visual differences. Our prod-
ucts have equivalents in Turkey, but they are all plastic
products. We made the body entirely out of metal, get-



basmasi i¢in ya ¢ok farkli bir Griin Ureteceksiniz
ya da c¢ok ucuz olacaksiniz. Biz hig bir zaman fi-
yatta rekabet etmedik, rekabetimiz kaliteden
yana oldu.

“HER YIL YUZDE 20 CIRO ARTISI
HEDEFLiYORUZ”

Haber Asansérii: Satis hedefleriniz nelerdir?
Fatih Gecgin: Pazarimizi genisletmek, Griinleri-
mizi Turkiye'de daha fazla tanitmak, daha fazla
asansor firmasina ¢6zim ortagdi olmak istiyoruz
ve en onemlisi iyi firmalarla caligmak istiyoruz.
Gectigimiz yillarda yurt ici ve yurt diginda yak-
lasik T milyon avro satisimiz vardi. Hedefimiz bu
rakamin Gzerine ¢ikmak. Kendi ulastigimiz siniri
her gecen yil daha fazla agsmak, kendimizle ya-
rismak istiyoruz. Bir dnceki senenin cirosunu mi-
nimum yltzde 20 artirmayi ulasmay hedefliyo-
ruz.

Bu anlamda, yurt disi satiglarina agirlik vermeyi
planhyoruz. Su an Turkiye'de yapilan asansérler-
de ciro anlaminda yerli firmalar, yabanci firma-
lara gore ¢ok geride. Adet anlaminda yerli fir-
malar daha ¢ok is yapiyor gibi gériiniyor, ama
kaymagini yabancilar yiyor.

“TURKIYE'DEKI iLK iKi FIRMADAN
BIRiSi OLACAGIZ”

Haber Asansérii: Gelecek 10 yil sonrasinda
markanizi nerede konumlandiriyorsunuz?
Fatih Gec¢gin: Firmamizi kurarken almis oldugu-
muz kararin ne kadar dogru oldugunu aslinda
son iki yilda anladik ve bundan sonraki stre¢-
te bunu daha da iyi hissedecegdimizi dngdriyo-
ruz. 10 yil sonra cok farkli seyler konusabiliriz. Bu
konuda ¢ok fazla Umitliyim. Turkiye'de asansor
piyasasi, 2013’10 yillarda bizim 6ngérdigimiz
yere dogru gidiyor. Bu bizim i¢in dnemli bir arti.
Onilimiizdeki 8-10 yilda bunu daha fazla hisse-
decegiz ve 2G olarak ¢cok daha iddiali yerlerde
olacagiz. Ozellikle yiiksek hiz, yiiksek seyir 6zel-
likli spesifik islerde Turkiye'deki ilk iki firmadan
birisi biz olacagz.

2G Muhendislik, asansorcilerin kilici konumun-
dadir. Biz, savastaki agir toplariz. Sektérin ya-
banci firmalarla yarigmasini saglayacak yegé-
ne silahiz. Bunun farkina varan firmalar var, ama
onlmuzdeki 3-5 yil icerisinde bu daha cok fark
edilecek. Bunu deneyimlemeleri gerekiyor. De-
neyimledikten sonra séylediklerimiz ¢ok daha
anlamli olacak. Sektérde kalici bir iz birakacagiz.

ting rid of the plastic. We produced a stainless-steel button.
We designed electronic cards suitable for Turkey’s habits and
adapted them to Monarch'’s systems.

Again, we had an R&D study for control panels. There is no
welding at any point of our control panels, they are com-
pletely bolted assemblies. We make our own fabrications.
“What can we add new?” we question. We seek to be differ-
ent. In Turkey conditions, you will either produce a very differ-
ent product or be very cheap in order to keep your feet firmly
on the ground. We have never competed on price, our com-
petition has been on the side of quality.

“WE ARE TARGETING 20 PERCENT TURNOVER
INCREASE EVERY YEAR”

Haber Asansoérii: What are your sales targets?

Fatih Gecgin: We want to expand our market, to promote
our products more in Turkey, to be a solution partner to more
elevator companies, and most importantly, we want to work
with good companies. In the past years, we had sales of ap-
proximately 1 million Euros at home and abroad. Our goal is
to exceed this figure. We want to exceed the limit we have
reached ourselves more and more each year, to compete
with ourselves. We aim to increase the turnover of the previ-
ous year by at least 20 percent.

In this sense, we plan to focus on overseas sales. Current-
ly, domestic companies are far behind foreign companies
in terms of turnover in elevators made in Turkey. In terms of
number of elevators, domestic firms seem to do more busi-
ness, but foreign companies ride the crest.

“WE WILL BE ONE OF THE FIRST TWO
COMPANIES IN TURKEY”

Haber Asansérii: Where do you position your brand in the
next 10 years?

Fatih Gecgin: In the last two years, we have actually realized
how right the decision we made while establishing our com-
pany was, and we anticipate that we will feel it even better in
the next period. In 10 years, we can talk about very different
things. | am very hopeful about this. The elevator market in
Turkey is heading towards what we envisioned in the 2013.
This is an important plus point for us. In the next 8 to 10 years,
we will feel this more and we will be in much more assertive
places as 2G. We will be one of the first two companies in
Turkey, especially in high-speed, high-cruise specific works.

2G Mihendislik is the sword of elevator operators. We are
the heavy artillery in war. We are the only weapon that will
enable the sector to compete with foreign companies. There
are companies that realise this, but in the next 3-5 years, this
will be noticed more heavily. They need to experience this.
What we say will make much more sense after we experience
it. We will leave a permanent mark in the industry.
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BAHGELIEVLERDE ASANSORLER EMIN ELLERDE
ELEVATORS ARE IN SAFE HANDS IN BAHGELIEVLER

Bahgelievler Belediyesi'nin 1 Ocak
2021 tarihinde imzaladigi protokol
gergevesinde yetkilendirdigi AKM
Asansor Kontrol ve Teknik Muayene
Hizmetleri, 2021 yili iginde yapilan
asansor denetimlerine iligkin rakamiari
agikladi. Yapilan tespitlere gére,
asansorlerin ylizde 82,6°s1 mavi ve yesil
etiket aldl.

HABER ASANSORU — Bahcelievler Belediye-
si'nin 1 Ocak 2021 tarihinde imzaladigi pro-
tokol cercevesinde yetkilendirdigi AKM
Asansor Kontrol ve Teknik Muayene Hiz-
metleri, 2021 yili icinde yapilan asansér
denetimlerine iliskin rakamlari agikla-

di. Yapilan tespitlere gore, asansorlerin

ylzde 82,6'si mavi ve yesil etiket aldi.

Yapilan saha tarama ve tespitlerinden
sonra bodlgedeki asansérlerin denetimden
gectigi belirtilirken, kirmizi etiket alan asan-

sorlerin orani da dikkat ¢ekti. AKM Teknik Muaye-

ne Hizmetleri tarafindan paylasilan rakamlara goére,
denetimden gegen asansorlerin ylzde 12,7'si kirmi-
z1 etiket alarak can ve mal glvenligi tehlikesi tagidi-

g1 gerekgesiyle hizmetten men edildi.

MUZAFFER YASAR: “GUZEL BIR ORAN

YAKALADIK”

AKM  Teknik Muayene Hizmetle-
ri Genel Mudiurd Muzaffer VYasgar:
“Bahcelievler Belediyemizin ge-
rek Ruhsat MUdurligu gerek Zabita
Mudirluga ile glnlik iletigim halin-
de senkronize ¢alisan ekibimiz 2021
yilinda glzel bir sonu¢ ¢ikarmistir.
istanbul'da siirekli artan niifus ve
kat sayilariyla birlikte asansorlerde
glvenlik konusu son derece dnem
kazanmistir. Belediyemizin ve istan-
bul Sanayi ve Teknoloji il Miiduirli-
Junin de destekleriyle ekibimizin
glizel bir oran yakaladigini dusln-
mekteyim” dedi.
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AKM Elevator Control and Technical
Inspection Services, authorized by the
Bahgelievler Municipality within the

framework of the protocol signed on

January 1, 2021, announced the figures

for the elevator inspections carried out

in 2021. According to the findings, 82.6
percent of the elevators received blue
and green labels.

It was stated that the elevators in the region

were inspected after the field scanning

and detections, and the rate of the ele-

vators that received the red label was

remarkable. According to the figures

shared by AKM Technical Inspec-

tion Services, 12.7 % of the elevators

that were subjected to the inspection

were banned from service after get-

ting a red label, on the grounds that

they pose a danger to life and property
safety.

MUZAFFER YASAR: “WE GOT A NICE
RATIO”

General Manager of the AKM Technical Inspection

Services, Muzaffer Yasar said: “Our team, working
in synchronization with both the
Directorate of Licenses and the
Municipal Police Department
of the Bahgelievler Municipal-
ity, achieved a good result in
2021. With the ever-increasing
population and floor numbers
(in buildings) in Istanbul, the is-
sue of safety in elevators has
become extremely important. |
think that our team has achieved
a good (inspection) rate with the
support of our municipality and
Istanbul Provincial Directorate
of Industry and Technology”.
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PROMMASH-TEST TURKIVE GENEL MODURU BILAL BOZKURT:
‘TURKIYE, DUNYANIN EN BUYUK HUB’I OLABILIR’

BILAL BOZKURT, GENERAL MANAGER OF PROMMASH-TEST TURKEY:
‘TURKEY GAN BE THE WORLD’S BIGGEST HUB’

Asansor sektoriine hizmet veren 6nemli test
firmalarindan PromMashTest Tiirkiye Genel
Miidiirii Bilal Bozkurt, diinya genelindeki krizin
Tiirkiye i¢in firsata doniigebilecegini séyledi. Her
krizin kendi igerisinde firsatlar dogurdugunun
altini gizen Bozkurt, “Her kriz igerisinde
inaniimaz da firsatlar barindirir. Tiirkiye, ihracat
tabanl bir yapi igerisinde diinyanin en biiyiik
hublarindan biri haline gelebilir'’dedi.

Rusya'nin en bulylk akredite laboratuvar ve sertifika
merkezi olmayi basaran PromMashTest Tirkiye Genel
MUudurt Bilal Bozkurt, Haber Asansori’nin sorulari-
ni yanitladi. PromMashTest Turkiye'nin, calismalarinda
hicbir seyden taviz vermediginin altini ¢izen Bozkurt,
Rusya’daki mevcut asansor sistemlerinin yenilenmesi
gerektigini soyledi.

“AKILCI VE HAMLELERLE ZORLUKLARIN
USTESINDEN GELEBILIiRiZ”

imalatci firmalar belgelendirme siireclerinde neye
dikkat etmeliler?
Konjonktirel yapida bazi degisiklikler oluyor ve her
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Bilal Bozkurt, General Manager of PromMashTest
Turkey, one of the important testing companies
serving the elevator industry, said that the
global crisis could turn into an opportunity for
Turkey. Emphasising that every crisis creates
opportunities within itself, Bozkurt said, “Every
crisis also contains incredible opportunities.
Turkey can become one of the world’s largest
hubs within an export-based structure”.

Bilal Bozkurt, General Manager of PromMashTest Tur-
key, which has managed to become the largest ac-
credited laboratory and certification centre in Russia,
answered the questions of Haber Asanséri. Underlin-
ing that PromMashTest Turkey does not compromise
on anything, Bozkurt said that the existing elevator
systems in Russia should be renewed.

“WE CAN OVERCOME DIFFICULTIES
WITH SMART MOVES”
What should manufacturers pay attention to in the

certification processes?
There are some changes in the cyclical structure and



glin yeni bir haber ile uyanir durumdayiz. Tabi ki zor
glnler icerisindeyiz. Ancak giines yeniden doga-
cak, bahar yeniden gelecektir. Bu inang ile iglerinize
tutunmazsaniz glines dogmadan... Turkiye'nin éne-
mi artmaktadir. Her kriz icerisinde inanilmaz da fir-
satlar barindirir. Turkiye, ihracat tabanli bir yapi ice-
risinde dinyanin en buylk hublarindan biri héline
gelebilir. Akilci ve dogru adimlar ile tim zorlukla-
rin Ustesinden gelebilecek glicteyiz. Buna inancimiz
tamdir. Mesajim su olacaktir. Her sabah kalkip ay-
naya baksinlar ve ben dinyaya ne satabilirim diye
dustnsunler. Eger o ulke ilgili neler yapilmasi gere-
kiyor? Ne gibi standartlar ve testler var? Bunlar 63-
renmek isterler ise de bizi arasinlar.

100 FARKLI SEKTORE HiZMET

Firmanizin kurulus hikdyesinden bahseder misi-
niz?

PromMashTest, bilindigi Uzere Rusya’nin en biyuk
akredite laboratuvari ve sertifika merkezidir. 24 bin
metrekare kapali alan Gzerine kurulu 10 binden faz-
la farkl test ydntemine bakilabilen 100 farkli sektore
hizmet saglayicisi olarak gérev yapan yaklasik 3 bin
kisilik bir aileyiz. 18 tane subemiz bulunmakta. O
nedenle hep cok calistik ve ¢alismaya devam ede-
cegiz. 2013 yilinda Goststandart kurumundan akre-
ditasyonumuzu aldigimiz glinde nasil heyecanl his-
sediyorsak, bugiin de ayni heyecani hissetmekteyiz.
Yani dzetlemek gerekirse, biz her yeni gline yeni bir
sey nasil meydana getirebiliriz bilinciyle uyandidi-
miz i¢in her glinG kurulus giini gibi yasayan bir ai-
leyiz.

Gost-R Sertifikalandirma ile baglayan maceramiz
EAC Sertifika sistemi dahilinde EAC Sertifikasi, EAC
Deklerasyonu, Yangin Sertifikalari, Ex-Proof Patlayi-
cl Maddeler, Medikal Sertifikalar, SGR Belgeleri gibi
tim alt kinlmlarda hizmet saglayicisi olmanin hakl
gururunu yasamaktayiz. Yolumuz uzun. Daha yapa-
cak ¢ok sey var.

SEKTORE ‘RUYA’ PAZARI CAGRISI

Asansér sektoriindeki hizmet aginizdan bahse-
der misiniz?

Asansor sektorline hizmet vermenin dtesinde bizim
icin su an blyuk bir dncelige sahip. Cinki Rusya’da-
ki bir cok kamusal alan veya &zel istiraklarin mevcut
asansor sistemleri eski ve degistirilmesi gerekiyor.
Turkiye'de mevcutta olan tim asansor firmalarin
hali hazirda Rusya ile baglantilari bulunmakta ve
ihracat yapiliyor. Burada her farkli sektérde de ol-
dugdu gibi Rusya’nin (Gimrik Birligi Sertifika Prog-
rami) kapsaminda bazi kalitesel test ve analizlerin
yapilmasi talebi bulunmakta. PromMashTest TR CU
011/2011 Asans6ér Emniyeti akreditasyon kapsamin-

we wake up with a new news every day. Of course,
we are in difficult times. But the sun will rise again,
spring will come again. If you do not hold on to your
work with this belief, before the sun rises... Turkey's
importance is increasing. There are incredible op-
portunities in every crisis. Turkey can become one
of the world’s largest hubs within an export-based
structure. We are able to overcome all difficulties
with rational and correct steps. We have full faith
in this. My message will be: Let them get up ev-
ery morning and look in the mirror and think about
what | can sell to the world. What needs to be done
about that country? What standards and tests are
there? If they want to learn about these, they can
call us.

SERVING 100 DIFFERENT SECTORS

Can you tell us about the establishment story of
your company?

PromMashTest, as it is known, is Russia’s largest
accredited laboratory and certification centre. We
are a family of approximately 3 thousand people,
which serves as a service provider to 100 different
sectors, where more than 10 thousand different test
methods can be viewed, built on a closed area of
24 thousand square meters. We have 18 branches.
That's why we've always worked hard and will con-
tinue to do so. We feel the same excitement today
as we felt on the day we received our accreditation
from the Goststandart institution in 2013. In other
words, to summarize, we are a family that lives ev-
ery day like the foundation day, because we wake
up with the awareness of how we can create some-
thing new every day.

We are proud of our adventure, which started with
Gost-R Certification, being a service provider in all
sub-sectors such as EAC Certificate, EAC Declara-
tion, Fire Certificates, Ex-Proof Explosives, Medical
Certificates, SGR Certificates within the EAC Certif-
icate system. Our path is long. There is much more
to do.

‘DREAM’ MARKET CALL FOR
THE INDUSTRY

Can you tell us about your service network in the
elevator sector?

Serving the elevator industry has a great priority
for us at the moment. Because the existing eleva-
tor systems of many public spaces or private com-
panies in Russia are old and need to be replaced.
All existing elevator companies in Turkey already
have connections with Russia and export to that re-
gion. Here, as in every different sector, there is a de-
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da biz firmalarin ilgili testlerini yaparak sireci takip
etmekteyiz. Cok net bir tabir olacak ancak; sonucta
canli tasinan bir makine oldugu icin kesinlikle hicbir
seyden taviz verme sansimiz yok.

“SEKTOR AYIRMAKSIZIN TUM
ALANLARDA SERVIS VERIYORUZ”

Tirkiye'de hizmet verdiginiz alanlar neler-
dir?

Tabi ki lokomotifimiz her zaman sertifikasyon ola-
caktir. Cunkd biz onunla dogduk ve biytdik. Tarki-
ye'den Rusya Federasyonuna ve diger Gumruk Bir-
ligi Ulkelerine yapilacak herhangi bir ihracat kalemi
icin (¢ok az Urln kapsam digindadir) ilgili sertifika
programi isletilmek zorundadir. Bu anlam icerisinde
sektor ayirmaksizin tim alanlarda servis verir olma-
miz gerekmektedir. Hem teknolojik gelismeler nez-
dinde yeni alanlarin agilmasi sanayi tzerinden ¢ok
hizli reaksiyon g6sterdigi icin hem de bizde bu di-
namizmi sevmemizden kaynakli hizmet alanimiz her
glin geniglemeye devam etmektedir ve edecektir.

2015 yilina kadar GOST-R Belgelendirme olarak bi-
linen simdi ki adiyla EAC Teknik Sureglerinin tama-
mini yiritmekteyiz. EAC Sertifikasyonu kapsaminda
tim regulasyonlar igin test ve analizler tarafimizca
yapilabilmektedir. EAC Sertifikasi, EAC Deklerasyo-
nu, SGR Belgesi, Yangin Sertifikasi ,Yanici Maddeler
icin Ex-Proof Belgesi, Tibbi triinler icin olan Medi-
kal Sertifikalar, Tekerlekli araglar icin verilen OTTC
Sertifikasi vermis oldugumuz hizmetlerin bazilandir.
Bunun yani sira hali hazirda devletler kendi milli si-
nirlart icinde zorunlu ve gonilli olarakta GOST Bel-
gelerini vermektedir.

GOST-R bagsta olmak Uzere Kazakistan (Gost-K), Be-
larus (Gost-B) ve Ozbekistan (Gost-U) belgeleri de
hali hazirda verilmeye devam etmektedir. Yeni di-
zende nasil olacagini yakindan takip ettigimiz Uk-
rayna Sertifikasi da tarafimizca verilebilmektedir.

“ISIMIZ SORUNLARI BULUP COZUM
URETMEK”

Belgelendirme siirecinde veya sonrasinda karsi-
lastiginiz sorunlar var mi?

Tabii ki. Zaten isimiz o sorunlari bulmak, ayiklamak
ve ¢ozerek sirecin sorunsuz bir sekilde ilerlemesi-
ni saglamak. Oncesinde karsilastigimiz sorunlar, ge-
nellikle slrecin net bir sekilde anlagilmadan yapilan
hizli anlagmalardan sonrasinda yagadigimiz sorunlar
ise pandemi, ekonomik krizler ve savas ortami gibi
daha global durumlardan kaynakli oluyor. Hem 6n-
cesi icin hem de sonrasi icin olugabilecek tim so-
runlari analiz edebilen ve ona goére hizli hareket
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mand for some quality tests and analyses within the
scope of Russia’s (Customs Union Certificate Pro-
gram). We, as PromMashTest, follow the process by
making the relevant tests of the companies within
the scope of Elevator Safety accreditation TR CU
011/2011. It will be a very clear term, however, after
all, it is a life-carrying machine, so we have abso-
lutely no chance to compromise any aspect.

“WE PROVIDE SERVICE IN ALL AREAS
WITHOUT RESERVING ANY SECTOR”

What are the areas you serve in Turkey?

Of course, our locomotive will always be certifica-
tion. Because we were born and raised with it. For
any export item to be made from Turkey to the Rus-
sian Federation and other Customs Union countries
(very few products are out of the scope), the rele-
vant certificate program must be run. In this sense,
we need to provide services in all areas without re-
serving the sector. Our service area continues and
will continue to expand every day, both because the
opening of new areas in the eyes of technological
developments shows a very fast reaction through
the industry and because we love this dynamism.

Until 2015, we had been carrying out all of the EAC
Technical Processes, now known as GOST-R Certifi-
cation. Within the scope of EAC Certification, tests
and analyses for all regulations can be realised by
us. EAC Certificate, EAC Declaration, SGR Certifi-
cate, Fire Certificate, Ex-Proof Certificate for Com-
bustible Materials, Medical Certificates for Medical
Products, OTTC Certificate for Wheeled Vehicles
are some of the services we provide. In addition,
states currently issue GOST Documents on a man-
datory and voluntary basis within their national bor-
ders.

GOST-R, as well as Kazakhstan (Gost-K), Belarus
(Gost-B) and Uzbekistan (Gost-U) documents are
still being issued. The Ukraine Certificate, which we
closely monitor how it will be in the new order, can
also be issued by us.

“OUR JOB IS TO DETECT PROBLEMS
AND FIND SOLUTIONS”

Are there any problems you encounter during or
after the certification process?

Of course. Our job is to detect, sort out and solve
those problems, and ensure that the process goes
on smoothly. The problems we encountered be-
fore, usually after the rapid agreements without a
clear understanding of the process, are caused by
more global situations such as pandemics, econom-



edebilenlerin ayakta kaldigi bir diinyadayiz.
Her adimimizda bu farkindalik olmali.

ILETiSIM EKSIKLiGi ON PLANDA

Tiirkiye'de ve yurt disinda sektérde go6z-
lemlediginiz eksiklikler var mi? Varsa ne-
ler?

Eksik var ve her zamanda olacaktir. Diger tur-
G mikemmellik olusur ve bir sey yapmaya
gerek kalmaz.

Asansor sektord igin Turkiye'deki Greticilerin
kalite anlaminda zaten ne kadar basarili ol-
duklari ortada. Ihracatci firmalar perspekti-
finden yaklasirsak sanirnm iliskilerin daha da
gelismemesinin sebebi iletisim eksikligi ve
giiven. llgili ilke ithalatgilar gdziinden ba-
karsam da glven ve maliyet tabanl bakil-
maktadir. Kalitesel normlari tamamlamus, il-
gili Gretim maliyetleri (burada atlanmamasi
gereken bir sertifikasyon maliyeti de bulun-
makta), karliigi hesaplanmig ve given iligki-
si sorunsuz igleyen her anlagmanin taraflan
daha da memnun edecegini dislinmekte-
yim.

“RISKLI HICBIR URUNE ONAY
VERMIYORUZ”

Onay verdiginiz iriiniin kazaya karismasi
durumda nasil bir yol izliyorsunuz?

Kazaya karigma ihtimali oldugunu gérdigu-
mUz hicbir Grline onay vermiyoruz. Riskli gor-
digimuz herhangi bir Griine onay vermemiz
zaten s6z konusu degil.

Tiirkiye ile yurt disinda belgelendirme sii-
recleri arasindaki farkliliklari nasil yorum-
luyorsunuz?

Belgelendirme surecleri kiltirel 6geler ile
cok ilintilidir. Amerikan belgelendirme su-
recleri ile Avrupa farkhlik gosterirken, Rus-
ya'nin bambasgka Cin'in ise uzaydaymiscasi-
na olabilmektedir. Turkiye jeopolitik konumu
nedeni ile tam “little little into the middle”
konumundadir. Sanki tim dinyanin kesisim
kimesi gibi. Evet hangi boélgeye ihracat ya-
pacaksaniz o Ulkenin ne istedigini ¢ok iyi bil-
meniz gerekmektedir. Turkiye ihracat tabanli
bir tlke oldugundan dolayi tim bu farkhliklar
cok iyi 6zimsemis uzmanlar ile ¢alisiimasinda
fayda buluyorum. (Satis yapmadan olmaz.)

Not: Hub: Bir Glkenin, b&lgenin veya kurulu-
sun yonetim yeri. Bir isin 6gretildigi yer. Belir-
li bir yerin ortasi.

ic crises and war conditions. We are in a world
where those who can analyse all the problems
that may arise both before and after, and who
can act quickly accordingly, survive. This aware-
ness should be in our every step.

LACK OF COMMUNICATION IS AT
THE FOREGROUND

Are there any shortcomings that you ob-
serve in the sector in Turkey and abroad? If
so, what are they?

There are shortcomings and always will be. Oth-
erwise, perfection occurs and there is no need
to do anything.

It is obvious how successful the manufacturers
in Turkey are in terms of quality for the elevator
industry. If we approach from the perspective
of exporting companies, | think the reason why
the relations did not develop further is the lack
of communication and trust. If | look at it from
the perspective of the importers of the relevant
country, it is based on trust and cost. | think that
any agreement that has completed the quality
norms, the relevant production costs (there is
a certification cost that should not be skipped
here), and the profitability is calculated and the
trust relationship works smoothly will make the
parties even more satisfied.

“WE DO NOT APPROVE ANY RISKY
ITEMS”

How do you proceed in case the product you
have approved is involved in an accident?
We do not approve any product that we see is
likely to be involved in an accident. It is out of
the question for us to approve any product that
we see as risky.

How do you interpret the differences be-
tween the certification processes in Turkey
and abroad?

Documentation processes are much related to
cultural elements. While the American certifica-
tion processes and Europe differ, it can be as
if Russia is completely different and China is in
space. Due to its geopolitical position, Turkey is
in the “little little into the middle” position. It's
like the intersection set of the whole world. Yes,
you need to know very well what country you
want to export to which region. Since Turkey
is an export-based country, | find it beneficial
to work with experts who have assimilated all
these differences very well. (No sales, no gains).
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INSAN KAYNAKLARI / HUMAN RESOURGES

GELECEGIN YETKINLIKLIKLERI
COMPETENCIES OF THE FUTURE

RASIME SAZAK

[,

TASFED Ediitim Komitesi Oyesi
Insan Kaynaklar Uzmani
rsmszki@gmail com

Giiniimiiz, kiiresel rekabetin yogun

oldugu, teknolojik yeniliklerin ve
doniigiimlerin hizla yasandig,

doga kaynaklarimm azalmas,

cevre kirliligi gibi zorlu sorunlarin
yasandigr bir diinyamiz var.
Bugiiniin diinyasinda is yapma
sekilleri, meslekler, iiretim yapilar:
degisirken, biitiin degisimin
merkezinde yer alan insan da

degisiyor.

YETKINLIK NEDIiR?

etkinlik;  kisinin isteki
rold ile sorumluluklarinin
dnemli bolimind etkile-

yen, isteki performansi ile dog-
rudan baglantilidir.

Ginumuzde calisanlar, basari-
I olabilmek icin beceri-bilgi-tu-
tum harmonisine ¢cok daha fazla
ihtiyag duyuyor. Ozellikle yapay
zekanin gelecekte istihdam Uze-

WHAT IS COMPETENCE?

ompetence is directly relat-
ed to the performance of
the person at work, which

affects a significant part of her/his
role and responsibilities at work.

Today, employees need the
skill-knowledge-attitude  harmo-
nies much more in order to be suc-
cessful. Especially considering the
impact of artificial intelligence on

Today, we have a world where global
competition is intense, technological
innovations and transformations
are experienced rapidly, challenging Tutum
problems such as the decrease of Attitudes
natural resources and environmental
pollution are experienced. In Bilgi
today’s world, while the way of doing
business, professions and production
structures are changing, the person
at the centre of all change is also
changing.

Bir insan kaynaklari kavrami olarak yetkinlik;

bilgi, beceri ve tutumlar kapsayan, gozlemle-
nebilir ve dlcllebilir davraniglardir.

Competence as a concept of human resour-
ces,

Beceri
Knowledge Skills
They are observable and measurable beha-
viours that encompass knowledge, skills and
attitudes.
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rindeki etkisi dislinildiglinde, gelecekte insan ve
makine roliinde agirliklar degisecektir. Sirketler icin
teknolojik gelisime adaptasyon kadar, beseri ser-
mayenin énemli oldugu ve yeni beceriler kazandiril-
masli yonlinde stratejileri mevcuttur.

Dolayisiyla gerek calisanlar gerekse igverenler, fark
yaratabilmek igin yetkinlikler Gzerinde odaklanma-
hdir.

Degisim bu kadar hizliyken is diinyasi icin gereken
yetkinlikler de farklilagiyor. Bir is pozisyonu son bes
yilda bambaska bir noktaya gelebiliyor, bu pozisyon
icin aranan adaylarda bambasgka yetkinlikler istene-
biliyor.

GELECEGIN IS DUNYASI
YETKINLIiKLERI

Dinya Ekonomik Forumu (WEF) tarafindan yayin-
lanan Mesleklerin Gelecegdi 2020 (Future of Jobs
2020) raporu, dinyada yasanan global geligmeleri
dikkate alarak gelecege dair fikir veren aragtirmadir.

2025 yilina kadar, arastirma yapilmis olan 26 Ulke-
deki 15 sektorde insanlar ve otomasyon/makineler
arasindaki yeni olusacak is paylasimlari nedeni ile
orta ve bulylk isletmelerde 85 milyon isi kesintiye
ugratacak.

Rapora gore; mevcut iglerin yok olmasi hizl bir se-
yir izlerken, yeni isler/mesleklerin olusmasi yavas
ilerlemektedir. 2025 yilina kadar, mevcut meslekle-

employment in the future, the weights of the role of
human and machine will also change in the future.
For companies, there are strategies for acquiring
new skills and where human capital is as important
as adapting to the technological development.

Therefore, both employees and employers should
focus on competencies in order to make a differ-
ence.

While the change is so fast, the competencies re-
quired for the business world are also different. A
job position can come to a completely different
point in the last five years, different competencies
may be required from the candidates sought for
this position.

BUSINESS WORLD COMPETENCIES OF
THE FUTURE

The Future of Jobs 2020 report published by the
World Economic Forum (WEF) is a research that
gives an idea about the future by taking into ac-
count the global developments in the world.

By 2025, it will disrupt 85 million jobs in medium
and large enterprises due to new job sharing be-
tween humans and automation/machines in 15 sec-
tors in 26 countries surveyed.

According to the report; while the disappearance of
existing jobs is following a rapid course, the forma-
tion of new jobs/occupations is progressing slowly.

2015 2020 2025
1 Karmasik Problem Cézme Karmasik Problem Cézme Karmasik Problem Cézme
Complex Problem Solving Complex Problem Solving Complex Problem Solving
) Baskalariyla Koordine Etme | Baskalariyla Koordine Etme Liderlik ve Sosyal Etkileme
Coordinating with Others Coordinating with Others Leadership and Social Influence
3 insan Yonetimi insan Yonetimi Analitik Diisiinme ve inovatif Olma
People Management People Management Thinking Analytical and Being Innovative
4 Elestirel Distinme Elestirel Disiinme Elestirel Distiinme ve Analiz
Critical Thinking Critical Thinking Critical Thinking and Analysis
Miizakere Yetenegi Miizakere Yonetimi Aktif Ogrenme ve Ogretim Teknolojileri
> Negotiation Ability Negotiation Management Active Learning and Teaching Technologies
Kalite Kontrol Biligsel Esneklik Teknoloji Kullanimi, izleme ve Kontrol
6 Quality Control Cognitive Flexibility Technology Use, Review and Control
v Servis Yonetimi Servis Yonetimi Teknoloji Tasarimi ve Programlama
Service Management Service Management Technology Design and Programming
8 Karar Verme Karar Verme Muhakeme ve Fikirlestirme
Decision Making Decision Making Reasoning and Ideation
Aktif Dinleme Duygusal Zeka Dayaniklik, Stres Toleranso ve Esneklik
? Active Listening Emotional intelligence Endurance, Stress Tolerance and Resilience
10 Yaraticilik Yaraticilik Yaraticilik, Orjinallik ve Girisimcilik
Creativity Creativity Creativity, Originality and Entrepreneurship

Yeni / New

ERERERTRT
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rin azalmasi ile birlikte, is glctnin% 15,4'den %9'a
disecedi ve gelismekte olan mesleklerin %7,8'den
%13,5'e kadar buyume verileri paylagilmistir. «Ro-
bot devriminin” dinya genelinde 97 milyon istih-
dam yaratacagini, ancak en az bir o kadar istihda-
mi da yok edip, bazi topluluklari risk altina sokacagi
belirtilmektedir.

Oniimiizdeki bes yil icinde calisanlarin yaklasik %
50'sinin yeni yetkinlikler kazanmasi, kendisini yeni-
lemesi gerekmektedir.

BILGI VE BECERI SAHIBi OLMAK
YETERLI DEGIL!

Gelecege hazir olmak igin bireylerin, yaratici disin-
me, yeni Urlnler ve hizmetler gelistirme, yeni isler,
yeni is modelleri sunmak gibi becerilere sahip ol-
masi kaginilmaz. Bunun yani sira inovasyonun geli-
simi icin igbirlikleri ve takim caligmasi blylik énem
taglyor. Bireylerin, kurumlarin, toplumlarin tek bas-
larina basaramayacaklari isler rekabet ile degil, is
birlikleri ile yaratilan sinerji ile ¢cdzimlenebiliyor.

Yetkinlik kavrami sadece bilgi ve becerilerin kaza-
nilmasindan daha fazlasini ifade ediyor; bilgi, bece-
ri ve tutumlarin harekete gecirilmesi gerekmektedir.

Bunun icin ise slrekli 6grenen, merakli, acik fikir-
li, fikirleri ile deger yaratabilen, isbirligine acik ve
uyumlu yetenekler gerekli.

BUGUN KULLANDIGIMIZ TEKNOLOJIK
URUNLER, DUNUN HAYALIYDi

Merak ve hayal glci yeni bilgi edinmenin ve ha-
rekete ge¢gmenin kaynagidir. Bir cocuk gibi strekli
merakli olmak, yeni bilgiye sahip olmanin en keyifli
ve verimli yoludur. Merak bilgiyi, bilgi ise yapabilme
gliclind saglar.

Osmanli déneminde Sultan 3. Ahmet tarafindan
yaptirilan ve dinyanin ilk denizaltisi olan “Tahtelba-
hir” de bir hayal ve merak Grintydi. 1719 yilinda
bir sélende halkin ilk kez gérdigu bu cismi tersane
Bas Mimari ibrahim Efendi tasarlamisti. Suya dalip
¢ikabilen cismin icinde 4-5 kisi saatlerce kalabiliyor-
du. 1719'da yapilan ve “Tahtelbahir” olarak adlan-
dirilan bu cisim, dinyanin ilk denizaltisi olarak tari-
he gecti.”

Oniimiizdeki bes yil icinde calisanlarin yaklasik %
50'sinin yeni yetkinlikler kazanmasi, kendisini yenile-
mesi gerekmektedir.

https://www3.weforum.org/docs/WEF_Future_of_
Jobs_2020.pdf

http://www.projenotlari.com
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By 2025, with the decrease of existing occupations,
the workforce will decrease from 15.4% to 9% and
emerging occupations will grow from 7.8% to 13.5%.
It is stated that the “robot revolution” will create 97
million jobs worldwide, but it will destroy at least as
many jobs and put some communities at risk.

In the next five years, approximately 50% of the em-
ployees need to acquire new competencies and re-
new themselves.

IT IS NOT ENOUGH TO HAVE
KNOWLEDGE AND SKILLS!

In order to be ready for the future, it is inevitable
for individuals to have skills such as creative think-
ing, developing new products and services, offer-
ing new jobs and new business models. In addition,
collaborations and teamwork are of great impor-
tance for the development of innovation. Things
that individuals, institutions and societies cannot
achieve alone can be solved not with competition,
but with the synergy created by cooperation.

The concept of competence means more than just
the acquisition of knowledge and skills; knowledge,
skills and attitudes need to be mobilized.

For this, skills that are constantly learning, curious,
open-minded, able to create value with their ideas,
open to cooperation and compatible are required.

THE TECHNOLOGICAL PRODUCTS WE
USED TODAY WERE
YESTERDAY’S DREAM

Curiosity and imagination are sources of new
knowledge and action. Being curious as a child is
the most enjoyable and productive way to acquire
new knowledge. Curiosity provides knowledge,
and knowledge provides the power to do.

The world's first submarine "Tahtelbahir”, built by
Sultan Ahmet Ill during the Ottoman period, was
also a product of imagination and curiosity. The
shipyard Chief Architect ibrahim Efendi designed
this object, which the public saw for the first time at
a feast in 1719. 4-5 people could fit into the object
that could dive into the water for hours. This object,
which was built in 1719 and called “Tahtelbahir”,
went down in history as the world’s first submarine.

In the next five years, approximately 50% of the em-
ployees need to acquire new competencies and re-
new themselves.

https://www3.weforum.org/docs/WEF_Future_of_
Jobs_2020.pdf
http://www.projenotlari.com



TASFED Uyesi Dernekler / TASFED Member Associations

AKASDER [Akdeniz Asansér Ve Yiiriiyen Merdiven Sanayici ve isadamlari Dernegi]
ANASDER [Anadolu Asansorcller Dernegi]

ADAS|AD [Adana Asansor Sanayicileri ve Is Adamlari Dernegil

AYSKAD [Asansér ve Yirliyen Merdiven Sanayi Is Kadinlari Dernegi]
BURSAD [Bursa Asansér Sanayicileri Dernegil

DAS-DER [Dogu Anadolu Asansér ve Yirlyen Merdiven Sanayicileri Dernegil
DENASDER [Denizli Asansor Montaj Bakim ve Tamir Malzemeleri Sat. Der.]
DOKAS [Dogu Karadeniz Asansor Ve Yiriyen Merdiven Sanayicileri Dernegi]
ESASDER [Eskisehir Asansorciiler Dernegil

GAYSAD [Gaziantep Asansér ve Ylrlyen Merdiven Sanayicileri Dernegi]
GUNAYSAD [Glneydogu Anadolu Asansorcller Dernegi]

HATASDER [Hatay Asansér Ve Yiiriiyen Merdiven Sanayicileri Dernegil
KIRASDER [Kirikkale Asansoércileri ve Asansor Kullanicilari Gelistirme Dernegil
KAYSAD [Kayseri Asansor ve Yurtyen Merdiven Sanayicileri Dernegil
MASDER [Malatya Asansér ve Yirtyen Merdiven Sanayicileri Dernegi]

M ERS|N AS.DER. [Mersin Asansér Sanayiciler Dernegi]

OKASDER [Orta Karadeniz Asansér ve Yiriiyen Merdiven Is insanlari Dernegi]

TAS|AD [Tim Asansér Sanayici ve Is insanlari Dernegi]



Interlift 2022

26-29 Nisan 2022
Augsburg, Almanya
https://www.interlift.de

The Elevator Show Dubai
26-28 Eylil 2022

Dubai, BAE
www.elevatorshowdubai.com/en

Wee Expo

10- 13 Mayis 2022
Sangay, Cin
en.elevator-expo.com

Euro-Lift

5-6 Ekim 2022
Kielce, Polonya
www.targikielce.pl

IAEC Forum 2022
23-27 Mayis 2022
Minneapolis, ABD
jaec.org/events

Liftex 2022

12-13 Ekim 2022
Londra, ingiltere
www.liftexshow.com

Elevcon 2022

31 Mayis - 2 Haziran 2022
e ELEVCON Prag, Cek Cumhuriyeti

http://www.elevcon.com

all

Fi,

Kiiresel Asansér ve Yiiriiyen Mer-
diven Fuan Afrika

18-20 Ekim 2022

Johannesburg, Glney Afrika
www.gleexpo.com/africa

Ascen.tec Asansor Tek-
nolojileri Fuari

3-5 Haziran 2022

Atina, Yunanistan
http://ascen-tec.gr/en

Lift Expo Italya

19-21 Ekim 2022

Milan, italya
http://www.liftexpoitalia.com

Expo Elevador 2022
19-21 Temmuz 2022
Sao Paulo, Brazil
www.expoelevador.com

SEELCFT

2. Bélgesel Asansér ve Yiirityen Mer-
diven Sempozyumu SEELift 2022

31 Ekim- 2 Kasim 2022

Zagreb, Hirvatistan

seelift.net

Inelex 2022 & izmir

: Asansér Sempozyumu
INELEgZU 8-10 Eylul 2022

lzmir, Turkiye
inelex.com

Kiiresel Asansér ve Yiiriiyen Mer-
diven Fuan Dakka

10-12 Kasim 2022

Dakka, Banglades

gleexpo.com

NAEC 73. Yilhk Kongre
ve Sergisi

18-21 Eylil 2022
Louisville, KY, ABD.
www.naecconvention.com

ISEE 2022

1-3 Aralik 2022
Mumbai, Hindistan
tak-expo.net

E2 Forum Frankfurt
21-22 Eylul 2022
Frankfurt, Almanya
www.e2forum.com

Uluslararasi Asansér & Yiiriiyen
Merdiven Sempozyumu

12-13 Aralik 2022

Barselona, ispanya
elevatorsymposium.org
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TURKIYE'NIN ELEVATOR
ASANSOR MAGAZINE
DERGISI OF TURKEY

dSANSOTI'U

@z'/'/d/f{ye nin Asansor Dergis

Objektif haberleri ve sektériin nabzimi tutan yayin politikasi ile Tiirk
asansor sanayine hizmet eden Haber Asansorii, reklam gelirlerini sektorii
icin harcayan tek yayin orgamdir.

Haber Asansérii, which serves the Turkish elevator industry with its objective news and
broadcasting policy that takes the pulse of the industry, is the only media outlet that
spends its advertising revenues for the industry.

Haber ve Roportaj icin : haberasansoru@gmail.com

Reklam Rezervasyon: haberasansorureklam@gmail.com







PACKAGE ELEVATOR SYSTEMS
ESCALATOR & MOVING WALK SYSTEMS

Celebrating
more than

Years of
Entity

MP YENER OVUNC ASANSOR since |1 989

www. mpyenerovunc.com

info@mpyenerovunc.com



1977 yiinda kurulan Merih Asansar, 40 yili askin tecrilbesi ile otomatik kapi, kabin ve komple asansor sistemleri Uretimiyle

asansor sektdrtine hizmet eden dnct bir firmadir. Modem kentlerin ve dikey yapilarin asansr ihtiyacini karsilamak igin
yeni teknolojilerin 1siginda stirekli gelismeyi hedefleyen Merih Asanscr, kaliteden odin vermeyen dretim anlayisi ile
misteri memnuniyetini ilke edinmistir. Merih Asansgr uzman dretim, yonetim ve satis ekibinin yani sira AR-GE Merkezi ile

de EN 81-20/ 50 ve En 81-58 uluslararasi standartlarina uygun yeniliki projeler tretmekte, sektdriine yon vermektedir.

Baskent OSB R.T. Erdogan Blv. No: 8 Sincan - Ankara / TURKIYE
Tel: +90 312 640 1560 - Faks: +90 312 640 15 67
www.merihasansor.com - info@merihasansor.com





